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Equipped with 
ULTRA-VIOLET 
PURIFIER 








Your Best Investment in Lowered Overhead! Only One Boiler Unit Provides 
Hot Water for Washing, Steam for Drying, and Heat for Your Premises... 





International’s brand new Safe-T-Steam Dryer is a 
major breakthrough in modern coin-op equipment! 
Costs no more than ordinary dryers, yet it’s precision- 
engineered to cut down fuel consumption... to 
satisfy all your demands for: 


ABSOLUTE SAFETY No open flame...no chance 
of hazardous flame-fume contact. No possibility of 
explosion or spontaneous combustion. Safe-T-Steam 
rules out noxious odors or possible fabric damage. 


EASY MAINTENANCE No pilot light... no deli- 
cate controls to go out of order. Minimum number of 


parts are trouble-free. You get positive, controlled 
heat without gas combustion equipment. 


LOW OVERHEAD As much as two-thirds savings 
on operating costs! Here’s the amazing comparison 
— estimated on one hour's drying time: 







NATURAL 
GAS 


i 


CUSTOMER SATISFACTION  Safe-T-Steam drying 
leaves no streaks ... no carbon spots; dries at safe 
low temperature — fast! Clothes are purified by 
ultra-violet ray; emerge beautifully conditioned. 





UP TO 66% SAVINGS ON OPERATION AND MAINTENANCE 


Let us show you how overhead can be cut way down with drastic reductions in 
fuel consumption when you use the Safe-T-Steam dryer, Write or call TODAY! 





INTERNATIONAL DRYER CORP. 


123 FROST STREET, WESTBURY, L. I., N. Y. 
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GLOVER, 
COIN-OP 


DRY CLEANING UNITS 


9 
i) Nya , 


Was 
TOT Vy ae 
We eS 


AUTOMATIC, STAINLESS STEEL 
CO/IN-OP OR NON-CO/N MODELS 


Serve You Better, Longer 


Fill out and mail coupon today! 


CrLOVER Inc. 


Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attrac- 
tively satin-finished stainless steel. 


Sweet-clean freshness is assured for every load. 
Automatically, each load gets fresh, clean filter 
powder. Automatically, muck is removed to muck 
receiver. Free-flowing solvent, unretarded by 
too much filter pressure, is distilled — auto- 
matically—through recovery system and saved. 
Automatically, after drying cycle, entire load is 
flooded with fresh air for good measure, and 
when door is opened, pere odors are drawn off 
through exhaust vent. 


You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasing patronage. 


You get up to four times the income from the 
same floor space with compact, efficient Glover 
drycleaning units. 


Maintenance costs are low because (1) units are 


CAPACITIES 


MODEL RATING CYCLE TIME 
Coin-op Hot Units 8 to 12 Pounds 30 Minutes 
Non-Coin Hot Units 16 Pounds 60 Minutes 
Non-Coin Cold Units 25 Pounds 17% Minutes 


more durably constructed; (2) complete inde- 
pendence of each fully self-contained Glover 
unit minimizes shutdown; (3) no experience is 
needed to service machines daily; (4) attention 
is needed only once or twice weekly to check 
levels of muck, of filter powder in bin, and of 
pere in base tank. 


Coin unit has three big features. (1) Price 
charged (25-cent multiples) is adjusted merely 
by dialing desired amount. (2) Manual push 
button activates meter without coins to permit 
commercial cleaning operation or allow service 
check. (3) Coin rejection will occur for any of 
the following reasons: bent or improper coins, 
power failure, required amount already in- 
serted, or machine in operation. 

Door is safety-locked during entire cycle. 


Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra 
equipment. You order only as many Glover units 
as you wish; no minimum required. NOTE: 
Glover units will pass through 36-inch doorway! 


Full-year GLOVER guarantee is backed by 40 
years of experience by one of the most honored 
names in the dry cleaning industry. 


Get full details! 


Sri, 


5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 


BILL GLOVER, INC. 
5204 Truman Road, Kansas City 27, Mo. 


Please send me full details now on your 
(_]COIN-OP Dry Cleaning Units 
[_JNON-COIN Dry Cleaning Units 


NAME 
FIRM NAME 
ADDRESS 


CITY ZONE STATE 
0 I'd also like information on Glover Coin-Op Laundry Washer- Extractors 


Hes cee ee eee ee ee 
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880 Bergen Avenue 
Jersey City, New Jersey. 
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WITH OVERSIZE DRIVE SHAFT 


Turning over coin-op profits is easier with the rugged 242” drive shaft of the new LAUNDRITE® 
“Big Boy’’* Washer-Extractor. By eliminating shaft breakage, you avoid both downtime and re- 
placement costs. Large shaft bearings last longer and are tightly sealed to prevent leaks. The 
entire “Big Boy” unit is fortified with a massive structural steel frame and heavy cylinder back 
plate. Why? Because “Big Boy” loads are B-I-G! — up to five conventional machine loads at one 
time — or a 9’x 12’ shag rug. With LESS WATER (48-52 gallons per cycle) and LESS POWER 
(small 34 hp motor), you make MORE PROFITS with “Big Boy.” Available in cabinet or panel 
models. Mail coupon for complete details. 


NO BREAKS | NO LEAKS 
Blo" 


*Trademark 


= Tow LAUNDRITE pivision of American Machine and Metals, Ine. 


‘ae «Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY © RIEHLE TESTING MACHINES ® DE BOTHEZAT FANS 
fe TOLHURST CENTRIFUGALS © FILTRATION ENGINEERS ® FILTRATION FABRICS ® NIAGARA FILTERS ® UNITED STATES GAUGE ® AUTOBAR 
: AUTOMATIC DEVICES ® LAMB ELECTRIC COMPANY ® HUNTER SPRING COMPANY ® GLASER-STEERS CORPORATION 


TROY LAUNDRITE _ pept.co-1061, Division of American Machine and Metals, Inc, EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 


a 


> FIRM 





— ADDRESS 
CITY & ZONE STATE 
ATTENTION MR. 
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SOIT SB Abc... 


Why is Safety Important? 


We could write a long, passionate, and sincere editorial 

about the moral reasons for COIN-OPerators to keep their 
coin-ops safe for their customers. We could touch on such 
public-spirited reasons as the life and limbs of our children, 
in the example we set for our communities, and on the con- 
cern we have for our customers. These are all good enough 
reasons for any owner to install and maintain an accident-free 
coin-op. 
But, let’s not kid ourselves! The reason most 
of us keep safe, clean, and attractive stores is 
because it’s simply good business. We're not 
in business to wash clothes. We’re in business 
to make money. 
O.K. then, let’s talk about the business rea- 
sons for safety. The first reason revolves 
around the self-service nature of our business. 
There is no one, in the majority of our stores, to take the 
customer by the hand and lead her safely through the washing, 
drying and drycleaning processes. The customer must do this 
by herself. And, she must feel safe while she’s doing it. 

The second reason revolves around the competitive nature 
of our business. It is business suicide for a COIN-OPerator to 
neglect the safety of his customers. For, as sure as you're 
born, a competitor will gain new customers with every safety 
lapse .. . and they'll be your customers. 

A third reason for maintaining safe coin-ops is the fact that 
the legislative situation in the country demands it. Municipali- 
ties are panting for a chance to pounce on our industry with 
restrictive legislation. Their cause would be helped by those 
operators whose negligence leads to maiming, broken bones, 
assault and other needless injury and crime. 

Finally, for immediate dollars and cents reasons, the more 
accidents you have in your store, the higher will be your 
insurance premiums. 

It behooves each of us, as individuals and as associations, 
to insist that the coin-ops in our respective areas are safe, 
clean and profitable. In this issue, we have tried to show you 


how you can do this. 


Editor 
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SLASH YOUR MAINTENANCE COSTS! 
BUY WASHER MIXING VALVES FROM UNITED 


| © OVER 20,000 VALVES IN STOCK 


e ONE YEAR 100% GUARANTEE 
| ¢ FAST... FAST SERVICE. . . ORDERS 
SHIPPED IMMEDIATELY 


ALL THERMOSTATIC TYPES 
EXCHANGE ..... $5.50 


Send in your defective valve. 
We'll send you one with a one 
year 100% guarantee. 


VALVES FOR ALL COIN-WASHERS 


Bendix 
Frigidaire 
Speed Queen 


Blackstone Westinghouse 
Whirlpool Hotpoint 
Apex G.E. 

Maytag Easy 

Norge Dexter 
Kelvinator Coronado 
Duplex Launderama 


A.B.C. 
Hamilton 
Philco-Bendix 
Marquette 





ALL NON-THERMOSTATIC TYPES 
EXCHANGE 
OUTRIGHT ....4%. $5.50 





N10 NYLON BODY ONLY — 90 CENTS EACH 
OUTRIGHT EASY TO ORDER 

You don’t have to send a de- 

exchanging valves, no number is needed. You will 

you want. receive exactly correct valve. 

NEW * THERMOSTATIC & NON-THERMOSTATIC NEW % 
AVAILABLE AT UNITED VALVE ONLY! 

higher initial cost, you eliminate all problems connected with cracked nylon valve bodies. No more 
stripped threads! Valve bodies are guaranteed for the life of the machine! We will replace any nylon 
nylon valve or for $9.50 outright. Specify ALL BRASS when ordering. 
M15B THERMOSTATIC N10B ALL BRASS 


When buying outright, use factory number; when 
fective valve. Just order the one 
Here’s what the industry has needed for many, many years! An ALL BRASS VALVE! For a slightly 
thermostatic or non-thermostatic valves on your machines for only $8.50 in exchange for your old 
ALL BRASS VALVE NON-THERMOSTATIC 


Replaces all M15 thermostatic 
type valves. Can also be used 
to replace M8 all brass or 2 
nylon valve with no added cost 
for solenoid coils. Comes with 
all type outlets and flow controls. Note built-in 





Replaces all N10 non-thermo- 
static type valves. Comes with 
all type brackets and flow con- 
trols. 


N10B BRASS BODY ONLY WITH 





coils. Fits ALL brackets. OUTLET AND FLOW CONTROL 


ORDER TODAY ...FREIGHT PREPAID ON ALL ORDERS 
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FOR MORE INFORMATION WOR i Ra a ee eee 

SEND COUPON TO | ADDRESS hoi eae 
UNITED VALVE SERVICE INC, :° a atau +: 3 

© | BRAND NAME OF anteeMas 2. Oo oie 20 ee 

3026 W. Montrose Ave. | MACHINE MODEL: MUMOUINE 5. al. te ? 

S VALVE WRI ce. cas enin ue saechud dba cae 

| Chicago 18, Illinois NUMMER OF MACHINES. ofc. ccccscsssccecs coe 
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‘* Youearn 133% profit 
# on your investment. 


® The New Gold Medal Detergent 

* Vendor lets you offer up to eight 
brands of well-known laundry 
products in the 10c size box. 


You make 25% profit on the sales, 
and pay for the machine in nine 
months out of profit, or sooner. 


Coin-Ops using this machine do 

more washing business, too. The 

.* women like this vendor better than 
* any other make. 


A few Quality Features are:‘ 


128 sale capacity 
National Slug Rejector 
Non-Electric 

Ace Lock with 5 point 
action 

Stainless Delivery chute 

* Takes two nickels or a dime 
* Coin box not exposed 


Ls X “THE BOX YOU SEE IS 
x THE ONE YOU GET" 
+ The Gold Medal 
Vendor gives you a 
$450.00 value for un- 
+ der $200.00. Order 
x x yours from your Laun- 


dry Supply Dealer or 


* 
ae i. 


* . direct from Gold 
x Medal. Write today 
for details. 






Dealer tnauiries Invited 
A Few Areas Still Open 
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Poetic Customer 


I thought you would be interested 
in a poem sent back to me by a 
customer. 

Frances Friedman 
New Jersey 


The customer wrote: 

“After the day you have had to- 
day, I think you need a little cheer- 
ing up. I told you I had written a 
poem in answer to the one on your 
refund card (Econ-O-Wash). Well, 
here it is, in the hopes that it will 
restore your usual good nature. 

My mishap has been 
smiled upon 
And all vexation now 
is gone. 
Received your refund 
right away 
And this is what I’d like 
to say, 
Thank you very, very much. 
It’s folks like you that 
make it such 
A pleasure to do wash 
your way. 
I'll be back next 
Saturday. 
A very satisfied 
customer 


Has The Answer? 


Someone wrote to'you to find out 
about removing plastic from dryers. 
I had this problem, used every kind 
of solvent without success. Then I 
solved it with a tiny blow torch. | 
burned it off a little at a time. | 
was careful not to set fire to the 
lint under the basket by turning the 
part of the drum I was working on 
to the side instead of the bottom. 
The plastic didn’t flare up, but 
burned off with a tiny flame. 

K. J. McCord 
Slayton, Minn. 


Wants Subscription 

Our association here in Omaha is 
beginning its second year of opera- 
tion and we feel we have been fairly 
successful in pulling the organization 
together. 

It is apparent that the owners of 


coin-op laundry and drycleaning 
equipment in our area are vitally jp 
need of more information and a 
greater understanding of this new 
industry they are part of. 

For this reason, we feel that more 
of our members should be readers 
of COIN-OP. Would it be possible 
for you to send me a supply of your 
magazine subscription forms which 
I could include in an early mailing 
to the industry. 


Warren Johnson 

Executive Secretary 
Coin-Operated Laundry & 
Drycleaning Association of 
Omaha 


We are happy that your associa- 
tion is turning to COIN-OP Magazine 
for effective coverage of our fast- 
growing industry. 

We will be pleased to put into 
effect for the Omaha Association 
the same arrangement our maga- 
zine has established with many other 
associations, which have made COIN- 
op their unofficial publication. If 
you will send us your membership 
list, each of your members will re- 
ceive a complimentary subscription. 
—Ed. 


Seeks Statistics 

I read your magazine with con- 
siderable interest and enjoy reading 
it. We would like to secure from 
you, if possible, the latest statistics 
of penetration of non-home laundry 
units, and a prediction for 1965. 

Paul N. Berner, director 


Tide Home Laundering Bureau 
Cincinnati, Ohio 


The statistics and our predictions 
have been sent to you.—Ed. 


Both Sides Booster 
How can I get a question an- 
swered by Both Sides of the Coin? 
I have a few dillies I'd like to ask. 
Roger Lander 


San Francisco, Calif. 


Ask away, Roger. Every reader 


continued on page 120 
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“| HOTPOINT COIN-COMMAND 
BRINGS YOU THE WASHER... 
con- THE PROGRAM-FOR BIG PROFITS! 
a i From the durable all-porcelain finish to the rugged, coaxial 
ll ' transmission, here is the washer for your commercial laun- 
istics | dry! It’s designed to meet your exacting demands for de- = * a ‘ 
undry pendability and economy ... your customers’ desire for fast, *e. cee gee cewameeneeeteetesag, 
65. thorough washing results. > POWERFUL COAXIAL TRANSMISSION ‘+ 
S , FAMOUS AGITATOR ACTION — removes dirt, * Gives you smooth, dependable operation. e 
ireau | floats it out of tub — not through wash ney enmamaany oee  h wii . . 
* TWO-CYCLE CONTROL — located conveniently on ennai. oceania = 
CLLONS . on top of heavy-duty coin box » ; ; ai . 
§ = Hotpoint Coin-Command Washer Dept.co-10 
| Kk SIMPLE WASHING INSTRUCTIONS—perma- § 5600 West Taylor Street, Chicago 44, Illinois 
‘" nently fused inside lid ; : 
ie teats thie cae , iii f Please send me complete information on the 
; point 1a € pure ase program that can be tailored k new Hotpoint Coin-Command Washer. i 
, to your specific needs! It’s simple to have these new auto- i i 
Coin? | matics working for you. They’re available in Classic White, Name.. 
> i Petal Pink or Turquoise Green. Mail the handy coupon today. 3 : 
“7 Bs Firm Name ; i 
: Comn-Commanp sy { ' 
Calif. | * § Address i 
reader | ; City as Zone... State ii 
ge 120 A DIVISION OF GENERAL ELECTRIC COMPANY huemwuwum eee ee eee eee = eo 
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WHAT'S NEW 





O PR@®DUCTS MLITERATUREDO @ 


BRASS VALVES 

United Valve Service is offering 
brass thermostatic and non-thermo- 
static valve for use in coin-ops. Avail- 
able for all coin-op washers, the 
valves also have solenoid coils and 
outlet and flow control. Some models 
have built-in coils. 
CIRCLE READER SERVICE CARD N 6| 


WALL PANELING 


COIN-OPerators ready to spruce up 
their store interiors can turn to Plank- 








wall, a permanent wall paneling by 
Panelboard Mfg. Co. Plankwall sheets. 
available in 16” x 9614” sizes, feature 
such patterns as marblized gold, wood 
grains, and plastic-coated gold-flecked 
pastels. According to the manufac- 
turer, the paneling is moisture-proof, 
will not splinter, and wipes clean. 
Each panel is tongued and grooved to 
aid in fitting. 

“IRCIE 


READER SERVICE CARD No. 62 


DOUBLE LOAD WASHER 


Speed Queen Div. of McGraw Edi- 
son has added the “Double Loader,” 
a high capacity washer for coin-ops. 










Model 250, the 
inches across, 


Also known as the 
washer measures 30 


only four inches wider than the stand- - 





ard size washer. A front-loader, the 
machine features a safety front door 
lock and door switch. A removable 
panel across the lower part of the 
front panel allows easy installation 
and inspection of lint and pump areas. 
CIRCLE READER SERVICE CARD No. 63 


SNOW MELTER 


Melts-It 99, an ice and snow melt- 
ing compound developed by the Na- 
tional Asphalt Corp., is said to be 99 
per cent chemically active. Available 
in 100, 300, and 500-pound fiber 
drums, ton lots, or in 80-pound bags, 
the product is also said to be suitable 
for thawing drains, gutters, down- 
spouts, switches and sewers. 

CIRCLE READER SERVICE CARD No. 64 


FUR REFRESHER 


Natural furs can be refreshed by a 
coin-operated refresher unit manufac- 
tured by the Walter Haertel Co. Com- 
pletely automatic in operation, the 
unit features a control to remove all 
fur cleaning compound by a special 
jet principle during the tumbling 
cycle. The entire cycle lasts one hour, 
and the unit shuts itself off after the 





cleaning is done. The machine works 
on standard 110 AC current and re- 
quires 100 psi of steam pressure. 

- SERVICE CARD No. 65 


RCLE READER 





COIN-OP CLEANING DATA 


A colorful brochure describing the 
new fluorocarbon drycleaning solvents 
and their impact on the industry has 
been released by American Permac 
Inc., importers of the Permette II 
coin-operated drycleaning unit. 
CIRCLE READER SERVICE CARD No. 64 





INSURANCE DATA 


A four-page booklet describing the 
insurance coverages offered by M. 





The products, developments and 
literature announcements appear. 
ing in this section represent the 
most up-to-date thinking in the in- 
dustry. Each item bears a key 
number. To learn more about 


items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent at 
no cost or obligation to you. 


Kravetz & Co., is available from the 
company. The booklet tells, in detail, 
the protection you get from one com- 
prehensive policy. 

CIRCLE READER SERVICE CARD No, 67 


FIRE EXTINGUISHER 


All classes of fire can be fought 
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with a triple-service dry chemical fire 
Avail- 7 
able for built-in wall cabinet installa- 


extinguisher from Fyr-Fyter. 


tion, the extinguisher is capable of 
handling general combustible, burning 
liquid and electrical fires. The ex- 
tinguisher weighs 20 pounds, yet takes 
up little space in a wall, the company 
says. 

CIRCLE 


SOLVENT RECLAIMERS 


[wo sizes of perc extractor-reclaim- 
ers have been introduced by Bock 


READER SERVICE CARD No. 68 













































Laundry Machine Co. The 


units, | 
sealed to prevent fume escape, make 
continued on page 110 
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The 


Easiest 


TO KEEP POSTED 


on the latest equipment, supplies and litera- 
ture pertaining to coin-operated laundry and 
drycleaning systems . . . circle the key number 
of any Advertisement or Products Parade 
item featured in this issue on the postage free 
Readers Service Card below. In no time at all, 
and without any obligation, the information 
you requested will be on its way to you. 
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RECLAIMER EXCHANGERS 


vila MUCK SOLVENT VIC REFRIGERATED HEAT ite Mileage Booster 





vic 
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QUALITY FEATURES! 


EASE OF OPERATION > ° 
Top Loading, Tilt-forward Columns, Variety of o¢ Quality Products 
“Quickly Filled, Remove to Clean!” Increases Sales & Profits 
TROUBLE-FREE OPERATION 
An Economical 


DURABLE, LONG-LASTING INVESTMENT Cold Water Starch. 


Few Moving Parts! Resists Corrosion! 





HIGHER PROFITS, REDUCED MAINTENANCE COSTS! poe ig 


LIFETIME GUARANTEE! 





SPECIFICATIONS A well basen Ghterinn 
Height 31” Width 30” Depth 11” Type Bleach that 


Removes aes Stains 





SLUG REJECTOR a Sie, : 
LOCK OUT COLUMNS aes HEAVY-DUTY 









BASE AVAILABLE AT EXTRA COST DETERGENT 
Available thru Most Coin-Op Equipment Distributors ue Sean 
Maximum Soil Removal. 
Contains Water Softener 
and Whitening Ageat. 


FOX CHEMICAL CO. 


160 N. MILTON ST. PAUL 4, MINNESOTA 
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PUT YOUR 


COIN-OP 


IN THE 


SAFETY 
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ZONE 


by Richard Ziff 


Safety and the protection of your 
customers is perhaps more import- 
ant to the COIN-OPerator than to 
any other businessman. For, the un- 
attended, self-service nature of the 
industry makes it manditory that your customers 
walk into your stores and feel secure. 

It would be ideal if every new coin-op owner 
had the opportunity to build his stores from the 
ground up. If it were, he would make sure that 
such safety (and customer-catching) features as 
unobstructed store fronts and no hidden corners 
be made part of the plans. 


mOOCOdL, 


continued on next page 








COIN-OP 
DRYCLEANING 
SAFETY HINTS 


This year completes the first 
year that coin-op drycleaning 
has been available to the public 
on a huge scale, and for most 
of your customers, this has been 
their initial encounter with the 
techniques of drycleaning. Till 
now, consumers brushed with 
drycleaning only over the coun- 
ter; chemicals, cycles and sol- 
vents were all but unknown to 
them How can you keep your 
customers, still innocent of dry- 
cleaning processes, safe from 
any harm inherent in dryclean- 
ing? And how important to 
you, aS an owner, is it to make 
sure that maximum safety con- 
ditions exist in your coin-op dry- 
cleaning operation? 

Taking the latter question 
first, it is of the utmost im- 
portance to keep coin-op dry- 
cleaning customers free from 
harm. Coin-op drycleaning is 
still in its infancy, and is under 
careful scrutiny by many inter- 
ests. Any carelessness on an 
owner’s part that leads to a 
harmful accident can deal a 
body blow to both the cCoIN- 
operator and coin-op dryclean- 
ing as a whole. Even coin-op 
laundering, which has just about 
become a way of life, can feel 
negative effects of a safety lapse 
in coin drycleaning. 


The National Fire Protection 
Association, located in Boston, 
can provide the answers to the 
first question on how to keep 
your customers from harm by 
coin-op drycleaning. Coin-op 
plants are classified by the As- 
sociation as Class IV installa- 
tions; that is they use solvents 
that are non-flammable, or non- 
flammable at ordinary temper- 
atures. The requirements set 
down by the Association are 
these: 


@ Plants should be designed 
to keep toxicity factors incident 
to solvents at a minimum. 


PUT YOUR COIN-OP'|h 


Unfortunately, however, not all 
the owners have the opportunity to 
install equipment in buildings spe- 
cifically designed for them. Most 
of the equipment has been installed 
in existing structures, many of them 
ancient. The opportunity does exist, 
however, for all owners to make 
sure their locations are safe. 

This job of making the stores 
safe for customers is not as difficult 
as some might imagine. For ex- 
ample, a COIN-OPerator, by merely 
wielding a paint brush, can make 
his store accident-proof. Color has, 
for as long as man can remember, 
been used to warn of danger and 
caution. You can, by painting a 
yellow stripe create a safe traffic 
pattern in your store. Red, painted 
on corners and around fire-fighting 
equipment will alert your customers 
to these areas. Steps and door sills 
are other areas calling for color. 

There isn’t a coin-op owner in 
the United States that has the right 
to endanger his customers by hav- 
ing exposed electrical outlets and 
hot water pipes. Not only are ex- 
posed pipes a threat to your cus- 
tomers, they detract from the ap- 
pearance of your store. Exposed 
electrical outlets, loose wires, poor- 
ly placed (low) outlets and the 


lf your pipes must be exposed, it's 
insulation. 


wise to encase them in 





water found in coin-ops . . . Well, 
you all know the dangers here. 

The well-equipped, safe coin-op 
should have a fire extinguisher and 
first aid kit on the premises. Since 
all of the laundry and drycleaning 
equipment is electrically operated, 
it is wise to have a fire extinguisher, 
especially for electrical fires. Some 
owners have, in order to prevent 
mischief with the extinguishers, en- 
cased them in glass. Under no cir- 
cumstances should they be locked 
to the wall. We heard of one owner 
who locked his extinguishers to the 
wall. His place burned to the ground 
before the fire department arrived. 

Special care should also be taken 
to insure that first aid kits do not 
contain items that might poison 
children. The strongest antiseptic 
recommended by one medical au- 
thority was peroxide. Other items 
in the kit should be adhesive tape, 
bandages, burn ointment, and 
cotton. 

It is also wise to encase the kit 
in glass, thereby reducing the temp- 
tation of pilferage, while making 
the kit available in emergencies. 

Several COIN-OPerators reported 
that they have placed rubber run- 
ner mats on their floors in rainy or 
snowy weather. “This,” said one 





The telephone is not only a_ safety 
aid, it could be a money-maker, too 
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@ Because of the low fire 
hazard, special regulations for 
solvent control are not necessary 
in a Class IV installation, but 


Well, owner, “enabled me to claim ‘rea- _—_— phone is often a money-maker for only solvents approved for this 
} sonable care’ in a liability case.” — the COIN-oPerator. type of installation may be used. 
n-op | Signs play an important part in Since many of you are not at- @ Coin-op drycleaning plants 
and keeping a coin-op safe for custom- _ tending your store full-time, we must be adequately ventilated. 
Since ers. One of the most important have prepared two charts for you to They should not be operated in 
ining signs is the one telling the location post in your store. The first will basements - other areas that 
ated, of the nearest fire alarm box. In fire tell your customers what to do in = difficult to ventilate. 
sher, situations, as most of you know, emergency situations. The second is @ Machines should be of 
ome moments count! Other signs that a fire-fighting chart. We suggest you SoS: Gannon fee 
; 3 Saal ie eau iene a ae ’ should be mounted on rigid sup- 
vent | should be in your store is one warn- alert your customers to the proper ports, securely attached to the 
,en- | ing customers to keep hands and procedure. floor. 
 Cir- arms out of spinning equipment. One thought about these charts: @ Machines should be oper- 
cked Most of the latest equipment have they will help you to take immedi- ated in accordance with oper- 
wner shut-off switches that bring the spin- ate action in the event of any em- ating instructions furnished by 
>the | ning to a stop once a door has been __ ergency as may occur in your coin- manufacturers. 
ound | opened. 2 . op. And immediate action, if taken @ Spotting operations using 
ed. One of the scare problems that correctly and wisely, can go far to flammable liquids are prohibited 
aken opponents of the coin-op industry enhance your reputation as not only in self-service coin-op dryclean- 
) not have manufactured is the one that —_a businessman, but a member of the ing stores. 
dison coin-ops are potential violence community, which is especially im- To these requirements, should 
eptic areas. The validity of this question portant to the COIN-OPerator. be added this one: Drycleaning 
| au- is debatable. However, the precau- Another thought: Don’t fail to units should be kept as far as 
tems tions necessary to make crimes to post the address and phone num- possible from dryers. The open 
tape, | persons are easy enough to take for __ ber of your local police and fire de- gas flames of the dryers, when 
and operators to take them. One obvi- _ partments in your store, for there united with the solvent fumes 
ous deterrent is well-lighted stores, are eventualities that can only be and the proper amount of mois- 
e kit with a maximum of front window handled by trained safety people. a ear — a ome ~ 
>mp- glass. Another is to keep supply Don’t try to be a hero where the ~ Te ee a a 
. ; . ; ; ; gasses. It must be re-empha- 
king doors, back work-rooms, and other situation is clearly out of your sized that proper ventilation is 
. areas not open to the public locked. grasp. also a must. 
yrted One of the best safety devices is _ In any case, remember the need It is important for the owner 
run- the telephone. In addition to linking _ for safety in your store, whether in to learn all he possibly can about 
ly or the coin-op with all the emergency — the form of prevention or action. coin-op drycleaning equipment 
one departments of the community, the Your likelihood depends on it. O and supplies, mostly from a 





safety point of view, for as in 
most industry, safety is a large 
part of economy. 

Manufacturers of dryclean- 
ing chemicals are looking to- 
ward the coin-op drycleaning 
industry as a permanent part of 
the textile maintenance scene 
and are constantly developing 
new products to speed its 
growth. Learn as much as you 
can about these products to see 
that they are not misused by 
customers, your employees or 
yourself. 


All things considered these re- 
quirements are not too stringent 
for a drycleaning COIN-OPerator 
to follow. If he includes safety 
in his plans of operation, he’ll 





find that these considerations 
are eventually good business. O 
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afety | How many children do you think will find this trap (right) attractive? One is too many. 
tons | Exposed water pipes (left) are potential burn hazards. 
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WHAT TO DO IN CASE OF FIRE 


1. 
Zi 
3. 
4. 
2. 


Turn in fire alarm, or have someone do it. 

If fire alarm is turned at fire box, stay at box to direct fire trucks when they arrive. 
Locate the fire so you can direct firemen to it and keep others out of danger. 
Avoid injury. Evacuate store if necessary. Do not panic. 


Confine the fire by closing doors and windows and removing inflammables from 
source of fire. 


Attempt to extinguish the fire. 


WHAT TO DO IN CASE OF INJURY 


a 


Send for an ambulance or local doctor. 


2. Lay injured person flat and keep warm. 


If there is a cut, soak cotton with peroxide and press on wound. If tourniquet must 
be applied, loosen every five minutes. 


. If there are broken bones, leave injured party as he is, keep him warm. 


5. For burns, apply vaseline or boric acid ointment to surface of burn. 


For electrical shock or ammonia spasm where breathing stops, apply artificial res- 
piration. 


Keep all passages free. Remove chewing gum, dentures, hard candy from mouth of 
injured person if unconscious. 


WHAT TO DO IN CASE OF 
POISONING 


a 
z 


Send for ambulance or local doctor. 


For alkaline poisoning, from swallowing soap or detergent, give victim diluted 
vinegar or fruit juice. 


. If ammonia fumes affect the eyes, take victim into fresh air and wash eyes with 


plenty of water or boric acid. 


. For acid poisonings, administer milk. 


5. CAUTION! Do not attempt to make poisoning victim vomit. This can be damaging 


to the victim’s stomach and can lead to hemorrhage. 
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How complete is your coverage? 


Insurance program must provide 
protection against all risks 


Starting with eight basic insurance requirements, owners 


should have a realistic view of their insurance coverage 


by RAYMOND R. KRAVETZ 


One of the intangible problems facing COIN-oPerators 
is the assumption of risk for which fire and casualty 
insurance companies provide protection. The success- 
ful owner has discovered that certain forms of insur- 
ance coverage are as much a must as are the machinery 
and equipment in the installation itself. 

All coin-ops, regardless of location or number of 
hours per day they are open or city or state statutes 
under which they operate, have the same basic insur- 
ance requirements for the protection of property and 
people in their everyday operations. These are: 

@ Fire Insurance including extended coverage— 
vandalism and malicious mischief. 


® Liability Insurance 

@ Business Interruption Insurance 
Plate Glass Insurance 
Customers’ Bailee Insurance 
Theft Insurance 

Boiler Insurance 


Life and Accident and Health Insurance 


The first five are required; the balance are necessary. 
The true program would encompass all these insurance 
contracts. In order that you, the owner, fully know the 
reasons for the coverages, let’s discuss the risks and 
the coverages involved in each. 

Fire insurance is the basic insurance since it is re- 
quired by holders of the conditional sales contracts 
or chattel mortgages used in financing the installation 
of nearly all coin-ops. It includes that financial interest 
of the owner to the amount of equity he has in the 
store until the financial agreement for purchase has 
been paid for by him. 
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There are several requirements that must be com- 
plied with in order for the CoIN-oPerator to get maxi- 
mum protection. One policy is available where all of 
the required coverages have been combined into one 
contract. However, it usually is necessary for the various 
coverages to be written under separate policies and 
with different insurance companies. Because of this, 
it is important that the owner’s agent knows the prob- 
lems facing coin-ops and is expert in the field of fire 
insurance. It is vital that the contract be written to 
cover on “blanket contents” including “improvements 

continued on page 20 


NOW HE'LL 
GET BETTER! 





COIN-OP 





RR gy gg TTR TTT 


a TT en an 


ae rer 















’ 





Tide gives your customers the cleanest clothes possible. 
Tide’s kind of cleaning makes for satisfied customers. 
And satisfied customers keep coming back, giving you 
the repeat business that makes you real profits. 


Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give your 
customers the detergent they themselves most often 
bring from home. That means more detergent profits for 
you, too. Just clip out the coupon and put Tide to work 
cleaning up for your customers and for you. 


New-Size Tide Fits Most Vending Machines 


CIRCLE NO. 33 ON POST CARD 
OCTOBER, 1961 


MANAGER, Bulk Soap Sales Dept. CO-10 
The Procter & Gamble Distributing Co. 
P. O. Box 599, Cincinnati 1, Ohio 


Please send me information on New-Size Tide that 
fits most vending machines. 


Name 


Address 


Ail iisscecniecoeiseneeemntieaialiidie: : State 


Tel. No. 
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From the Research Laboratories | \} the 
of Thomas A. Edison | For complete details: Fill out and address ! 
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DOUBLE LOADER 




























Here’s the kind of washing accommoda- 
tions your customers appreciate . . . the 
kind of efficiency that ‘“‘speeds up” cus- 
tomer service during peak periods, yet 
continues with constant earning power 
every hour you are open. 


The new Speed Queen ‘““DOUBLE-LOAD- 
ER” adds capacity and earning power to 
coin-operated installations ... with a 
minimum of space requirements. 
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A “Payload” washer, that measures 36” 
high, 30” wide and 29” deep with a 
hinged top to provide immediate access 
to controls. Front loading bleach door, 
pressure level water control and many 
more features. 


as 
a ae 7 


these two “WS SPEED QUEEN'S 


top loading automatics... 


provide Coin Store Operators with finest ‘‘com- 

|} binations for profit’... currently available. No 

__ !} other machine . . . outdoes Speed Queen’s Top 

| Loading Automatics in simplicity of design... 

a mechanical efficiency . . . perfectly balanced cycle 

and genuine preference by Coin Store Operators 

} and Housewives. NOW, Speed Queen’s Coin- 

Operated Dry Cleaner and DOUBLE-LOADER 

can promise equal popularity ... preference and 
Opportunity for profit. 
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Insurances 


continued from page 16 


and betterments,” which gives protection for all ma- 
chinery, equipment, stock, furniture, fixtures and per- 
sonal effects including the improvements to the premises 
built by the owner to enhance the physical appearance 
and operation of the coin-op. 

Equally important as what to have included, is to 
know what the exclusions or possible limitations of 
coverage are in the fire insurance contract. For example, 
in some states, coin-ops are rated as manufacturing 
risks and, as such (with the exception of the one pack- 
age policy), unless an additional premium is paid at 
inception of the policy there is a warranty attached 
which voids any coverage in the event that the coin-op 
has in excess of five dryers at the premises. This en- 
dorsement and warranty, could prove disastrous should 
a loss occur. It has been my experience to run across 
coin-ops throughout the country with policies in force 
with this restrictive endorsement unbeknown to the 
owner. 


Contents Included? 


Fire coverage should include all of the contents, im- 
provements and betterments in the premises as well as 
extended coverage and vandalism and malicious mis- 
chief. The last two are the reasons for the greatest 
number of large losses throughout the country on coin- 
op fire insurance policies. Vandalism and malicious 
mischief, because of the unattended exposure, has led 
to much damage and destruction in coin-ops. As a 
matter of fact, fire insurance company underwriters in 
many areas looked upon coin-ops as unwritable. But 
vandalism and malicious mischief must be a portion of 
the fire policy. 

Equally as important as fire insurance is the liability 
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coverage. The form to be used should be the Compre- 
hensive General Liability contract, which (with the 
exception of package policy), is written on a gross 
receipts basis and should include products liability. 
This is the broadest form of liability coverage available 
and the difference in premium costs in most instances 
might be 10 per cent of the annual liability premium 
or a maximum of 12 per cent per year against your 
owner’s, landlord’s and tenant’s coverage which is 
minimum coverage available to coin-ops. 


Liability Insurance 


Liability Insurance protects the CoIN-oPerator for 
injuries to persons and damage to property as a result 
of any negligence on the part of the coin-op and its 
operations. It also includes a guaranty by the insurance 
company that they will defend the insured against any 
legal action arising out of negligence on the part of the 
insured coin-op, whether or not the basis for the legal 
action be fraudulent. It can be seen that the cost of 
the liability coverage is minimal compared to the 
necessity of hiring counsel to defend an action against 
the coin-op. 

Business Interruption Insurance, one of the least 
known and most overlooked forms of coverage, picks 
up the loss after the fire occurs and then pays for the 
fixed expenses that continue, plus the rehabilitation of 
the premises and profits which would have accrued 
had the coin-op remained in business. Statistically 73 
per cent of all businesses which suffer a fire loss never 
go back into business because of not having Business 
Interruption Insurance. It is also true that more than 
85 per cent of the CoIN-oPerators in this country do 
not carry, or know of, Business Interruption Insurance 
and stand to lose their investment and income for 
coverage which is one of the least expensive of all the 
coverages listed here. 

Plate Glass Insurance guarantees that in the event of 


continued on page 24 
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be honest 
with 
yourself 


| the next time you buy 
| a turnb/er-dryer 


Take a real close-up look at a number of coin-op tumbler | 
dryers. Be brutally frank in your inspection. Compare | 
them feature for feature. Note the general construc- | 
tion . .. quality of workmanship. Look underneath, on | 
top, look inside, look in back. Open the door. Close it. | 
Feel the handle. Check the printed specifications in | 
minute detail. What is the actual cylinder size? Check | 
performance. Look at prices. Compare transportation | 


pre- costs. What does the guarantee really mean—does it | 
the cover every part of the machine? | 
A: Operate the dryer. Is it quiet? Are ball bearings | 
aa sealed? Does it vibrate? Is there a self-cleaning lint | 


screen? Are the feet adjustable? Is there an automatic | 
back-draft damper? Are controls readily accessible from | 
the front? Is top of dryer completely enclosed? 


Is the appearance clean and uncluttered and properly 
protected to stay attractive through the years? Isa 
wide choice of handsome colors available? Is metal 
thickness of the cabinets adequate? Which one dries 
faster with reduced gas consumption? Which one will 
have the longest life . . . the least maintenance? 


Which company stands behind its products... and 
offers you the best service? Which one has been in | 
business the longest... produced the most tumblers? 
Who has the most satisfied customers? 


for 
sult 
1 its 
ince 
any 
the 
egal 
t of 
the 


inst Remember you are buying a piece of equipment which 


must give you a steady return on your investment. 
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a TUMBLER-DRYER 
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can be yours with 


RCA WHIRLPOOL 


DRYCLEANERS AND WASHERS 


Have you seen the new, complete coin-op 
“package” from Whirlpool? It’s terrific! First, 
there’s an unexcelled product line... the new 
RCA WHIRLPOOL drycleaner, the standard com- 
mercial washer, and the new extra-capacity 
Wash-A-Lot washer plus all other necessary 
equipment. Here’s everything you need to 
get into the coin-op business, whether you 
open a new location or add to an existing one. 
When you buy RCA WHIRLPOOL equipment, 
you deal direct with the factory. And, when you 
buy, afactory field service force stands behind 
you to make sure that everything is right. 


There’s much more to this profit program 
than excellent product and service, however. 
There’s financing for up to 90% of the total 
equipment value. There’s layout and planning 
service to help you get started fast and right. 

And, tested advertising and promotional 
programs show you how to sell your service 
to the community most effectively. All the 
tools you need are at hand, sharp and ready 
for use. Your own keen business judgment is 
the ingredient that rounds out the package 
and makes possible the remarkable profit 
opportunities that exist. Call or write today! 


The RCA WHIRLPOOL coin-operated drycleaner is the only one 
listed under Reexamination Service of Underwriters’ Laboratories, Inc. 


 ewerhinlnoot 
CORPORATION 


Commercial Laundry & Drycleaning Equipment Div., 
Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 


Oak Park, Mich.; San Mateo, Calif. 


In Canada: Whirlpool Appliances Canada Limited, 
10 Jeavons Ave., Scarborough, Ontario 


U 
Se at trademarks fd and RCA authorized by trademark owner Radio Corporation of America 
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Whirlpool Corporation CO-10-1 
Commercial Laundry & 

Drycleaning Equipment Div. 

Benton Harbor, Michigan 


[_] Please send complete information on the new RCA WHIRLPOOL 


coin-operated drycleaners and washers. 
[_] Have representative call in person. 


Name 
Firm Name 


Address 
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County -" State. 










Insurances 


continued from page 20 


a glass breakage, the insurance will pay the cost of 
boarding up, and installing and replacing glass which 
had been broken through causes other than fire. This is 
normally required by the landlord in all leases and 
should be carried because the premium annually is 
minimal compared to the cost of glass replacement. 

Customer’s Bailee Insurance protects the coin-op for 
the damage done by fire to customer goods while in the 
machines. This is a vital form of coverage not only 
from the point of view of loss exposure but the public 
relations value of this form of coverage in the areas 
might be even more important than the actual payment 
of the claim itself. 

The remaining coverages, namely Theft, Boiler and 
Life and Accident and Health Insurance, should be 
carried, but can be eliminated since they do not provide 
for the greatest possible losses in the operation of the 
insured coin-op premises as (1) most coin-ops do not 
allow a substantial amount of cash to build up over the 
week without periodic collections; (2) because boiler 
explosion is covered, to a great part, under the extended 
coverage portion of the fire policy plus the compre- 
hensive general liability policy; and (3) life and acci- 
dent and health insurance would be greatly beneficial, 
if issued on the owner’s life, in reducing term amounts 
to guarantee the payment of the financing institution 
should death or permanent disability occur. 
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A few facts are important to know in addition to the 
actual insurance policies themselves. The most im- 
portant of these is the restriction on most leases re- 
quiring the tenant to become responsible for any addi- 
tional premium charges incurred by the owner of the 
building in which the coin-op is located if the fire 
insurance rates are increased as a result of the coin-op, 
This happens more often than not. In most states, 
notably in New York and New Jersey, coin-ops are 
rated as manufacturing risks and are subject to a 60 
per cent sur-charge over the average fire rate for loca- 
tions in which the premises are situated, and in many 
instances have resulted in annual charges to the coin-op 
owner of $500 to $1,000 for the increase in the build- 
ing Owner’s premiums. It is vital that you check your 
lease personally, and have your attorneys make every 
effort to eliminate this clause, or to restrict the portion 
of this clause to a stipulated amount or percentage of 
increase which will, in turn, enable you to know what 
costs you are facing should a rate change occur as a 
result of your occupancy. 


Coinsurance Clause 


Another portion of coverage which affects the coin- 
op owner is the coinsurance clause in all fire policies. 
Here’s an example of how it works: should a coin-op 
be worth $20,000 and the annual premium was $100 
per year for fire insurance, the insurance company—in 
order to be assured that proper insurance was carried 
to value—have developed a coinsurance clause, usually 
in the amount of 80 per cent, thereby saying to the 
owner that “if you will carry at least $16,000 worth 
of insurance (80 per cent of the value of the store) 
then we, the insurance company, agree to charge you 
only $75.00 per year for this policy.” In the event a 
loss should occur, the owner of the store would be 
covered, without any deduction, up to and including 
the sum of $16,000, which is the face amount of the 
policy. Since rates are reduced by coinsurance it stands 
to reason, therefore, that the full amount of insurance, 
to value, should be carried which, in the case of the 
$20,000 store if carried for that amount would involve 
an annual premium of only $85.00 and give full pro- 
tection for any loss up to that amount of $20,000. 

The coinsurance clause does not mean that a loss, 
when it occurs, is reduced by 20 per cent. It means 
that if the 80 per cent value is not carried it will be 
reduced by the percentage that the coinsurance clause 
bears to the actual amount that should have been 
carried at the time of loss. This may sound confusing, 
but this confusion does not need to exist if you insure 
as follows: when the store is worth $20,000 and the 
coinsurance clause is 80 per cent, you must carry 4 
minimum of $16,000 of insurance; if the coinsurance 
clause is 90 per cent you must carry $18,000 of in- 
surance; if the coinsurance clause is 100 per cent you 
must carry $20,000 of insurance. 

Merely purchasing insurance is not enough. It is 
equally important that good safety measures be main- 
tained at all times for the protection of your property 
and the people who use it; that good lighting and 
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cleanliness attract the best of customers, yet thwart 
trespassers, and that constant checking of the equip- 
ment and operation with good maintenance and me- 
chanical service be effected for continued peak effici- 
ency eliminating, wherever possible, mechanical break- 
down, which start, in most instances, the fire and bailee 
losses mentioned above. 

The nature of the coin-op business is such that it is 
a growth industry and has not, as yet, reached the high 
level safety and economic plateau desired by you, the 
reliable coin-op owner. All efforts to minimize possible 
loss exposure, wherever and whenever possible, will 
in turn result in the availability of more protection from 
more insurance carriers at continually reducing rates, 
and the participation of reliable coin-op owners in pro- 
grams of insurance designed specifically for this classi- 
fication will also aid in the reduction of premium costs 
and rates plus setting up and greatly increasing the 
standards of safety to be maintained, aiding in reach- 
ing this plateau sooner than expected. O 


ABOUT THE AUTHOR 


Raymond R. Kravetz is 
president of M. Kravetz & 
Co., a Jersey City, N. J., insur- 
ance company specializing in 
service to coin-ops. Recently, 
Kravetz was elected to the 
board of directors of the Gar- 
den State Coin-Op Launderers 
Association. This is the first 
time the association has named 
to its board a member not 
directly connected with the 
ownership of coin-operated laundries. 

Kravetz has also been called upon to address coin- 
op associations in the Middle-Atlantic area on the 
importance of the adequate insurance coverage for the 
coin-op store, and has become familiar with the indus- 
try’s requirements. 








Make fire prevention your business 


Our national record of fire waste 
is deplorable. Year after year we 
continue to yield up thousands of 
lives and millions of dollars worth 
of property to fire. 

In 1960 alone, fire took the lives 
of 11,350 people in the United 
States, according to National Fire 
Protection Association estimates, 
and burned up buildings, contents 
and other property valued at more 
than $1,500,000,000. 

The toll levied by fire on Amer- 
ican business amounts to approxi- 
mately $750,000,000 each year. Of 
this sum, almost $9,000,000 comes 
out of the pockets of the owners 
of laundry and drycleaning opera- 
tions. There are about 1,800 fires 
a year in self-service laundries alone, 
destroying more than $2,750,000 
worth of property. 

These figures, it should be em- 
phasized, do not include the tre- 
mendous indirect costs of fire for 
which no one can calculate dollar 
figures — the operation time lost, 
customers inconvenienced and per- 
haps lost to competitors, and rec- 
ords destroyed. 

Business failures among firms 
which have been hit by serious fires 
are substantial, and casualties are 
particularly high among small and 
telatively new firms. 
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by PERCY BUGBEE, General Manager 
National Fire Protection Association 


There is nothing complicated or 
mysterious about the causes of the 
majority of the 300,000 fires the 
American business community al- 
lows to happen each year. They 
range from faulty wiring, defective 
heating equipment and misuse of 
flammable liquids, to careless smok- 
ing and poor housekeeping habits. 
In addition, each industry has spe- 
cial hazards of its own. 

According to a recent NFPA 
study, for example, almost 70 per 
cent of all fires in coin-ops are 
traceable to four major causes: 
overheated motors and washers and 
dryers, lint accumulations in dry- 
ers, inadequate clearances between 
dryers and such combustible con- 
struction as partitions, and over- 
heated dryers. 

While these are usually labelled 
causes, it is more accurate to call 
them failures—failures to institute 
and enforce sound fire prevention 
practices. Just as serious is the 
failure to take advantage of the pro- 
tective equipment and measures 
which have been developed and 
standardized, under NFPA aus- 
pices, to limit the amount of dam- 
age any outbreak of fire can cause. 

The little fires which unneces- 
sarily grow into big, destructive 
ones usually stem from the absence 


of protective equipment, like auto- 
matic sprinkler and alarm systems, 
and from such building structural 
weaknesses as missing fire-resistant 
division walls or unprotected con- 
cealed spaces behind walls and ceil- 
ings—frequently found in remod- 
eled quarters. 

Why the all-too-common failure 
to use readily available means to 
prevent fires and protect against 
them? 

It’s the “let George do it” atti- 
tude about fire. 

The idea is apparently to let the 
fire insurance companies take care 
of the losses and have the fire de- 
partment take care of the fires. Too 
few people seem to realize that fire 
departments cannot prevent fires 
nearly as effectively as the individ- 
ual property owner, or that the 
money which fire insurance com- 
panies use to pay fire losses comes 
from individuals’ pockets. 

The problem of cracking the 
shell of public apathy about fire 
hazards is not a new one to the 
NFPA. For more than 65 years, 
this worldwide, non-profit organ- 
ization, providing service to and de- 
riving support from over 18,000 
members, has been devoting its 
energies to both the technical and 
educational aspects of fire safety. O 
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CHICAGO OWNERS ON COMEBACK TRAIL! 


Temporary injunction against restrictive law 


is won by owners’ association. Group seeks 


(a Rp 


membership support to pursue action 


Chicago COIN-OPerators have won 
the first round of their fight to in- 
validate the recently passed city or- 
dinance that restricts hours of oper- 
ation, requires a full time attendant 
(who must be an American citizen) 
and imposes harsh license fees. 
Donald Mitchell, general counsel 
of the Midwest Association told 
COIN-OP Magazine that a _ court 
order was issued that temporarily 
restrained the city from enforcing 
the ordinance. At this writing, hear- 
ings are being held on the tempo- 
rary injunction to determine the 
extent to which the ordinance is 


s i 
= en . Evidence of public support of Chicago COIN-OPerators was made apparent when thousands 

The ordinance, passed into law jammed City Council chambers at the time of law's passage. Support also came from 
September 1, provided one of the newspapers, radio and television stations, which gave the law extensive editorial coverage. 


stormiest issues to be seen in Chi- 
cago in recent years. Public senti- 
ment went to the side of the CoIN- 
OPerators, and newspapers, radio 
and television gave extensive cover- 
age and, in some cases, editorial 
support. 

Chicago owners have responded 
to the new law and the call to ac- 
tion by the association by maintain- 
ing pre-ordinance operating hours 
at least while the temporary injunc- 
tion against the law is in effect. 
Association officials, in a bulletin 
circulated to members and non- 
members alike, advised owners to 
inform patrons of a price rise 
caused by the expenses incurred in 
fighting the ordinance and to ex- 
plain, via signs, the reason for the i 
price rise. i 

The bulletin added that the oc- 
currences of the past weeks demon- 


strated the need for a strong asso- is PD); R A 6-800 O 


iati i i i Ronald Horowitt, 
d that COIN-OPera- In a last-ditch effort to defeat ordinance, owners held protest store closings. ; 
genta b Chicago COIN-OPerator, posts signs telling patrons why stores closed and urging protests 
cone, who are not now mem eed to the mayor and council to stop ordinance. Injunction issued by court against the law has 
join for added strength. O encouraged owners in the windy city. 
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GAS HEATED DRYER 


MODELS 
M3750 - METERED AND T3750 - TIMER 





quality control... has self-clearing slug rejector coin meter, or 
accurate timer control ... permanent type steel lint cylinder... 
| separate high-low temperature control...economical and 


isands 
from 
brage. 


Sets a new high standard for the industry . . . built under strict 


efficient gear-driven transmission ... safety features. 


STAINLESS STEEL OR HIGH GLOSS ENAMEL FINISHES 
Tumblette by Cook is built to be the best, by combining the 
finest materials and workmanship with skillful engineering and 
designing. Offers handsome appearance and a lifetime of 
trouble-free service, at a price no greater than ordinary dryers. 





These certifications and/or listings are for fuel burning as well 
as electrical authorization. U. L. (natural and manufactured 
gas) CGA and CSA (natural and LP gas.) 








writers’ Laboratori, 3 
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mrt’ ® 
* INSPECTED a 


GAS-FIREO DRYER 
—e 
No | 
MM 7478 






en CANADIAN TESTED, INSPECTED AND TESTED AND CEATIFIED 
by) 1ATION LISTED BY UNDERWRITERS SY CANADIAN GAS “t 
Testi tasOeatouies LABORATORIES, INC. ASSOCIATION 6159 


For illustrated brochure and name of nearest distributor, write 


COOK machinery co., INC. 


. SUBSIDIARY OF ALD, INC 





WASHERS © DRYERS e EXTRACTORS e WASHER-EXTRACTORS «¢ P.E.P. 
aw has 4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 


CIRCLE NO. 10 ON POST CARD 
iN-OP OCTOBER, 1961 27 











service?” 
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YES 


WW 
This is a new thought to us, and 
on first brush looks like the idea 
should be explored,” said the owner 
of a St. Louis coin-op, echoing the 
sentiments of most of the respond- 
ents who thought private patrols are 
a good idea. The idea, he said, had 
never occurred to them before. 

But on reflection, the COIN--oPer- 
ators in favor of private patrolmen 
being hired to check stores found 
that the preventive service offered 
by a private police concern would 
be twofold: It would protect cus- 
tomers and property and would 
convince local governments that 
round-the-clock stores are safe to 
customers, thus throwing a crimp in 
any proposed restrictive legislation. 
“We could get city officials off the 
idea that attendants are required 
after dark,” said a COIN-OPerator 
from Florida. 

A cCOIN-oPerator from the mid- 
west said, “This sounds like a fine 
idea, but where do we start? How 
much does it cost, and what kind of 
service is available? And if we do 


contract for a private patrol service, | 


FOR PRIVATE PATROLMEN 


Respondents on this side of the coin, and they rep- 
resented about 42 per cent, argued that hiring private 
patrolmen would help “take the heat off the question 
of legislating closing hours for coin-operated laundry 
and drycleaning stores.” In addition, several respond- 
ents believed the service is one that properly falls in 
the province of association activity. The biggest ques- 
tion asked was: “How do we go about getting the 


what can they do for us that the 
regular police couldn’t?” 

Since these questions came in 
one form or another from many 
owners who thought a private patrol 
service retained by an asosciation 
would be a good thing, a check was 
made with a leading detective 
agency specializing in crime preven- 
tion work for private industry. Here 
are some points of information in 
answer to these questions: 

@ The basic forms of protection 
available are door and window 
signs that indicate that the premises 
are protected. These warning signs, 
the company adds, are an effec- 
tive psychological deterrent against 
crime. The cost, in the case of one 
representative agency, is $25 per 
year for the first sign and $5 per 
additional sign. Signs for a 20 store 
association, therefore, would come 
to $120. 

@ Depending on the contract 
signed with the protection service, 
a uniformed guard will make a peri- 
odic check of a store. Motor patrols 
are also available at a higher cost. 
It was added that the likelihood of 
incidence of crime in an area does 





not affect the cost of the service. 
Rates are generally uniform. 

@ Electronic protection, such as 
alarm systems and closed circuit 
television are available. Alarms are 
hooked into a central alarm station, 

@ Guards are instructed, in the 
event a crime does occur, to call 
police, preserve evidence, and make 
a report to the client. 

@ Protection services often rep- 
resent surety companies. If a crime 
occurs, the patrol service can handle 
both the investigation and the in- 
surance claim. 


Additional thoughts in favor of 
a private patrol force come from a 
western COIN-OPerator, who is also 
an Officer in his association. “We're 
a small town with a police force of 
only 10 or 12 men. And since the 
town is starting to grow, the police 
are getting busier and busier,” he 
said. “Since they have their own 
functions to look after on a larger 
scale than ever, we feel more secure 
in calling upon a private service. 
In addition, a private service makes 
the police and other city officials 
feel less nervous about our stores 
that are opened around the clock.” 

Probably the sagest piece of ad- 
vice came from a private patrol 
spokesman whose company has 
coin-ops as clients in the East. 
“Know your protection setup before 
you decide on retaining an outside 
protection service. If your police 
department has proven that it can 
provide all the protection your 
stores need, stay with them. But if 
you think, after an analysis of the 
situation, that your local crime pre- 
vention organization is over but- 
dened or not equipped to meet your 
needs, you should definitely give pri- 
vate protection some thought.” O 
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NO 


C oi-oPerators who felt that as- 
sociations should not hire private 
patrolmen to check stores felt such 
a service was unnecessary or un- 
economical, rather than objection- 
able. In many of the cases of 
course, especially in and around 
large metropolitan cities, respond- 
ents said that municipal police de- 
partments were adequate to provide 
round-the-clock protection for their 
coin-ops. 

Economy was stressed in the re- 
ply of an owner in a small Tennes- 
see town, who thought that extra 
protection was needed, but that con- 
tracting for a regular service was 
not. Said the owner, “I’d rather 
hire my own patrolman for my store 
and have him act as a clean-up and 
handy man when he was not carry- 
out his protection duties.” 

“My best protection against rob- 
bery and violence,” said a Mountain 
states owner, “is a brightly lighted 
store. Our own little association, in 
fact, has set its own minimum light- 
ing requirements. It’s our collective 
contention that a brightly lighted 
coin-op will not be hit by criminals. 
When the lights are on, they can be 
seen by any bypasser. If the lights 
are off, the police or bypassers will 
know in an instant that something 
is wrong.” 

Complete faith in the municipal 
authorities played a large part in 
the responses of COIN-OPerators who 
felt no need of private protection. 
“If your city police are worth their 
salt,” wrote a South Dakota owner, 
“they'll keep track of what’s going 
on while walking a beat or making 
motor patrols. 

A New England owner states, “If 
you remove the temptation, no one 
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| AGAINST PRIVATE PATROLMEN 


| If we hire private patrolmen, voiced the 50 per cent 
of the respondents (about eight per cent had no opin- 
ion) against hiring, the municipal police would take 
the action as one relieving them from making their 


’ rounds of the stores. 


Cost factors and the fact that | 


few of the respondents know much about the services 
offered by private detective agencies were other factors 


’ ”° 


responsible for “no’s. 


will yield to it. I put my change 
machines in a vault at night and I 
stay on the good side of my neigh- 
bors so that I won’t be a target of 
vandalism. Out here, people are 
generally good, anyway.” 

The owner of two midwestern 
stores says, “I make it a point to 
empty my coin meters every day at 
the same time, always before sun- 
down. Anyone who might have the 
intent to rob me would see that I’m 
not leaving him enough to make 
the risk of being caught worth the 
trouble.” 

One owner, in voting no on the 
question of private patrols, ex- 
pressed doubt in the long-term ef- 
fect of private patrolling services. 
“How long can we afford to retain 
a private patrol to protect our 
stores,” he asks. “And what hap- 
pens when the private police con- 
tract is terminated? Will their de- 
parture from our town’s coin-ops 
be the starting signal for a wave of 
crime against us? If we are to wait 
for our police department to grow 
big enough to afford us the protec- 
tion we need, we'll find that private 
patrols will become a permanent 


part of our overhead . . . and a 
large part, too. And what of the 
attitude of the local police toward 
us? Will they feel that this excuses 
them from providing us with the 
protection that our taxes pay for? 
Because of these negative factors 
we feel are built into the retaining 
of a private force, we would rather 
not start with one. We'll just have 
to trust to our own understaffed 
police force, our bright lights, our 
good neighbors . . . and luck.” 

“We're willing to take our 
chances and play the law of aver- 
ages,” says a spokesman for a group 
of southwestern stores. “We know 
the police in our town are under- 
manned and give less than optimum 
protection. But they have other 
things to do. If there’s no trouble 
at our coin-ops (and there rarely, 
if ever, is), they have a bundle of 
other problems to handle. But if 
we were to hire a private service, 
they would just be sitting on their 
hands waiting for some threat to 
materialize against our stores. We'll 
go along with our current situation 
and hope for the best.” © 
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All stainless steel cylinder and condensa- 
tion chamber with lifetime guarantee. 


Porcelain exterior cabinet 


Equipped with Vamco-Arvan commercial 
hydraulic strof-o-matic filter 


Exclusive Vamco-Arvan clean solvent tank 
permits full operation even while precoat- 


COMMERCIAL COIN-OP 


Exclusive Vamco Dry-Cleanomat Features 


ing filter 

Available in batteries of 2 or more for 
maximum flexibility 

Full 9 Ib. capacity 


Pushbutton electrically controlled door 
interlock —cannot be opened while in 
operation 


SPECIFICATIONS: PORCELAIN CYLINDER — MODEL DCP-62 
STAINLESS STEEL CYLINDER — MODEL DCSS-62 


Built and 
backed by 


CAPACITY —9 Ibs. 

CYCLE — 39 minutes. 
FINISH—Cabinet top—blue porcelain. 
Front—blue porcelain. Cylinder—stain- 
less stéel (Cylinder has removable 
stainless steel rib for lint clean out). 
COIN METER — Electrical, actuated 
from coin mechanism which can be set 
for 1 to 11 quarters with coin return 
and rejector. 

BEARINGS—Heaovy duty ball bearings 
with Viton "A" Seal—permanent type. 
TRANSMISSION—Two speed cog belt 
and roller chain drive with centrifugal 


clutch, Quiet, smooth spin-speed 430 
R.P.M, 


DOOR INTERLOCK — Electrical push- 
button energizes solenoid to open 
door. Door cannot be opened by cus- 
tomer in case of power failure. 


SOLVENT DRAIN —Gravity dump 
valve, flapper check valve type, sole- 
noid actuated. 


DIMENSIONS 
Height Overall 


v2 
” 


25-11/16 


Cylinder Diameter 


Tub Diameter 
Door Opening 


WEIGHT 
Shipping 540 Ibs. 
PEE WR, GMCS: ivccsiesenseccnssstal 510 Ibs. 


ELECTRICAL RATINGS—3 wire, 230V, 
60C. Single Phase Fusing 30 Amp. 
Heater coil—3350W, 250V. Aquastat 
100°-240° F. relay, 2 wire, 120V, 60C. 


MOTORS — Drive motor 2 speed. % 
—Y H.P. 1725-1140 R.P.M. capacitor 
start with overload protection. 


Blower motor Y% H.P. 115V, 60C. 


EQUIPPED WITH VAMCO FILTRATION SYSTEM MFD. BY ARVAN PRODUCTS INC. 
(A wholly owned subsidiary of VAMCO —see filter specifications) 


Vameo 








Over 25 years’ experience engineering and manufacturing 
commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1,N.¥. 
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COMMERCIAL 


0 LB. Ducffash 


The Vamco Duo-Wash washer-extractor is 
a heavy duty machine specifically designed 
to thoroughly wash and damp dry up to 
20 pounds of laundry. Its speed, economy, 
convenience, simplicity and safety are years 
ahead of other washer-extractors. 


Here, at last, is a commercial washer- 
extractor, only slightly larger than a do- 
mestic machine, that assures you years of 
heavy-duty, excellent washing and extrac- 
tion performance, at low operating cost 
and minimum maintenance. 


2 EA Double Load Commercial 
= Washer-Extractor 


een 


SPECIFICATIONS: HEAVY DUTY 20 LB. COMMERCIAL 
WASHER PORCELAIN CYLINDER — MODEL VWP-62 
STAINLESS STEEL CYLINDER — MODEL VWSS-62 


CAPACITY — 20 Ibs. dry weight. 


CYCLE — 20 to 25 min. (also avail- 
able with 31 to 38 min. timer). Vis- 
ible dial showing wash, rinse, and 
spin periods, 


FINISH — Cabinet top — Porcelain. 
Front — Porcelain. Side panels — 
Bonderized and baked enamel. 
Frame —Heavy duty steel welded 
to tub body and complete as- 
sembly porcelainized, completely 
eliminating rusting. 


CYLINDER — Porcelain or stainless 
Steel (slightly additional cost). 
(Cylinder has removable rib for 
lint cleanout.) 


TRANSMISSION —Two speed cog 
belt and roller chain drive with 
centrifugal clutch. Quiet, smooth 
spin. Wash speed 52 R.P.M. Spin 
speed 430 R.P.M. 


DOOR INTERLOCK — Electrical 
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push-button energizes solenoid to 
open door. Cannot be opened by 
customer while in operation. 
DRAIN—Gravity dump valve, sole- 
noid actuated, or pump-belt driven 
from double end motor shaft, 2” 
inlet, 

WATER TEMP. SWITCH — Electri- 
cal, toggle type. 

WATER SUPPLY—15 to 120 P.S.I. 
DIMENSIONS 

Height Overall 


Cylinder Diameter 
Tub Diameter 
Door Opening 


WEIGHT 

Shipping 440 Ibs. 
Net Wt. approx. ................ 420 Ibs. 
MOTOR-—2 Speed % H.P.—'/2 H.P. 
1725-1140 R.P.M. Capacitor start 
with overload protection, 
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VENDING APPLIANCE 


333 Atlantic Avenue 
Brooklyn 1, New York 


Please write, wire or phone for 
additional information. 


Please indicate Type of Busi- 
ness: 


C) Distributor 
C1) Coin-op Laundry 
C) Dry Cleaner 


DEPT. B 





Over 25 years’ experience engineering and ‘manufacturing 
commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1, N.Y. 





Price cutting Rat Race vetoed 


Veteran COIN-OPerator from Atlanta, Ga., finds 


high prices and merchandising beats competition 


E stablishing prices at a profitable, 
higher level, and doing an effective 
job of merchandising service is a far 
better way to meet competition than 
cutting prices, according to Mrs. 
Obie Gaines, partner with Pete 
Powell, in the 10th Street Washe- 
teria and Cleaners, at Atlanta, Ga. 

Mrs. Gaines is a veteran of the 
southern coin-op industry, with 
more than 15 years behind her. She 
began as an attendant, then as a 
manager, and finally owner of one 
of Atlanta’s busiest stores. She has 
been through a cycle in which the 
original coin-op became a service- 
type laundry, and has since revolved 
back to a coin-op again. 


Factors For Success 


Currently, Mrs. Gaines’ big, all- 
white coin-op, a few blocks out of 
the downtown Atlanta shopping 
area, is averaging around $1,750 a 
month volume, frequently coming 
within a few dollars of the $2000- 
per-month goal which Mrs. Gaines 
projects for the future. This sort of 
volume has been made possible 
through three definite factors, all of 
which the partners feel are essential. 

First, 10th Street Washeteria 
maintains a price of 25 cents for 
nine pounds and 35 cents for 16 
pounds of laundry. Dryers are 10 
cents per 10 minutes. 

Second, in addition to the coin- 
op machines, the store offers “We 
do it service” with a half-dozen 25- 
pound washers in a glassed-in sepa- 
rated section, which also acts as a 
pick-up office for drycleaning, flat- 
work, and shirt finishing, all carried 
out in a separate drycleaning plant 
which had been operated by part- 
ner Powell for many years. 

Third, Mrs. Gaines combines a 
continuous clean-up and mainte- 
nance program with an “appoint- 


ment system” by telephone, which | 
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permits reservation of both washers 
and dryers to the customer’s request, 
and which has proven extremely 
popular in the big Georgia metropo- 
lis. 

In electing to equip the coin-op 
with the nine and 16-pound ma- 
chines, Mrs. Gaines first surveyed 
the neighborhood, and found that 
there was a predominance of apart- 
ment dwellers, who, _ typically, 
wanted to “get all the washing over 
with in one operation.” She sensed 
that the larger capacity of these ma- 
chines, and a choice of the type of 
machine, would appeal tremendous- 
ly to one-load apartment dwellers, 
and that’s exactly how things turned 
out. By the same token, the “We do 
it” service which consists simply of 
fluff-dry and folding, at around 
$2.10 for 16 pounds, is popular 
with downtown workers, business- 
men, office employees, and apart- 
ment dwellers, who, for the most 
part, are not interested in economy. 

The fact that she is a pleasant, 
amiable person, with long experi- 
ence in meeting any kind of laun- 
dry problem is one advantage, plus 
the fact that Mrs. Gaines meets 
every incoming first-time customer, 
teaches her the use of whichever 
machine is chosen, explains the en- 
tire operation, and makes sure that 
her customers see the continuous 
clean-up and maintenance program 
she carries out herself. For example, 
Mrs. Gaines points out constantly 
that the vents on the heavy-duty 
dryers are cleaned hourly. Merely 
seeing her “on the job” is enough to 
convince a customer that not only 
good machines, but close, personal 
attention to the laundry is what they 
are receiving. 

“Our customers like the conven- 
ience of drycleaning, shirt finishing, 
and coin-op laundry all in the same 
building,” Mrs. Gaines added. “Still, 


they can find this combination other- 
wise, usually with a lower price for 
automatic washing and drying, 
We've got to sell them on the idea 
that they are receiving something 
extra, before they will pay the 
price.” 

The appointment system is one of 
the “extras.” Because of the heavy 
concentration of apartment renters 
in the immediate area, the 10th 
Street Washeteria is often 0 
crowded that every machine is in 
use, and this, of course, is highly 
discouraging. Mrs. Gaines doesn’t 
hesitate to reserve one, two, three, 
four, or even more machines, if the 
customer calls in, and gets such ex- 
cellent cooperation in “arriving on 
the dot” that there has seldom been 
an occasion when any washer was 
idle for 10 minutes, awaiting an 
appointment. This is particularly 
important to business women who 
must budget their time closely. 


Personality Situation 


It is obvious that the fact that 
one or the other of the partners is 
on duty in the coin-op through most 
of the day and evening (the coin- 
operated section is open 24 hours a 
day) makes it a “personality situa- 
tion.” Mrs. Gaines quickly adopts 
any suggestion for improvement 
which they make, and feels that “if 
the customers know that we like 
them they'll like us.” Her next ma- 
jor improvement will be addition of 
coin-operated drycleaning, a step 
which she has been planning for 
some time, and which will require 
extra washers as well, and re-dis- 
tribution of space in the big coin-op. 
You can bet that even when coin- 
operated drycleaning gets as com- 
petitive as laundry service has been, 
this plant will hold the line on 


price. O 
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HOW DO YOU WANT TO EXPAND IN THE NEW, MORE PROFITABLE 
LAUNDRY & DRYCLEANING STORE BUSINESS? 


Open a new store! There are over 
260,000 groceries, 229,000 eating places, 
206,000 gasoline stations and over 225,000 
beauty parlors and barber shops. There’s 
plenty of room for 75,000 more necessity-of- 
life combination coin-operated laundry and 
dry-cleaning stores. ALD can help you ex- 
pand, buy the equipment you need, and 
finance it for you. 


Add Drycleaners to your present 
store! Your laundry store business will 
e-x-p-a-n-d if you offer Westinghouse dry- 
cleaning as well as washing and drying. 
Your customers can save as much as $5.00 
to $6.00 a load. You'll attract more and bet- 
ter business as well as brand new customers. 


Coin-Op Drycleaners exclusively! 
There’s a place for the coin-operated store 
that offers coin-operated drycleaning exclu- 
sively. ALD can help you go into this lucra- 
tive business with the number of drycleaners 
to fit your market. No need to buy a battery 
of eight. Add more flexible Westinghouse 
Drycleaners as your business builds. 
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install Drycleaners on your routes! 
There are literally thousands of apartment 
buildings, schools, institutions, military 
establishments, hospitals, nursing homes, 
etc., etc., that have coin-operated laundry 
installations, and would welcome coin-oper- 
ated drycleaners, And think of the thousands 
of hotels, motels and clubs where big profits 
can be made. 


Complete your service store! |f you 
now operate your own laundry service and/or 
drycleaning satellite store, and do your own 
finishing, you could realize far greater profits 
by doing most of your own drycleaning as 
well. All you need is a Westinghouse coin- 
operated Drycleaner or two. 


GET FHE FACTS 
BEFORE 
YOU INVEST! 


Read the new, fact-filled 20-page 
Progress Report: 
Coin-Operated Laundry & Drycleaning Stores. ” 


IMMEDIATE 
DELIVERY . 
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ALD continues to set the standards in the laundry and drycleaning store industry. 
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Customers came to new installation despite heavy 
drycleaning and drying) lasted three days. Stories appeared before and 
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COIN OPERATED 


ING-WASH — 


(free washing, 
after opening. 


rainstorm, as opening 


Promotions launch citys 


first coin-op drycleaner 


by STEVE BLICKSTEIN 


Two brothers from 


Paterson, NJ., use 
COIN-OP Promotion 


Kit for store opening 
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'W hen you're the first combina- 
tion coin-op drycleaner and laun- 
derer in a city of 130,000 that’s the 
county seat of one of the fastest 
growing areas in the East, that’s 
something to blow your horn 
about,” agree Al and Ted Katzen- 
stein, co-owners of Colonial Clean- 
ers in Paterson, N. J. 

The Katzenstein brothers were 
quick to add, however, that 15 years 
in the drycleaning and laundering 
business are not the same as 15 
years in the publicity and promotion 
business, so the logical step was to- 
ward the COIN-oPp Promotion Kit, 


The way it used to be . . . up until a couple 
of months ago, when this building was 
changed into the modern coin-op at left. 


Grand Opening -This Wednesday, Tharsday 
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COIN-OPERATED 
DRY-CLEAN 
COMES ne 


PATERSON! 


Now! For the first time... 


Coin-Operated Dry Cle First Soares to Paterso 


o Se, . 
SELF-SERVIC Shop 7, “°® Dry ¢ 
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DRY CLEANING 


PASSA COUNTY'S FIRST ONE-STOP SUPERMARI™ 
(LAUNDERING. SELF SERVICE AUTOMATIC WASHERS. 
PLUS CUSTOM DAY CLEAMING AND 


00 ALL TOUR DFT CLEANING. \AUNDE 
EVERT TONG UNDER ONE 
OFT.CLEAN 10 (8S FLO. WASH IT URS. 


FREE SELF-SERVICE DRY CLEA’ 
during Grand Opening Wed ~ 
August 214,-— One load © 
First come, first served! 
through September 10th- 
fimished to each 

COLONIAL 
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602 EAST 22nd st. 
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Colonial netted plenty of newspaper space 
during the publicity campaign. Handbills 
were also used to announce the opening. 


which was used extensively. 

With two daily newspapers in 
Paterson, and a location in a densely 
populated area, Al and Ted Katzen- 
stein looked mainly to newspaper 
releases and handbills to exploit the 
grand opening of their 20-washer, 
eight-dryer, cight-drycleaning unit 
operation. Radio coverage was not 
deemed worthwhile because there is 
no truly “local”, station. 

The initial pre-opening news- 
paper exposure came exactly a week 
before the store had its grand open- 
ing. Here, the owners stressed that 

continued on page 38 
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SIMPLE ARITHMETIC PROVES YOU 
CAN INCREASE YOUR INCOME 5@7 
WITHOUT ENLARGING YOUR STORE 


‘You can actually increase the washing capacity and earning capacity of 
your store ... simply by switching to the DUPLEX 20-lb. Washer-Extrac- 


tor. In both first cost and operating income you are ahead with DUPLEX. 
Check these seven advantages: 


SIZE 
DVANTAGE 


i6 Duplex Washer-Extractors have the washing ca- 
sity of 36 9-lb. washers. (320 lbs. vs. 324 Ibs.) 
9U NEED FEWER MACHINES WITH DUPLEX, 


POST 
\DVANTAGE 


BO.Jb. washers cost « « «© « 


$10,440.00 
(av.) 
6 Duplex Washer-Extractors cost . $ 8,800.00 


PACE 
DVANTAGE 


69-lb. washers require . e « « « 72 linear ft. 
(av.) 
16 Duplex Washer-Extractors require 40 linear ft, 


DU SAVE THE COST OF . « « - . 32\iinear ft. 
(about 64 sq. ft.) 


EARNING 
IDVANTAGE 


At 30c a load, one Duplex 

(@nearn. . . . . . « $480in8 hours 
ht 20c a load, one 9-lb. washer 

fanearn. . . . « « « $3.20in8 hours 
OUR INCOME CAN BE e « $1.60 MORE PER 
: MACHINE 


§ DUPLEX WASHER-EXTRACTORS CAN EARN $25.60 
DRE THAN 16 9-LB. WASHERS PER 8 HOURS. THIS 
MOUNTS TO $128 EXTRA EARNINGS IN 40 HOURS. 


PERFORMANCE 
IDVANTAGE 


Duplexcanwash . . » « 320/1bs.in8 hours 
Mlb. washer canwash . . 144 lbs. in8 hours 


|DUPLEX CAN WASH AND 
AGT . . « « © tlh e:€«C6LT6 LBS. MORE 


$ 1,640.00 


COMPETITIVE 
ADVANTAGE 


At 30c per load, the DUPLEX user pays 1.5c per lb. 


At 20c in a 9-lb. washer, the user pays 2.2c per lb. 
THE USER SAVES 30% WITH DUPLEX. 


OPERATION 

ADVANTAGE 

‘The Duplex Washer-Extractor is a heavy-duty ma- 
chine specifically designed for commercial use—not 
a converted domestic. It has the lowest mainte- 
nance cost record in the industry. 

YOU SAVE ON MAINTENANCE COST— SUFFER LESS 
“DOWN-TIME.” 


The Duplex Washer-Extractor is simple to install 
—singly, or in banks. More than 35,000 are in daily 
use. Service and parts are widely distributed in all 
States. 


SIMPLE ARITHMETIC PROVES DUPLEX IS YOUR 
BEST BUY. 


For full information, write today. 


INTERNATIONAL 


DUPLEX 


CORPORATION 
1355 Market St., San Francisco 3, California 


DEPT. NO. 173-A 
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Here is the fabulous changer that 
turns bills into change, into sales 
for you! You need never lose a sale 
with the bill changer’s round-the- 
clock operation and ready supply 
of change. 


The fully perfected bill changer 


accepts a dollar bill, authenticates 
it and returns change in the coin 
combinations you choose, giving 
you complete control of money, 
Phony and foreign money imme- 
diately refused. 


Heavy-duty, attractive cabinet 
gives complete security, inspires 
user confidence and impulse sales. 


INSURED DEPENDABILITY 


ABT bill changers are 
«—~  Jeased with full protection 
=::= of contents. International 
=== _ insurance policy protects 
=== operator from loss due to 
2 burglary, vandalism, ete. 


Change Money—Make 
money with the ABT bil 
changer! For full information write 
to A.C. Automatic Services, Inc, 
18 South Michigan Ave., 
3, Illinois. Write Dept. CO-7. 


New York; Chicago; 


Sales offices: 
D.C; Boston; Detroit 


Washington, 
Los Angeles. 
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Owners Promote 


continued from page 35 


theirs was to be Paterson’s first 
coin-op drycleaning installation. 
They were also sure to make plain 
their name and address right in the 
lead paragraph of the newspaper 
story. Following soon afterward 
was a detailed explanation of coin- 
op drycleaning to answer any ques- 
tions townspeople might have about 
this new process, and this was fol- 
lowed with a reminder that dry- 
cleaning and laundering needs could 
be accommodated in one stop. The 
conclusion of the story was a de- 
scription of the convenience fea- 
tures and parking facilities afforded 
by the store. Total space: A two- 
column photograph with a long cap- 
tion, a two-column headline and a 
story 14 column inches — long. 
“That’s more space than the paper 
gave to an international crisis that 
day,” remarked Al Katzenstein. 


On the morning of the grand 
opening, a Wednesday, the same 
morning paper carried another pic- 
ture and caption taken at the Katz- 
enstein Coin-op. “That reporter 
just came flying down here twice 
with his camera,” said the owners, 
“every time we emphasized to him 
that ours was the very first coin-op 
drycleaning and laundry in the city.” 
Pictures of the grand opening, along 
with an account appeared in the 
local papers two days after the 
event. 


Handbills Prove Effective 


In their handbills, the Katzen- 
steins told prospective customers 
that they would save 75 per cent on 
their drycleaning bills . . . and this 
was in big, bold type. “We went 
along with the old business truism 
—sell the customer on the benefits 
he derives from your business. And 
in this neighborhood, which is a 
low income one, that means a lot,” 
said Al Katzenstein. Second in em- 
Phasis was the fact that coin-op 
Washing, drying and drycleaning 
would be free during the two-day 
grand opening. “And to clear up 
any doubt about getting here,” the 
Co-owners added, “we put a map on 
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An explanation of the way coin-op drycleaning works was put up in the doorway. 


“That's the idea," agree Al (left) and Ted Katzenstein as they check their 
COIN-OP Promotion Kit for tips on putting over a new store to the public. 
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the back of the handbill.” 

The third base that was touched 
was paid advertising in the local 
dailies. In a four-column, full page 
length ad, Colonial again pro- 
claimed their introduction of coin- 
op drycleaning to Paterson and 
mentioned the 75 per cent saving 
on drycleaning bills. But the ad 
went even one step further than the 
press releases and handbills. The 
ad pointed out that 85 per cent of 
the items coin-op drycleaned would 
need no finishing, and added an 
itemized list of what a typical 10- 
pound load would comprise (four 
lightweight snow suits or one man’s 
suit, one man’s car coat, six sweaters 
and six skirts). 


Map Points the Way 


As in the handbills, a map show- 
ing the store’s exact location ap- 
peared in the advertisement. 

But what of the effort that gave 
rise to the promotion, namely the 
evolution of the coin-op itself. The 
Katzensteins, over a period of nine 
weeks, converted an area once used 
for the storage of garments brought 
in by route truckers into a complete, 
up-to-the-minute coin-op center. 

“It took a big (about $50,000) 
investment on our part,” said Al 
Katzenstein, “but we didn’t want to 
pass up this move into coin-op dry- 
cleaning Both Ted and I feel that 
this is the coming thing., and we 
wanted to be the first in town to 
really capitalize on it.” 


Made Full Investigation 


Before entering into the coin-op 
field, despite their belief that this 
was the coming thing, the Katzen- 
steins kept a careful record of the 
newest developments in all phases 
of the industry. Then they stepped 
up their convention attendance, in- 
vestigated plant sites and equipment, 
and inspected established installa- 
tions. 

The big step was made with a 
local distributor, who delivered the 
complete installation and gave the 
co-owners detailed instructions in 
the methods, procedures and tech- 
niques of coin-op drycleaning and 
laundering. 

“And there certainly were details 
to be attended to,” said Ted Katzen- 
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Installation took nine weeks to complete, as warehouse was transformed to coin-op, 


stein. “For example, we had to get 
the city to make the area in front 
of the store a one-hour parking 
zone. With this restriction in effect, 
we have a continuous turnover of 
parking space for our patrons.” 
Was the opening a success? The 
Katzensteins think it was. “We al- 
ways had the machines filled, and 
the customers seated around the 


"Now you're on your way," says distributor Gene Eisler to Katzenstein brothers, 


store seemed to be happy about 
having such a one-stop cleaning and 
laundering facility accessible to 
them,” said Al Katzenstein. “We’re 
not going to let the promotion die 
here, though. We’re going to keep 
right on telling everybody in town 
that we have the first—and finest— 
coin-op drycleaning and laundering | 
center in the city.” O 





Everybody lent a hand to customers who didn't know how to use equipment during 
opening days. Gene Eisler and Al Katzenstein answer questions, while all machines 
were busy. 
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OPEN A 
PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 


SEE THE FOLLOWING PAGES TO FIND 
TINE POOLOO-SENOIN DISTRIBUTOR W VOUR AREA 
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ANNOUNCING THE 


PHILCO-BENDIX®*® 


unshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 


PHANCHISE PROGRAM! 


A\ FABULOUS, NeW 


SeLP- SERVICE 


ATTRACTION ThA 
BUILDS TRAFFIC, 


INCOME AND 
CONTINUING 
PROFITS § 


Now you can combine both laundry and dry cleaning in one 
modern, fully equipped coin-operated business — a Philco- 
Bendix Sunshine Center. {t is designed to meet the proven 
demand of American families for a fast, economical fabric- 
care center. Customers simply come into the Sunshine 
Center, wash and/or dry-clean their clothes in metered 
machines. You empty the coin boxes and supervise effi- 
cient operation. No credit problems — this is a cash busi- 
ness. This franchise program offers laundry and dry-cleaning 
operators the profit opportunity of a lifetime! 


A Philco-Bendix Sunshine Center franchise entitles you to: 





expert counseling in site selection; efficient service from 
the most experienced distributor organization in the industry; 


advertising and promotion support from a national advertiser 
complete training program. In addition, a staff of Americas 
leading architects and decorators will help you plan and 


fAnAl ea 


construct your Sunshine Center. 

Only a nominal investment required to convert to or stat 
a Sunshine Center. The rest can be financed over a long 
period of time through Philco Finance Corporation, the 
organization that financed thousands of the nation’s most | 


successful coin laundries. 


Only Philco-Bendix offers you a complete line of commercial launhd dr 


tes 






DC 9150 
i 


New 50-lb. Dryer! Only Commercial 
Dryer that has a UL approval with a 
zero rating. It makes more money 
because it dries more loads in less 
time. It features: a giant 38-inch cyl- 
inder; a self-cleaning lint screen; in- 
terior lights; 100% fabric safety; a 
high-density baked enamel finish; 
a miracle-fabric temperature selector; 
optional electric ignition. é 


WC 9110-M 





New Extra-Capacity Commercial 
Washer! The all-new Philco-Bendix 
Extra Capacity Washer is the extra- 
rugged successor to the famous WDC. 
With this machine you get: the safest, 
cleanest washing action; new cycle 
$ . ‘ 

signal lights; wash and rinse water- 
temperature selector; sealed soap 
door and overflow hose; built-in me- 
chanical coin meter 


WC 9116-M 





New Double-Load Commercial Washer! 
The Double-Load Commercial Washer 
is engineered to give greatest effi- 
ciency and economy. It is a heavy- 
duty washer that brings in double-load 
profits. Advantages include; a built- 
in mechanical coin meter and maxi- 
mum-security coin vault; new cycle 
signal lights; a wash and rinse water- 
temperature selector. 


= 
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WC 8910 





New Top-Loading Washer. Amazitt 
new Philco-Bendix blade-free agitatt 
washes clothes up to 35% cleant 
than ordinary top-loading washels 
Exclusive Ball-Point-Balance automé 
ically adjusts to any load . » . end 
cut-offs from overloading. Other fe 
tures include: colored, cycle sigt 
lights; wash and rinse water-tempel 
ture selector; built-in coin meter. 


The New 
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The New Compact PHILCO-BENDIX 
CUSTOM Coin-Operated Dry Clean- 
ing Machine has these exclusive 
features: completely reclaims sol- 
vents automatically: automatic 
dispensing of filtering aids; single- 





her. Amazint CC 9182 unit construction; 39-minute cycle. 
e-free agitati! 
35% cleanel 
Jing washes Tt New Compact PHILCO-BENDIX 
ance automdl DELUXE Coin-Operated Dry Clean- 
oad . 2. ents? MB Machine is an economical dou- 
ng. Other fee ble-unit model! Capacity: 8 Ibs., 
cycle sigh try. Cycle: 45 minutes. Overflow 
water-temperep Pa: Built-in. Door Lock: Fail-Safe. 
soin meter. Coin Meter: Adjustable. 2-CC-9208 
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ACT 
NOW! 


Mail this 
coupon today! 


BENDIX ~ 


COMMERCIAL LAUNDRY 
AND 
DRY CLEANING SALES 


Philco-Bendix Commercial Laundry and Dry Cleaning 
Equipment is brought to you by the Philco Corporation. 


CIRCLE NO. 50 ON POST CARD 


PHILCO CORPORATION 
Commercial Laundry Sales, Dept. ©9-20 
Tioga and C Streets, Philadelphia 34, Pa. 


Please send me complete information right away on a 


Philco-Bendix Sunshine Center franchise . . . also the 
name of my local distributor. 

Name 

Address 

City Zone. a icitinsieniinion 
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AGIRIEAN 
CLEANING 


Both these moneymakers come from the Oldeles ; 








Sams |... 
PHILCO-BENDIX ii 


Custoin 


Coin-Operated Dry Cleaning Machine 
may, 


te 


b 


This all-in-one Philco-Bendixunitpro- ¢ Extra-fast cleaning cycle of 39 min- x 8’ of floor space, or approximately). 
vides two independent dry-cleaning utes means higher profits and the space of 3 Philco-Bendix coinf"® Cor 
machines at minimum installation lower operating costs. washers. ‘unit 
cost, because of self-contained de- @ Two completely separate cleaning Each of the cleaning drums holds ge prof 
sign. It stands alone in cleaning effi- drums served by a single solvent- a full 8-pound load. gat ar 
ciency, speed, safety and dependa- conditioning unit. e Only model that completely re th unit 
bility. Here are some of the features: @ All-in-one cabinet requires only 214’ claims solvents. . . eliminatestereare | 
messy handling. Rapid c 
e Exclusive Maintenance Monitor at) means , 
Now you can combine both laundry and tomatically traces and PINpoiNts} soileg ' 
OPEN A dry oe in a rag te ower fully any malfunction in circuits. | many o 

equi e coin-operate usiness — a ° . ; iri: 
PHILCO-BENDIX Philco- Bendix oeahias Center fran- ° Stands 72 inches high and is only Fail-saf 
chise. It is designed to meet the proven 30 inches deep. prevent 





a demand of American families fora fast, e Two separate drop-in ould metef 
ns ine n er economical fabric-care center. Don’t , | 
let this fabulous new self-service attrac- with slug rejectors. 


tion that builds traffic, income and con- 
tinuing profits pass you by. Investigate 
a Sunshine Center franchise today! 


Coin-Operated Wash ’n Dry Clean 


44 COIN-OP | 
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! EWEDIRW, 
MACHIINESS 


Olde trusted name in the coin laundry business! 








NEW COMPACT 
>HILCO-BENDIX 


Dole 


n-Operated Dry Cleaning Machine 


MODE 


| 
Ser is economical Philco-Bendix dou- has begun and until itis completed. other connections required are a 
unit model provides you with the ¢ Both cabinets require only 8’ x 5’5” cold-water line and drain, outside 
cums holds#8e Profits of self-service dry clean- of floor space. vent for a 3” tube. 
gat a modest original investment! Each of the twodry cleaners holds Stands only 64% inches high. 
pletely re th units use a single-filter system. 8 pounds of dry weight. e Adjustable-fee coin meters take up 
s]iminatestere are some of the other features: ® Runs on electricity, and the only to 12 quarters. 
i Cleaning cycle of 45 minutes 
Monitor att 


means customers’ clothes go from 
| pinpoints! sciled to clean in less time than 





ae lea’ other makes. PHILCO CORPORATION 

and is OM Failsafe door lock on each unit a Rie \@T Commercial Laundry Sales, Dept. 0-10 
prevents opening of door once cycle BENDIX: Tioga and C Streets, Philadelphia 34, Pa. 

oin meters N OW ) Please send me complete information right away on a 
0 Philco-Bendix Sunshine Center franchise . . . also the 





COMMERCIAL LAUNDRY coupon today! 
AND 
DRY CLEANING SALES 


Name 


Address. 
Philco-Bendix Commeraial Laundry and Dry Cleaning 
Equipment is brought to you by the Philco Corporation. 
OIN-OP CIRCLE NO. 50 ON POST CARD 
| OCTOBER, 1961 45 
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PHILCO-BENDIX®* | 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 


EC 


DISTRIBUTOR: 
R. L. CHURCH 


and 

R. CRAIG 

NORTHEAST LAUNDERCENTER INC. 
99 MADBURY ROAD 

DURHAM, NEW HAMPSHIRE 





“Our extensive years’ experience in the laundry and 
dry cleaning industry guarantees you satisfied service. 
Call us today and let our experience pay off for you!” 


a 


New Philco-Bendix Custom 
Coin-Operated 

Dry Cleaning Machine 

After 8 years of research and testing, the 
makers of the world’s first automatic washer 
have produced a dry cleaning machine that 


stands alone in cleaning and efficiency, speed, 
safety and dependability. 


ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR GCOIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD , 
46 COIN-OP | = 
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PHILCO-BENDIX® 


Sunshine Center 


: COIN-OPERATED WASH '’N DRY CLEAN 





RS 


DISTRIBUTOR: 


BERNARD COHEN 

BETTER EQUIPMENT CO. 
281-285 RUGGLES ST. 
BOSTON 15, MASSACHUSETTS 


BRANCH OFFICE: 
HARTFORD, CONN. 





| “We’re proud to be distributors for the oldest name 
in washers. We can make you the newest name in 
coin-operated WASH ’N DRY CLEAN. Call today.” 


New Double Load 


Commercial Washer 


Revolutionary coin-operated washer engi- 
neered by Philco to give the greatest efficiency 
and economy in operation. Only 30” wide, the 
“Double Loader” collects more money per 
load . . . increases profits per square foot of 
space. 
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R ANOTHER BEASON WEN & PHILOO-BENDIL SUNSHINE CENTER 
IS YOUR nes GOIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX® 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


LOUIS CANOLESIA 

UPSTATE WASH ’N DRY STORES, INC. 
65 LOCK STREET 

CLYDE, NEW YORK 





“Our organization is eager to serve you with complete 
Sunshine Center benefits, experienced service and the 
entire line of Philco-Bendix equipment. Act today!” 


New Extra-Capacity 


Commercial Washer 


The extra-rugged successor to the famous 
WDC. Customers love the safe, clean washing 
action . . . you'll like the way it cuts operating 
costs and boosts your profits. 





ANOTHER REASON WHY (\ PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR BEST COIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


MAYO SCHNEIDER 
LAUNDERCENTER CORP. 

123 FROST STREET 
WESTBURY, L. I., NEW YORK 


BRANCH OFFICES: 
UNION, N. J., SYRACUSE, N. Y., BUFFALO, N. Y. 





| “Sunshine Centers in the Greater New York and North 
| Jersey areas offer terrific returns on investment. Call 
| me today to get in on this profit packed business!” 


New Philco-Bendix 
50-lb. Dryer 


The world’s first dryer designed and engi- 
neered to the special needs of coin operation. 





ES Makes more money because it dries more loads 


IL le ine. Cit 38” ender 


| ANOTHER REASON WEY A PEILCO-BENDIX SUNSHINE CENTER 
IS YOUR BEST GOIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


LINDSAY WOLFE 
EASTERN LAUNDERCENTER CORP. 
600 WEST 7TH STREET | 
CHESTER, PENNSYLVANIA 
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“We urge every far-sighted investor in South Jersey 
and Pennsylvania to seize this fantastic new profit 
opportunity ...coin-operated WASH ’N DRY CLEAN 

Sunshine Centers. Call or write us today!’ 


New Top-Loading 
Washer 


Amazing new Philco-Bendix blade-free agita- 
tor washes clothes up to 35% cleaner than or- 
dinary top-loading washers. Exclusive Ball- 
Point-Balance automatically adjusts to any 
load . . . ends cut-offs from overloading. 
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ANOTHER WeASON WHY A PHILGO-BENDIX SUNSHINE CENTER | 
IS YOUR BEST COLN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
50 COIN-OP 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


ALEXANDER GUSS 

JOSEPH GUSS & SONS, INC. 
2046 WEST VIRGINIA AVE. 
WASHINGTON 2, D. C. 


BRANCH OFFICES: 
RICHMOND, VA., CHARLESTON, W. VA. 





“We have helped write more coin-operated success 
stories in this area than any other distributor. Let us 
help write yours with a Sunshine Center franchise.” 


Special Sunshine Center 
Financing Plan 


“Complete package” financing available na- 
tionally from Philco Finance Corporation. 
% Up to 60 months financing available on 
combination laundry and dry cleaning 
equipped Sunshine Centers. ye Up to 48 
months financing available on laundry stores 
only. 4 Complete leasing program available 
for Sunshine Centers, if preferred. ye Add- 
on program for your future expansion available 
without additional cash outlay. 


ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR GOIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH '’N DRY CLEAN 





DISTRIBUTOR: | 


JOHNNY WOOD | 
WOODCOE, INC. | 
1938 WEST GREEN STREET 

HIGH POINT, NORTH CAROLINA 





“A lot of people in North Carolina area have an op- | 
portunity to profit by a Sunshine Center operation. 
Why not make one of them you? Call or write me’ 


Sunshine Center Ling-Temco 
Vought Central Control Unit 


A new coin collection machine permits every 
Sunshine Center operator the advantages of 

a central control system. It gives customers the 
convenience of operating all machines from 

one location, and permits complete flexibility 

of pricing for all machines. Theft and vandal- 

ism are minimized, thanks to an Underwriters- 
approved safe. 


ANOTHER REASON WHY A PHILGO-BENDIX SUNSHINE Gel veh 
IS YOUR Best COIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX*® 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 
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DISTRIBUTOR: 


SUMTER MOORE 
REMBERT-MOORE MACHINERY CO. 
922 DEVINE STREET 

COLUMBIA, SOUTH CAROLINA 





' | “Over the years we have developed a proven profit 


| program for coin operation. We’d like the 
’ : opportunity to discuss opening a coin-operated 


| Sunshine Center with you.” 


Sunshine Center 


Management Guide 





he A complete guide to managing a Sunshine Cen- 
m » ter. Gives you all the answers to everything 
ty “4 you need to know, no matter how inexperienced 
al- in coin-operation management you might be. 

rs- 

alt ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 


IS YOUR BEST COIN-OP INVESTMENT 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 
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DISTRIBUTOR: 


R. N. MARSICANO 
COIN-OPERATED SALES, INC. 
2292 EDISON AVE. 
JACKSONVILLE, FLORIDA 





“Our Sunshine Center profit program is especially 
tailored to the State of Florida. You owe it to your 
future to investigate this program. Act now!” 






Prmraco. VOnews 


Senshwn2Centers National and Local 





Advertising Support 


Big, full-page advertisements in the nation’s 
leading magazines will send millions of custo- 
mers looking for Sunshine Centers in their 
neighborhoods. Mats and other local adver- 
tising aids are available for use in Sunshine 


e - 
-——_—— 


Center areas. 


ANOTHER FEASON WHY A PHILCO-BENDIN SUNSHINE GENT 
IS YOUR BEST COIN-OP INVESTHENT 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH ’'N DRY CLEAN 
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DISTRIBUTOR: 


JOHN F. ROWAN 

SOUTHERN COIN-O-MATIC CO. 
496 PIEDMONT AVE. 
ATLANTA 8, GEORGIA 





BRANCH OFFICE: 
CHATTANOOGA, TENN. 
! 
“One new opening leads to another with our clients. 


Nothing succeeds like success. The next Sunshine 
Center opening in your business area 
should be yours. Call now!” 


Sunshine Center 
Local Advertising Aids 


A complete package of advertising and promo- 
tion aids is available to every Sunshine Center 
operator. Kit includes TV spots, radio com- 
mercials and newspaper “Grand Opening” ad- 
vertising mats. 





ANOTHER REASON WHY A PLILCO-BENDIX SUNSHINE CENTER 
IS YOUR Best COIN-OP INVESTMENT 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN : 





DISTRIBUTOR: 


HARRY PARKER 

PARKER-JONES ENGINEERING CO. 
823 SOUTH CONGRESS STREET 
JACKSON, MISSISSIPPI 





See | 


Center business, that’s fantastic! I can help you get 
started in this high income business right away. 


“Only one word describes the potential of a Sunshine | 
Call or write now!” 


Sunshine Center 


In-Store Displays 


An attractive clock with slotted panel for sea- 
sonal promotions becomes a point of interest in 
every Sunshine Center installation. Philco- | 
Bendix will supply changeable promotion 
cards year- round for promotions. 
' 
' 





ANOTHER REASON WHY A PHILCO-BENDIXN SUNSHINE GENER 
IS YOUR BEST COIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX® 


Sunshine:Center 


COIN-OPERATED WASH ’'N DRY CLEAN 





DISTRIBUTOR: 


WILLIAM N. FRASER 
COMMERCIAL LAUNDRY 
EQUIPMENT COMPANY 
2852 POPLAR ST. 
MEMPHIS 11, TENNESSEE 


BRANCH: NASHVILLE, TENN. 


ee SEE 





| “Before you buy any coin-operated laundry or dry 
cleaning equipment, check out our deal on the 
all-new Sunshine Center program. It’s a 
tremendous money maker’”’ 


Grand Opening 


Promotion Kit 


A complete package of ads, balloons, banners 
and bunting to highlight the opening of every 
new Sunshine Center. Includes everything you 
need to get a new installation off to a flying 
start. 





ae ER CRRA aE 


ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR BEST GOIN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH ’'N DRY CLEAN 








DISTRIBUTOR: 


’ EARL K. BRINKMAN 

MIDWEST LAUNDERCENTER CORP. 
4325 VERMONT AVE. 

‘m. LOUISVILLE 11, KENTUCKY 


LS 





“A proven record of promoting coin-operated laun- 

dries enables us to give you every advantage in estab- 

lishing a thriving Philco-Bendix Sunshine Center. 
Call or write us today?!” 


Individual Store 
Planning Service 


An architectural service provides tailor-made 
interior and exterior blueprints for each specific 
Sunshine Center installation to take maximum 
advantage of floor space and location. 





ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR BEST COIN-OP INVESTMENT 
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PHILCO-BENDIX® 


Sunshine Center 


. COIN-OPERATED WASH ’'N DRY CLEAN 


DISTRIBUTOR: 
ROBERT C. KIRKPATRICK 


and 

ARTHUR POWERS 
LAUNDERWELL CORPORATION 
742 MERRILL STREET 
LANSING, MICHIGAN 


BRANCH OFFICES: 
CLEVELAND, OHIO, COLUMBUS, OHIO 
DETROIT, MICH., INDIANAPOLIS, IND. 





able coin-operated laundries. In starting a coin-oper- 
ated Sunshine Center, our proven-profit program 


i 

| “We have started some of the country’s most profit- 
: 

| 

| deserves your attention. Call now!’ 


Philco Factory-Supervised 
Service 


There’s no need to have your own service de- 

partment when you own a Philco-Bendix Sun- 

shine Center. Philco has 25,000 authorized 

factory-trained servicemen in the field to re- 

wR lieve you of service responsibilities. In addition, 

“\ six engineers are available for consultation on 
major problems. 


EN oT 
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, | ANOTHER REASON WHY A PHILCO-BENDI SUNSHINE CENTER 
1S YOUR BEST COIN-OP INVESTMENT 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


ED WASHLOW 

A. & E. MACHINERY CO., INC. 
3041 W. LAWRENCE AVE. 
CHICAGO 25, ILLINOIS 





“To tremendously increase your earnings, call or write 
me today about getting into the fast-growing Sunshine 
Center business. It will be the biggest coin-op 
operation in the Chicago area.” 


Real Estate and Lease 


Consultation Service 


Philco-Bendix offers a comprehensive survey 
of traffic to indicate potential of proposed Sun- 
shine Center locations. Covers all phases of 
competition within area, parking facilities, etc. 
This service also provides leads on suggested 
sites, advice on availability of property for pur- 
chase or lease. 


ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
IS YOUR COMN-OP INVESTMENT 


CIRCLE NO. 50 ON POST CARD 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 


DISTRIBUTOR: 
ee L. SMITH 


a 

LAWRENCE D. WILLIAMS 
LAUNDRY STORE SALES, INC. 
9700 W. 36TH STREET 
MINNEAPOLIS 16, MINN. 


Branch Offices: 

Milwaukee, Wisc., Omaha, Nebr. 
Fargo, N. Dak. 

and Principal Canadian Cities 





“We are the largest and most trusted distributor of 

coin-operated franchised equipment in this great area. 

We would like the chance to serve you in opening your 
new Philco-Bendix Sunshine Center. Call today’ 


Sunshine Center Ling-Temco 
Vought Central Control Unit 


A new coin collection machine permits every 
Sunshine Center operator the advantages of a 
central control system. It gives customers the 
convenience of operating all machines from one 
location, and permits complete flexbility of 
pricing for all machines. Theft and vandalism 
are minimized, thanks to an Underwriters-ap- 
proved safe. 


ANOTHER REASON WEY A PEILCO-BENDIX SUNSHINE CENTER 
IS YOUR BESY COIN-OP INVESTMENT 
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Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 








DISTRIBUTOR: 


RALPH ELLIOTT 

ELLIOTT DISTRIBUTING COMPANY 
519 SO. PROMENADE STREET 
HAVANA, ILLINOIS 





“Exclusive distributor for Philco-Bendix coin-oper- 
ated washers, dryers and dry cleaners in Central 
Illinois. If it’s quality and dependable service 

you’re after, call or write today!’ | 


Sunshine Center 


Professional Publicity Pack 


» A complete folder of articles and publicity re- 

' leases for use in local magazines, newspapers 
and company magazines. All material has 
been specially prepared by a professional pub- 
licity organization to most effectively spread 
the word about your Sunshine Center opera- 
tion. 


ANOTHER REASON WHY A PHILGO-BENDIX SUNSHINE CENTER | 
IS YOUR BEST COIN-OP INVESTMENT 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


LEON A. RAGAN 
LAUNDERCENTERS OF 
MID-AMERICA, INC. 
11740 MANCHESTER ROAD 
ST. LOUIS 31, MISSOURI 





“I have helped open the largest and best coin-operated 
laundries in the St. Louis area. I can help you to the 
huge profits of coin-operated Sunshine Center 
operation. Call or write me today!” 


Exterior Sunshine Center 


Identification 


4 Na Spectacular, illuminated Sunshine Center signs 
, eee are available in a variety of designs and sizes. 
ie WASH \ DRY cr ny Additional identification includes exclusive ex- 
so Pigs terior colors and a unique striped awning de- 
sign. 
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Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 














DISTRIBUTOR: 


WILLIAM A. THOMPSON 

BILL’S EQUIPMENT & : 
ENGINEERING COMPANY 

3315 EAST 39TH STREET 

TULSA, OKLAHOMA 





“We have everything you need to open up and operate 
a successful Sunshine Center. For satisfied sales-serv- 
ice of all Philco-Bendix equipment, call us today!” 


EE me 


Interior Identification Program 


A wide variety of especially designed, illumi- 
nated instruction signs are available for each 
type of coin-operated equipment. They tell 
your customers everything they need to know 
about the machine’s operation . . . tie in with 
the rest of a Sunshine Center’s beautiful decor. 
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Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


A. T. WILSON 
SOUTHERN LAUNDERCENTER INC, 
3651 AIRLINE HIGHWAY 


—— > METAIRIE, LOUISIANA 


“We know this business from years of experience with 

Philco-Bendix and are the fastest and most progres- 

sive distributor of coin-operated equipment in the 
South. Let us help you open a Sunshine Center.” 
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Official Sunshine Center 


Hostess Uniform 


You can get stylish gold uniforms, especially 
designed for use by women personnel in at- 
tended stores, at a low price. They add a 
smart, business-like atmosphere that is com- 
pletely in keeping with the high-quality image 
of a Sunshine Center operation. 


EASON WHY A PHULGO-BENDIX SUNSHINE CENTER 
IS YOUR BEST COIN-OP INVESTMENT 
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Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


GORDON CLEMMONS | 
AUTOMATIC ENTERPRISES | 
OF TEXAS, INC. 
4148 DENNIS STREET 
HOUSTON 4, TEXAS 





“From the first installation of a coin-operated laundry, 
my business has been serving smart coin-op investors 
with the finest coin-operated machines. I would like 
the opportunity to talk to you about opening a | 
Sunshine Center.” | 
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Sunshine Center Lounge 


Accessories 


Lamps, chairs, tables—all in the most modern 
design—are available for the lounge area of 
your Sunshine Center. Bulk purchases by | 
Philco-Bendix makes these articles available 
to you at far below what you'd have to pay if | 





you were buying them yourself. 
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PHILCO-BENDIX®*® 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


J. A. TAYLOR 

TAYLOR LAUNDRY EQUIPMENT CO. 
2818 EAST MAIN STREET 

GRAND PRAIRIE, TEXAS 





“We have helped open many coin-operated establish- 
ments in our area. For higher profits, let us help you 
open your Sunshine Center. Write today!” 


Famous Philco-Bendix Name 


w El When you open a Philco-Bendix Sunshine 
PHILCO : Center, you get all the advantages of the old- 
Kad a4 | est, most trusted name in coin laundry, Philco- 
BENDIX a " Bendix. Tens of thousands of coin-laundry 
eo customers know and respect this name and will 
5 automatically be sold on the new type of coin 

operation. 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 


DISTRIBUTOR: | 


WENDELL PHILLIPS 
EQUIPMENT DISTRIBUTING CO. 
908 CANTERBURY HILL 

SAN ANTONIO, TEXAS 





“Choice locations are still available. To open a highly 
lucrative Philco-Bendix Sunshine Center, call or write 
me today. We furnish everything you need!” | 


No Filter Sludge with Philco- 
Bendix Dry Cleaning Machine 


Only the Philco-Bendix Coin-Operated Dry 
Cleaning Machine completely reclaims solv- 
ents . . . eliminates messy handling, costly dis- 
card of muck—automatically. With the Philco- 
Bendix machine, a cooker leaves only dry pow- 
der—as easy to dispose of as a few ashes. 
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PHILCO-BENDIX®* 


unshine Center 









COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


JOHN J. HOGERTY 
HOGERTY SALES COMPANY 
308 MERCHANDISE MART 
2201 GRAND AVENUE 
KANSAS CITY, MO. 


“Let our company help you increase your earnings. 
Call or write me now for full particulars on the 
fastest-growing business in America today — 
Philco-Bendix Sunshine Centers.” 





Exclusive Philco-Bendix 


Maintenance Monitor 


Only the Philco-Bendix Dry Cleaning Ma- 
chine has a Maintenance-Monitor control 
panel that automatically traces and pinpoints 
any malfunction of circuits. In case anything 
goes wrong, the monitor tells where to look for 
the trouble, and at just what stage of the cycle 
it occurred. 


ug A PRIL0-BENOI SUNSHINE CENTER 
BEST GOIN-OP INVESTMENT 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


B. A. MARTIN 

MARCHECK EQUIPMENT CO. 
1701 WEST COLFAX 
DENVER 4, COLORADO 





“In the Rocky Mountain area, my organization has an 
outstanding record of efficiency that comes from help- 
ing many coin-operators to handsome profits. 
We'd like to do the same for you.” 


Higher Profit . . . Lower 
Operating Costs With Philco- 
Bendix Dry Cleaning Machine 


This Philco-Bendix Coin-Operated Dry 
Cleaning machine has an extra-fast cleaning 
cycle of only 39 minutes. This means lower 
operating costs, higher profit because the ma- 
chine can handle more clothes in less time than 
other makes. 
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PHILCO-BENDIX®*® 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


GEORGE C. FURGIS 

DAY-NITE FRANCHISE 
DISTRIBUTORS 

2263 B. SOUTH HIGHLAND DRIVE 

SALT LAKE CITY, UTAH 





Rp ag 


“Years of national recognition as leading developers 
of the modern ‘supermarket’ concept, copied by or- 
ganizations nationwide. DAY|/NITE has a long record 
| of Success! Don’t invest in Idaho, Utah or Nevada until 
| you check what DAY/NITE offers.” 


Lower Installation Costs with the 
Philco-Bendix Coin Operated 
Dry Cleaning Machine 


Philco-Bendix cuts installation costs to a mini- 
mum with one-unit construction that eliminates 
costly separate installation of filters, centrifuges, 
distillers, etc. And once the unit is installed, it 
uses much less valuable floor space than com- 
petitive makes. 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 
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DISTRIBUTOR: 


JAMES R. CASSILL 

NORTHWEST LAUNDERCENTER INC. 
102 BOSTON ST. 

SEATTLE, WASHINGTON 





“Serving Western Washington and Alaska with all 

Philco-Bendix Sunshine Center equipment and pro- 

motional aids you’ll need for sure success. Some prime 
sites are still open, call now!” 


Unique Design of Philco-Bendix 
Dry Cleaning Machine 


This Philco-Bendix Dry Cleaning Machine 
has two separate cleaning drums and a single 
solvent-conditioning unit all in one handsome 
compact cabinet requiring only 2!’ x 8’ of 
floor space. It takes approximately the same 
space as three Philco-Bendix commercial 
washers. 


ANOTHER REASON WHY A PHILGO-BENDIX SUNSHINE CENTER | 
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PHILCO-BENDIX® 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


CARL STOLLE 

EMPIRE LAUNDERCENTER INC. 
EAST 315 SPRAGUE AVE. 
SPOKANE, WASHINGTON 





“Coin-operated laundry and dry cleaning has a fabu- 

lous future in our area. Be the first in your neighbor- 

hood to open a highly successful Sunshine Center. 
Call or write me today!’ 


Features and Performance 
of Double Load Washer 
Builds Traffic 


The Philco-Bendix Double Loader has the 
world’s safest, cleanest washing action. Cus- 
tomers love the way the big drum lifts clothes 
high and plunges them nearly 2 feet into swirl- 
ing wash water. Washes clothes sparkling 
clean and lint free. And gentle tumble action 
never jerks, pulls, or tears clothes. - 
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PHILCO-BENDIX®* 


Sunshine Center 


COIN-OPERATED WASH 'N DRY CLEAN 





DISTRIBUTOR: 


R. E. VOSBURG 
LAUNDERCENTER, INC. 
321 N. E. 20TH 
PORTLAND 12, OREGON 





“A Sunshine Center really sells under our service and 
merchandising aids. Let us show you what we can do 
for a coin-operated laundry and dry cleaning 
business. Call or write us today.” 


Philco-Bendix Dry Cleaning 


Machine Is Easiest To Service 


All working parts of the Philco-Bendix Dry 
Cleaning Machine are easily accessible through 
front and back panels. On those rare occasions 
when service is necessary, this feature assures 
quick, ready adjustments, with an absolute 
minimum of ‘‘down’”’ time and income loss. 
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PHILCO-BENDIX® 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


SAM McCONNELL 
LAUNDERETTE SALES 
AND EQUIPMENT CO. 
1624 UNIVERSITY AVE. 
BERKELEY, CALIFORNIA 


Branch Office: San Francisco, Calif. 





“We furnish everything to launch a profitable Sun- 
shine Center. Experience counts and we’ve sold hun- 
dreds of stores. We give complete satisfaction on 
equipment and service.” 


Philco-Bendix 50-Lb. Dryer 


Only the Philco-Bendix Commercial Dryer 
has an Underwriters Laboratory rating of zero. 
That means you don’t have to worry about 
overheating . . . you can put it right against a 
wall without fear of creating a fire hazard. 
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PHILCO-BENDIX®*® 


Sunshine Center 


COIN-OPERATED WASH ’N DRY CLEAN 





DISTRIBUTOR: 


J. R. MONTGOMERY 

JAMES R. MONTGOMERY & CO., INC. 
114 EAST DE LA GUERRA ST. 
SANTA BARBARA, CALIF. 





“Our company installed the stores that took four of the 

highest awards in the Coin-Op Beautiful Contest an- 

nounced in COIN-OP Magazine. We’d like to design 
a profit-winner for you too.” 


New Philco-Bendix Deluxe 
Coin-operated Dry Cleaning 
Machine 


This compact machine is an_ economical 
double-unit dry cleaner. It has an 8-pound dry- 
weight capacity in each cleaning drum. . . 
with a cleaning cycle of 45 minutes. It will be 
a big money-maker in any Sunshine Center 
operation. 
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PHILCO-BENDIX® 


Sunshine Center 


| COIN-OPERATED WASH 'N DRY CLEAN 


DISTRIBUTOR: 


ISIDORE GORDON 

I. GORDON & ASSOCIATES 
4723 SOUTH VERMONT AVE. 
LOS ANGELES, CALIFORNIA 





: 

| “Sunshine Centers in the Los Angeles area will be- 

come the biggest money-makers in the retail service 

business. Our organization is geared to give you every- 
thing you’ll need to insure success.” 


| Mobile Sunshine Center 


This portable building is designed for shopping 
centers, army and trailer camps, etc. It rolls 
into a pre-selected area and overnight you are 
in the profitable fabric-care business. The 
building has the same exterior identification as a 
standard-type installation. 
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PHILCO-BENDIX* 


Sunshine Center 


COIN-OPERATED WASH '’N DRY CLEAN 





DISTRIBUTOR: 


JOHN P. COWDEN 

JOHN P. COWDEN CO. 
2345 NORTH 10TH STREET 
PHOENIX, ARIZONA 





“Experience counts and we have been servicing coin- 
ops for years. Sunshine Centers have a fabulous 
future here in the Arizona territory... 

Get in on it today, contact me now!’ 


Special Sunshine Center 
Finance Plan 


“Complete package’ financing available na- 
tionally from Philco Finance Corporation. 
% Up to 60 months financing available on 
combination laundry and dry cleaning 
equipped Sunshine Centers. ye Up to 48 
months financing available on laundry stores 
only. ye Complete leasing program available 
for Sunshine Centers, if preferred. ye Add- 
on program for your future expansion available 
without additional cash outlay. 


ANOTHER REASON WHY A PHILCO-BENDIX SUNSHINE CENTER 
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Vending nets coin-op 
competitive edge and 


greater profit margin 


| Machines dispense “everything from 


“Ie it sells, Pl vend it.” 

That’s the philosophy of Oscar 
: Silverstein, who, with Sol Friedman, 
| operates four coin-ops on Chicago’s 
northwest side. They found extra 
profit when they installed vending 
machines that dispense everything 
from soap to nuts. 

Here are some of the items Silver- 
stein and his partner vend and how 
they rate them as money-makers: 

Excellent: Ballpoint pens, brace- 
let charms, plastic laundry bags, 
soft drinks, candy bars, and deter- 
gents. 

Good: Gum balls, sticks of gum, 
peanuts, jelly beans, coffee, choco- 
late drops, Kleenex, bleach, water 
softeners, and ammonia. 

“We figured there were two good 
reasons for putting in the machines,” 
says Silverstein. “First, we have com- 
petition near all our stores and we 
felt the vending machines might 
attract more business our way. 

“Secondly, we thought that once 
we had the customers, there was a 
good chance they’d be tempted to 
buy something extra from the ma- 
chines. That meant more profit for 
us.” 

Silverstein feels results have borne 
out his theories in the four years 
he’s been in the business. He esti- 
mates the machines have boosted 
his profits “‘at least 25 per cent.” 

“We learned a lesson with the 
detergents,” says Silverstein. “Stock 
your machines with nationally ad- 
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soap to nuts. for Chicago owners. 
Results: “Excellent to good.” 
by P. D. UNGERER 


vertised brands for extra profit. We 
sell twice as much of the national 
brands for 10 cents as we do the 
lesser known brands for a nickel.” 

He has two machines which dis- 
pense laundry items because he 
found that one couldn’t handle the 
demand. “Many people bring their 
own soap,” he says,” but if you use 
name brands in bleach and ammo- 
nia, you'll find a lot of people buy- 
ing your stuff.” 

““We’ve done very well with some 
of our items,” he says. “We sell 
about a gross of pens for a dime 
each every month. Our bracelet 
charms sell for 25 cents and I have 
to fill the machine a couple of times 
a month.” 

On the other hand, he said, some 
items don’t move well and that’s 
the time to yank out the machine. 

“I tried a cigar machine at one 
of our places but it didn’t go over 
too well. I don’t know why it 
flopped but I’m looking for other 
things I can aim at the male cus- 
tomer. You'd be surprised how many 
use these stores.” 

Silverstein says he gives every 
machine at least two months to 
prove itself. “You have to let the 
public get used to it,” he said, “and 
that takes about a month. After that, 
another month should determine 
whether or not to keep the ma- 
chine.” 

He makes an effort to buy his 
own machines because he feels he 
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Candy bars rate “excellent” as vending 
money makers, according to Silverstein and 
Friedman. Also in this category are ball 
point pens, bracelet charms, laundry bags 
and soft drinks. 


Every machine is given two months to prove 
itself as a profit-maker. “Let customers get 
used to their presence," say owners. 
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pePS! 


BE SOCIABLE. HAVE A PEPSI 


A vended item does better when it's presold, as is the case 
here. Although soft drink machins cost the most, their yield 


is the highest of all other units, report the coin-op owners. 


Her comment on coin-vended candy and 
soda? Yum! These two items are about the 


most popular in store's line of vendors. 


Only 45 minutes a week are needed to service these machines, accord- 


ing to Silverstein and Friedman. Bolted securely against the wall, the 
machines can be seen from the street for both safety and promotion, 


can make more money. “The initial 
cost is not too prohibitive. The 
smaller machines, such as the ones 
dispensing gum and peanuts, run 
about 50 dollars. The soft drink 
machines cost around $1,600. 
That’s a pretty healthy sum but by 
owning the machine, you get a 
higher return and you can recoup 
the cost.” 

He spends about 45 minutes three 
days a week servicing the machines, 
which are placed at the front of the 
store and bolted to the wall. 

“I keep them up front to get the 
traffic past them,” he explained. 
“Also, by keeping them in the front, 
they can be seen from the street. | 
get quite a few of the kids in the 
neighborhood who pass by, see the 
machines, and come in to buy some- 
thing.” 

Colorful signs are spotted on the 
walls, suggesting that customers 
sample some refreshments while 
they are waiting for their wash. 

“I figured,” says Silverstein, “that 
most people just stare around while 
waiting, so they'll read my signs and 
maybe they'll buy something.” 

The soundness of the theory was 
demonstrated by one customer, who 
had just dropped coins into a soft 
drink machine. 


“I always seem to spend more 
than I want to here,” she said with 
a smile. “I usually keep looking at 
those signs and pretty soon I get 
thirsty or decide to have a candy 
bar.” 

Silverstein thinks he could do 
well with many other items. “Id 
like to put in machines that would 
handle milk, eggs, butter, bread, 
cheese, and sliced meats,” he says. 
‘Many people combine their laun- 
dry chores with a bit of shopping. 
I think they might buy small items, 
such as milk and bread, if it saved 
them a shopping trip after they 
finished their wash.” 

He has installed starch sinks and 
ironing boards in some of his stores. 
“I don’t charge anything for using 
them,” he said, “but they are an 
added convenience that helps bring 
in business. 

“People in this business thought 
I was crazy when they heard I was 
going to put in the machines. They 
asked me if I was going to turn the 
places into penny arcades. But I 
figured if the stuff moved, I’d make 
money—and my calculations have 
been correct.” 

“It stands to reason. Sell some- 
thing and you'll probably make 4 
profit.” © 
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dependability and value! 






25¢ and 50¢ coin changers. District offices in 18 


ke Ea 
= cities throughout the United States and Canada. 


have 
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Never before has so much quality been 
built into a single coin changer for-so low 
a price. This is the MAXIMUM SECURITY 
CHANGE-MAKER, newest of Standard's 
long line of dependable coin changers... 
the ‘‘Standard”’ of the coin-ops since 1955. 
NEW SECURITY 
e All new anti-vandal mechanism 
e Heavy-duty “6” steel cabinets 
_ | e Quadruple locks 
on, i e No extra vaults, padlocks or 
burglar alarms needed 
: EASIER SERVICE 
) e@ New Maximum Security Change-Makers 
mei load through a door in the face of the cabinet 
with | e Each change unit is independently mounted; 
ng at simply tilts forward for easier loading, or 
I get may be totally removed for service. 
and 
y | CUSTOM-BUILT 
d do e You select the number of coins ta. be changed 
“Td ... 1,2 or 3, and their denomination 
vould .. . 90¢, 25¢, 10¢ or 5¢ 
read, e You select the combination of change 
says. to be returned 
laun- 
ping, LARGEST CAPACITY 
tems, e Capacity ranges all the way up 
saved to $420 in some triple unit models. 
they 
Before you buy your next coin changer, be sure 
s and you see or get full. information on Standard's 
tores. all new MAXIMUM SECURITY CHANGE- 
using Vat oe 
e an 
bring 
ought 
I was 
They 
n the World's largest manufacturer of separate 5¢, 10¢, 
But | 
; 





STANDARD CHANGE-MAKERS, INC. + 422 E. New York St. «+ Indianapolis 2, Indiana 
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. MORE WINNERS 
~ OF THE 
COIN-OP 
BEAUTIFUL 
CONTEST 


REGIONAL FIRST PRIZE 
LAUNDERKING 


WEST SPRINGFIELD, MASS. 









21-40 WASHERS 


Max Orenstein, Maurice Glushein, 
and Abbott Roberts, the three part- 
ners of the Launderking in West 
Springfield, Mass., combined mod- 
ern functional design and contrast- 
ing colors in their coin-op. The 19 
Norge washers and 10 Norge dryers 
were installed along a wood paneled 
wall, while the 16 Norge dryclean- 
ing machines are set against an at- 
tractively designed wall having ver- 
tical strips of wood slats as the 
touch of good taste. 

Every part of the store’s spa- 
cious interior may be seen through 
the full length glass front wall. A 
lounge section featuring modernistic 
couches under a canopy, is dressed 
up with flowers and a_ huge 
Modern design and contrasting colors give this store its artistic effect. mural. © 
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PR me? 


YOUR CUSTOMERS HAVE BEEN 


PRE-SOLD ON Qf Because alf 
HAS BEEN ADVERTISED NATIONALLY 
FOR OVER 10 YEARS 








is the first low sudsing product 
all to be advertised and sold nationally 
is the first national brand sold 
all to self service laundries 


al/ is the only nationally advertised brand 
sold to self service laundries in: 
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West PACKETTES BOXES 
mod- 

trast- | crete pcb ns Se ee ee 1 
re 19 | LEVER BROTHERS COMPANY | 
Iryers | INDUSTRIAL DIVISION | 
neled | 390 PARK AVE., NEW YORK 22, N. Y. j 
‘lean- | PLEASE SEND INFORMATION ON . 
a | ) BULK ALL [] ALL BOXES 
; the | ] ALL PACKETTES | 
spa- | Name a 
rough Address | 
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ANOTHER FINE PRODUCT OF LEVER BROTHERS COMPANY 
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KATONA, N. Y. 


REGIONAL FIRST PRIZE 
THE WIFE SAVER (CHES * 


0-20 WASHERS 








ho 
A comfortable, home-like lounge M 
area, featuring mahogany wall pan- ins 
els and imported terrazzo and mar- in\ 
ble floors, helped A. Goldenberg wi 
of the Katonah, N. Y., Wife Saver dit 
coin-op win his prize. The store has ev; 
such customer-catching features as q Ce 
play pen for infants and living room eq 
style chairs. 16 
Floor to ceiling glass windows ml 
serve as the front of the 17 Westing- 
house washer-equipped store. Seven the 
Aldryer dryers round out the laun- Bc 
dry section. Folding tables, change | dri 
, es makers and a plastic bag dispenser an 
Comfort features are customer catchers here. are other customer conveniences, 0 
sch 
sto 





REGIONAL FIRST PRIZE 


QUICK-WAY LAUNDRY 
ST. PETERSBURG, FLA. 
OVER 40 WASHERS 





W eather is no problem for Paul 
Sattler, owner of the Quick-Way 





coin-op, St. Petersburg, Fla. There- cu: 
fore, he designed his 50 Westing- kir 
house washer, 10 Aldry dryer- Ch 
equipped store without a front or wh 
sides. cat 

An aluminum canopy is the only cel 
protection from the sun or rain wa 
needed by his customers. The park- eig 
ing lot, which has space for at least 
50 cars, enables the patrons to drive hu 
right up to the washers and dryers, lin 
thereby saving steps and enticing pai 
them to bring bigger bundles. 

Neon and _ fluorescent _ lights wh 
brighten up the coin-op at night. wa 
One nice touch of this tropical store TO\ 

Open air laundering is profitable in this Florida store. are the cactus flower boxes. O lan 
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REGIONAL FIRST PRIZE 


NORGE LAUNDRY & DRYCLEANING VILLAGE 
JEFFERSON CITY, MO. 
21-40 WASHERS 


The huge, free-standing building 
housing Harold Krueger’s and L. A. 





yunge Mercier’s Norge Laundry & Clean- 

pan- ing Village in Jefferson City, Mo., 

mar- invites customers by providing them 

nberg with parking for 40 cars, an air con- 

Saver ditioned lounge area and a plant 

€ has evaporative cooling type attic fan. 

Sasa Ceiling speakers in the Norge- 

room equipped 30 washer, 10 dryer, and 
16 drycleaning unit store, provide 

\dows music and radio reports. 

sting- Other customer aids featured in 

Seven the coin-op are a Troy Big Boy unit, 

laun- Bock extractor, kiddie ride, soft 

hange | drink and candy vending machines, 

enser and sit-down folding tables. 

s. O The standard Norge Village color 
scheme is used throughout the ; , : 
store. O Big and roomy, this store offers a complete service range. 





REGIONAL FIRST PRIZE 


ELKINS' LAUNDRY & CLEANING VILLAGE 
ELKINS, W. VA. 
0-20 WASHERS 


} 











* Paul 
Way Hi-Fi background music soothes 
Phere- customers of T. B. L. Molloy’s El- 
sting- kins, W. Va., Norge Laundry & 
dryer- | Cleaning Village. The coin-op, 
nit oF which is a free-standing building lo- 

cated on a main thoroughfare in the 
> only center of the city, has 20 Norge 
' rain washers, eight Hoyt dryers and 
park- eight Norge drycleaning units. 
t least Ample parking facilities and a 
} drive huge play area under the spreading 
ryers, limbs of an ancient oak tree, invite 
iticing patrons to the spacious store. 

Inside the store, a color theme of 

lights white, aqua, and yellow, and walnut 
night. wall panels, is brightened by six 
| store rows of slim line fluorescent 
Oo lamps. O A mural and piped in music create pleasant atmosphere. 
IN-OP OCTOBER, 1961 85 
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0 RUGGED- No pre-evaporant... Every unit has self 
-contained refrigerator! Up to 10,000 pounds from a 
drum of Perc..up to 3 times more than other maken 
RUGGED. Over 10 Pounds capacity in 


stainless steel cylinders. All parts 
are standard and available locally. 


RUGGED- Designed from the ground up as a 
coin-op dry cleaner! Not a converted washer. 
Completely self-contained... each unit 
operates independently! 


RUGGED» Lowest installation cost! No PLUS... Hundreds of other 
plumbing or sewerage... each of Tenax’s RUGGED features! 
Clesco 420 are completely piped and wired 
. include remote solvent storage 


tank, filter and cooker! 


ees SOLD ONLY THROUGH DISTRIBUTORS 
CLESCO CORP.,.A subsidiary o TENAX INC., 850 Third Avenue, | Neu 










(LESCO JOINS GIANT TENAX CORP. 
NOWICLESCO/420; 
-REIALNCOIN-O 





EIONLY, 


CLESCO IS THE PROFESSIONAL MACHINE! Built from the ground up 
by professtonals — for professionals. NOT A CONVERTED WASHER. 


@ Be first with this PROVEN money-maker! 
A minimum investment puts you in the big 
coin-op drycleaning field. 


090% FINANCING Available — through 
Clesco distributors, ANYWHERE 
IN THE U.S.A. 


@Tenax’s Clesco gives you immediate 
delivery PLUS the most rugged, 
Professional unit in the field. 


eWE’LL BACK YOU UP! One year 
Warantee on equipment, 


@ You'll be seeing the Tenax-Clesco story 
soon in leading national magazines! 
Get the complete Tenax story now! 


SE IBIOa 


New York City, 22 N.Y. 


‘ede = eres nee KERS 


PATERSON, NEWJERSEY | DENVER, COLORADO 


Just two of themany money-making Tenax-Clesco installatio 


already in operation! Top areas still available... Write Toda 


CLESCO, cone. subsiciary of TENAX, wec., 


850 Third Gents, 8 New York 22, N. Y. 


Please send me complete information on- the Clesco coin-operated 
dry cleaning machines and business opportunities, 


NAME 

FIRM NAME 

ADDRESS 

COPE TT inersciesinsssnencohstenaoniiaieiaania aaa STATE 
PHONE 









REGIONAL FIRST PRIZE 
QUICK WASH COIN LAUNDRY 
GLEN ELLYN, ILL. 
OVER 40 WASHERS 






W hen you walk into W. G, 
Hughes Quick Wash coin-op in the 
Market Plaza Shopping Center, 
Glen Ellyn, Ill., you appear to walk 
right into an Oriental tea garden, 
Shoji screens and an oriental mural 
painted on grass cloth decorate the 
customer lounge area. 

Equipped with two Hammond 
and 40 Frigidaire washers, 16 
Huebsch dryers, and a Temcomatic 
central control unit, the store fol- 
lows a black and yellow color 
scheme. This is spiced with painted 
wall sections of avocado green, pale 
yellow and orchid. 

Hot and cold drink vendors, air 
cooling equipment and a dollar 
changing machine are available for 
patrons. © 








Separate lounge area lets customers relax. 





REGIONAL FIRST PRIZE 
SNO-WHITE SELF-SERVICE LAUNDRY 
SOUTH HAVEN, MICH. 

21-40 WASHERS 





WW 
Y ou name it, we’ve got it” could 
very well be the slogan advertising 
the Sno-White Self Service Laundry, 
owned by D. M. Goodwillie of 
South Haven, Mich. Open 24 
hours, Sno-White is equipped with 
20 Whirlpool washers, four Philco 
Bendix washers and one Troy Big 
Boy model. The 11 dryers are by 
Huebsch and there are four Whit! 
pool drycleaning units. A long low, 
handsome building, Sno-White com- 
bines a number of decorative ideas, 
augmented with flowers of the sea- 
son. Kiddies don’t get in their par- 
ents’ hair with the rocking horse and 
; . mn me sliding pond in the backyard, pro 
A wide variety of services are available at Sno-White. viding plenty of distraction. O 
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A snack bar section, dressed up 
with a candy-striped awning, is only 
one feature of Milton Schacter’s 
Soap Box coin-op in Chicago. Laun- 
dering equipment in Schacter’s store 
includes 14 Easy washers, three 
Launderama units, and seven Speed 
Queen dryers. The Chicago owner 
also offered his customers hot cof- 
fee, soft drink and candy vending 
machines, coin-op hair dryer, and 
a machine for dyeing. 

Turquoise and melon color 
scheme was followed throughout the 
fully air conditioned store. A picket 
fence with greens and orange flow- 
ers dresses up the entrance. O 


REGIONAL FIRST PRIZE 
THE SOAP BOX 


CHICAGO, ILL. 


0-20 WASHERS 





Under the awnings, a tempting snack center. 
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Ben Satterfield has proved that a 
big coin-op can still be homey and 
attractive with his Sunshower Laun- 
dercenter in Santa Maria, Calif. 
Equipped with 48 washers and 15 
dryers, all Philco Bendix, Satter- 
field’s store follows a yellow-orange- 
turquoise color scheme, with walnut 
paneling throughout. Away from 
the washers is a cluster of chairs 
and coffee table, all equipped with 
current magazines in a living room 
atmosphere. Large plants are also 
spotted throughout the installation. 
Thirsty customers have easy access 
(0 a soft drink machine. Change re- 
quirements are met with two 
change makers. O 
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REGIONAL FIRST PRIZE 
SUNSHOWER LAUNDERCENTER 


SANTA MARIA, CALIF. 


OVER 40 WASHERS 





Magazine anyone? They're perfect while waiting for laundry. 
















































REGIONAL FIRST PRIZE 
SUNSHOWER LAUNDERCENTER 
SANTA BARBARA, CALIF. 
21-40 WASHERS 


As bright as the sunshine in Santa 
Barbara, Calif., is this 28 washer, 
10 dryer Philco-Bendix installation 
owned by Enrico Salina. Called the 
Sunshower Laundercenter, the store 
fits perfectly with Southern Cali- 
fornia decor, with a wide-open en- 
trance and complete floor-to-ceiling 
windows. The interior has walnut 
paneling, setting off an orange and 
turquoise color scheme. Plants 
spotted throughout the store con- 
tribute to customers’ comfort, as 
does piped in music and coffee 
tables. Soft drinks, soap and bleach 
are coin vended, and any coin short- 
ages are solved with coin and dollar 
bill changers. Noise is kept to a 

ee minimum with an acoustical tile 
This entance and decor are typically Southern Californian. ceiling. O 








REGIONAL FIRST PRIZE 
CLEANARAMA 
GREELEY, COLO. 

0-20 WASHERS 





A gracious lounge area, designed to In- 
keep customers coming back time nov 
after time went far to win honors Kla 
for the Cleanerama, owned by wal 
Marsh and Eunice Anderson, of The 


Greeley, Colo. Equipped with 20 
Cleanerama washers (12 20-pound 
and eight 10-pounders), six Clean- 
erama dryers and eight drycleaning 
machines by the same company, the 
store has pale blue walls, a floor of 
pink, blue and tan, and light brown 
carpeting in the drycleaning area. 
Decorator touches are added with 
ruffled curtains in the laundry and 
fiberglass drapes in the drycleaning 
area. The recreation room features 
. wrought iron dividers, a card table, 
Hospital-clean machinery invites use. easy chairs and flowers. O HI 
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ned to In-use operation proves the Weben KopperTherm systems best... storage tank... combined at the factory with a specially designed 
¢ time now Weben KopperTherm systems are equipped with exclusive Glasti- pump system ... mounted on a steel base. Provides factory installa- 
honors Klad tank lining... tough... sturdy... absolutely impervious to all tion with only hook-up required on location. AG.A. and AS.MLE. 
od by water conditions . . . warranted ten full years! approved. The most popular hot water system in the coin 
on, of The famous KopperTherm heater and the Weben Glasti-Klad hot water laundry field. 


Manufactured by WEBEN BOILER AND TANK CO., INC. a subsidiary of 


1616 ANSON ROAD DALLAS 35, TEXAS FLeetwood 7-6331 





- 


i table, koppertherm glasti-klad starchette water softener universal 
et ee outa STORAGE TANKS STARCH SINK GLASTI-KLAD TANKS UTILITY UNIT 
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Play time or shampoo time, 





it's 


all the same to this coin-op 


Salt Lake City owner 
makes waiting easier 
tor customers, more 


profitable for him 


by ROBERT LATIMER 


W hen A. P. R. Brown, head of 
Paramount-Murray Laundry & Dry- 
cleaning Co., Salt Lake City, laid 
the plans for six coin-operated 
laundries in the Mormon capital, 
he had the unusual opportunity of 
“starting on the ground floor” with 
every aspect. Building all of the 
plants on prominent corner loca- 
tions throughout Salt Lake, subur- 
ban Murray and in surrounding 
communities, Brown didn’t have to 
contend with the usual problems of 
“making things fit.” Instead, he 
planned the space proportionately, 
and was able to concentrate on 
developments such as coin-operated 
cleaning, outdoor playgrounds for 
kiddies, etc. 

In building the coin-ops, which 
average 30 washers and 12 dryers, 
Brown kept housewives’ problems in 
mind. Knowing that the wait while 
the washers and dryers go through 
their cycles is a problem to all 


women, particularly to mothers of 
small children, Brown arranged for 
them to be solved. For all women, 
he equipped each coin-op with a 
separate shampoo room a step away 
from the bank of washers, but 
reached through a narrow doorway 
which permits a certain degree of 
privacy. Inside the shampoo room 
are two comfortable chairs, an 
elbow-height vanity, which includes 
special sinks for hair shampooing. 
A bank of six hair dryers are coin- 
operated, and are arranged along a 
wall. 

For the benefit of mothers of 
small children who have a particu- 
larly aggravating problem in keep- 
ing their toddlers occupied during 
the time required for processing the 
family laundry, Brown made at- 
rangements with a Salt Lake City 
coin machine operator to install 
kiddie ride, bucking horse, space 
ship, rocket plane, and stage coach 
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This separate shampoo room rates high with customers, says owner A. P. R. Brown. 
After shampooing, customers use coin-op hair dryers along wall of the store. 


kiddie rides. 

Brown planned each of his build- 
ings large enough to provide for 
coin-operated cleaning machines, 
presses, and sit-down ironers. Not 
only is there sufficient space for the 
largest kiddie rides on the market, 
but the same “double front”—com- 
posed of all glass walls front and 
tear, which was designed to glamor- 
ize the attractive coin-op interior 
also glamorizes the kiddie rides. 
Families passing the coin-ops 
scarcely fail to note the kiddie rides. 
They also remember them whenever 
the time comes for doing the family 
laundry. 

In contracting with the coin- 
machine operator for the original 
installation, Brown stipulated that 
the kiddie rides installed be bright 
and attractive enough to harmonize 
with the well-planned, eye-catching 
coin-op interiors, which put much 
emphasis on the brilliant color com- 
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bination of blue, white, and orange, 
adopted as a “color trademark” 
from the beginning. As _ things 
worked out, the kiddie rides proved 
so popular that the operator was not 
only able to refinish every ride up 
to Brown’s specification, but to buy 
several new pieces of equipment, 
which of course, added much to the 
overall effect. 

A fenced-in outdoor playground, 
taking care of child-handling prob- 
lems during the summer months, 
and the kiddie rides fulfilling the 
same role during the winter and 
summer alike, are considered among 
Brown’s most important customer- 
attracting assets. Mothers of small 
children, queried in each of the 
coin-ops have expressed apprecia- 
tion for the kiddie rides. Some have 
stated flatly that they actually drive 
long distances from their homes 
(passing many other coin-ops in the 
process) merely because they know 


that the rides will help them to keep 
their offspring occupied during the 
laundering period. Not only do the 
youngsters enjoy the rides, most 
mothers report, but will remain on 
their best behavior lest their 
mothers revoke their promised ride. 
It has been obvious in each of the 
coin-ops that there is far less van- 
dalism, far fewer instances of angry 
shouting children disturbing other 
patrons than in coin-ops without 
rides. More important, the fact that 
the same mothers appear regularly, 
with anywhere from’ one to five 
small children in tow is concrete 
proof to Brown that the kiddie rides 
fill a real need in his booming coin- 
op chain. 

All of the kiddie rides involved 
in the Salt Lake City experiment 
are the property of the operator 
who splits the dimes taken in by 
Brown. These dimes add up to a 
sizeable contribution toward meet- 
ing everyday operating expenses 
such as_ heat, light, janitorial 
services, etc. Since there is a differ- 
ent kiddie ride in each location, 
Brown plans to “rotate” them, so 
that youngsters who are accustomed 
to seeing a bucking horse in their 
neighborhood coin-op are likely to 
find a space ship replacing it the 
next time they come in. All main- 
tenance is carried out by the opera- 
tor, while the cost of electricity, 
which operates the machine is 
simply “lumped in with the coin- 
op’s electrical bill each month.” 
Since the kiddie rides are perfectly 
safe, no attendant is required, and 
the machine benefits, of course, 
from the same coin-changers which 
customers use to get dimes and 
quarters for washers and dryers. In 
several months of operation, there 
has been no problem whatsoever 
with mechanical breakdowns. 

Since around 50 per cent of the 
women who are using Paramount- 
Murray’s coin-operated laundries 
bring along children of pre-school 
age, the kiddie rides’ importance to 
overall volume can scarcely be over- 
estimated, according to Brown. It 
isn’t any wonder that the Salt Lake 
City operator considers kiddie rides 
just as important to his everyday 
operations as coin changers, dryers, 
and other equipment. O 
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MVIANUAL 


Until recently, lint filter screens 
located almost upright in a lint box 
outside the dryer, had to be cleaned 
manually several times a day in or- 
der to prevent clogging and to main- 
tain efficient air flow through the 
dryer. 

Most of today’s dryers have 
screens that are inclined within the 
machine in a near horizontal posi- 
tion. Before the accumulated lint 
film can reduce drying efficiency, 
its own weight will cause it to drop 
off the screen to the canvas drop 
cloth covering the bottom of the 
cabinet. The canvas is then re- 
moved by two side stiffeners much 
like a canvas stretcher. It is emptied 
and replaced to cover the entire in- 
side floor area. Even with these 
new models, constant vigilance is 
required to prevent lint build-up on 
the cabinet floor. 

The outer drum or the areas sur- 
rounding the revolving drum should 
be kept clean of lint. Dryers should 
also be dusted regularly, particu- 
larly around the burner and pilot 
light areas. Care should be taken 
not to move the burner or pilot light 
assemblies while doing so. A yel- 
low flame denotes insufficient or 
impure air which could be caused 
by lint or dust laden air. The rear 
of the machine: motor, belts, gears 
and brackets should be kept free of 
lint and grime. 

Other do’s and don’ts: 

¢ Clean and _ inspect 
ducts regularly. 

¢ See that access panels and 
doors for cleaning of lint screens 
and canvases are closed securely. 
This is a two fold security measure: 


exhaust 


air leakage that impairs fan pulling. 
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Rubin Braun, Technical Editor 


Maintaining Dryer Lint Traps 


power is prevented and lint is not 
blown into customer area or rear 
of machine. 

¢ For customer education: Don’t 
overload dryers or drying time will 
increase at a much greater rate for 
each pound over efficient maximum 
capacity. A load consisting of a 
majority of highly absorbent articles 
such as flannel pajamas, Turkish 
towels and other bulky weaves will 
require more drying time than a 
more evenly balanced load. Poor 
rinsing of soap from clothes will 
cause brown stains as soap discolors 
under heat. 

¢ Do not place plastic or rub- 
berized items such as baby train- 
ing pants or rubber backed shag 
rugs in the dryer. Not only may 
the plastic or rubber melt, causing 
damage to other clothing in the 
same load, but they may adhere to 
the tumbler wall or perforations and 
inhibit proper air circulation. 

¢ Avoid drying articles that have 
offensive odors such as paint thin- 
ners or baby vitamin oils which do 
not easily wash out of clothes. The 


fy 
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odor will pervade the rest of the 
load and possibly the next one, 

Most motor bearings are sealed 
and do not require oiling, but those 
that do will have oil cups, grease 
cups or oil openings. The trunnion 
or main shaft bearings may be sealed 
but can be run in an oil bath by 
filling the trunnion housing as an 
oil reservoir until the oil is visible 
in the cup—but not to the top of 
the cup. Other types of trunnions 
may have grease cups. Intermediate 
and idler shafts usually have sealed 
bearings. Bearing lubrication should 
be maintained at least semi-annually 
with quarterly inspections of oil and 
grease levels. Grease cups may be 
given a turn each month. Where 
chain and sprocket drives are used, 
oil the chain once a month with 
#30 oil. 


Installation and Service 


The dryer, in spite of its intricate 
thermostat and switch system, is 
rarely out of service if it has been 
installed properly. The reason for 
its durability is that it is a single 
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THE ONLY suppuicr— 





offering a FULL LINE of 
Nationally Advertised Brands! 





Your COIN-OP Customers Recognize and 
Appreciate these Pre-Sold Name Packages 





Sales prove that coin-op customers appreciate Profit-minded coin-op operators are experienc- 


brand names pre-sold to them for years. That's ing the value of repeat business with products 


why C. & C. alone offers a complete line of prod- customers know and recognize as leaders in the 


field. Write today for full information, product 
ucts well-known and consistently preferred. ; 
samples, and prices on the full line of Nationally 


Sales results will show you it pays to sell Na- Advertised laundry products and custom- 


tionally promoted brands. designed vendors... fully guaranteed. 





Ei | ment ai AND 
&@C 
DISTRIBUTORS, inc. @ 


310 NORTH AUSTIN STREET e DALLAS 2, TEXAS 





®Packaged and Distributed by C. & C. 


Mfg. & Dist., Inc., Dallas, Texas 
*20 Mule Team reg. T.M. of U.S. Borax *Sta-Flo is a Reg. T.M. of al/ ® isa Reg. TM. of *Beads o'Bleach is a Registered “Niagara and Nu-Soft are Reg. 
& Chemical Corp., Los Angeles, Calif. A. E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporation. T.M. Corn Products Co., New York. 
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cycle operation with no change in 
operation except for cutoff and re- 
set during its run as temperature 
limits are reached. Compare this to 
a many-cycled washer and you will 
see the reason for its durability. 

For proper installation, care must 
be taken to level each dryer by using 
its adjustable screw legs. Position 
the units at least 12 inches from its 
furthest protuberance (motor) to 
the wall for easy access to the rear. 
There must be at least 18 inches of 
free air space above the burner area 
and must be completely free of con- 
tact with anything else. Banks of 
dryers should be located closest to 
the outside to avoid costly runs of 
ductwork. 

Exhaust ductwork should be of 
adequate diameter to provide effi- 
cient, economical dryer operation 
and cleanliness. Inadequate duct- 
work will result in longer drying 
time, flying lint, excessive heat in 
surrounding areas, possible fire haz- 
ard and, most certainly, customer 
dissatisfaction. Back draft can also 
cause the thermostat at the top of 
the stove unit to shut off burners 
prematurely. 

The best type of ductwork for a 
dryer bank is an individual exhaust 
pipe for each dryer to the outside 
air. Where this is not possible, 
manifold exhaust ductwork is used. 
The exhaust pipe from each unit 


Boggs’ Bill 


should be Y’d into a main overhead 
duct at a 45 degree angle toward 
the exhaust end with the shortest 
possible run and fewest bends. The 
main duct may be of uniform size, 
round, square or rectangular but it 
must be of a diameter adequate for 
a number of units in bank, length 
of run, and restrictive bends and 
elbows. 

It is preferable, though probably 
costlier, to have a tapered main duct 
with the diameter increasing as each 
exhaust entry raises the area size 
requirement. 

The ducts should never enter the 
main duct at a 90 degree angle, but 
may enter at the bottom or sides. 
Should the main duct exit through 
the roof, instead of a wall, a double 
90 degree long radius elbow or 180 
degrees should be used to bring the 
open end pointing down at least 
two feet above the roof. 

If backdraft dampers are being 
used in your installation, check that 
they are operating smoothly and not 
jammed by poor duct assembly. An 
adequate air supply is essential. Ex- 
haust fans in enclosed dryer areas 
will reduce air supply. Proper sized 
louvred vents at floor level, or in- 
let ducts from ceiling to near the 
floor, will aid in preheating intake 
air supply in cold weather as the 
cold air moves past hot dryers be- 
fore entering burners. 


A main shut off valve should be 
in the gas line branching into each 
tumbler in a bank, so that gas can 
be turned off for servicing one with- 
out affecting operation of other dry- 
ers. A union installed between this 
valve and the dryer will facilitate 
the moving and servicing of the ma- 
chine. The tumbler partitioned area 
should be kept closed to the public 
and locked at all times. 

Requirements regarding non- 
combustible bulkheads, partitions, 
clearances, ductwork and outside 
exhausts must be checked with lo- 
cal authorities. 

The next Maintenance Manual 
will be a Dryer Diagnosis Chart. 

Tools and equipment for servic- 
ing most dryers consist of the fol- 
lowing: 

1—6” blade screw driver 

1—2” blade screw driver 

1—Phillips screw driver 

1—8” adjustable channel or 

pump pliers 

1—6” needle nose pliers 

1—3/16” nut drivers or Spintite, 

sizes as needed 

Box-open end wrenches as needed 

or 

Set of ratchet, socket wrenches 

as needed. 

Ball peen hammer (1% |b.) 

Oil can #30 SAE oil 

Can of hi-temp grease if required 


Would make lobbying tax deductible 


ln a day and age when industries 
spend millions to make themselves 
heard in high places, a Democratic 
Representative from Louisiana has 
placed before The United States 
House of Representatives a bill that 
would make efforts to influence 
legislative action (or lobbying) tax 
deductible. Representative Hale 
Boggs introduced to the House last 
January the Boggs Bill (HR 640), 
proposing the following: 

@ The elimination of any fed- 
eral tax on expenses made petition- 
ing legislative bodies — federal, 
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state, or local — or to publicize 
views on an issue. 

@ To make tax deductible the 
amounts businessmen spend to give 
voters facts or opinions concerning 
legislative proposals. 

The bill adds, however, that it 
intends no deduction for amounts 
paid or incurred while participating 
in political campaigns on behalf of 
a candidate for public office. 

In November, 1959, the United 
States Treasury Department added 
new regulations that prohibited 
business deductions on all expendi- 


tures for the “promotion or defeat 
of legislation.” 

Proponents of the Boggs Bill 
argue that the current Treasury 
Department regulations levy a fine 
upon business people exercising 
their rights as citizens to express 
their views. What it comes down 
to, they argue, is censorship by 
taxation. 

Among the industry groups sup- 
porting the Boggs Bill is the Massa- 
chusetts Laundryowners’ Associa- 
tion, which came out for the legis- 
lation in a recent bulletin. O 
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Buy THIS*...and DAY & NIGHT will deliver 
a 65-gallon tank of hot water every 9% minutes! 


*THIS is the JIB—new Jetglas Instantaneous 
Booster, 65/420. It can heat its 65-gallon contents 
100° in 9% minutes! That means 420 gallons 

of hot water an hour! 


(A 100-gallon storage booster delivers 

180 gallons an hour.) 

The 65/420 JIB takes less space than a 100-gallon 
storage booster... costs little more... does more 
than twice the job! 

Call the pay & NIGHT distributor in your town, or 
write to either address below, if these JIB features 
sound good to you: 


®@ Without a separate tank, it is a complete self-contained 
system which needs no pump, no wiring. Or... 

© Can be connected with a separate storage tank (as a 
circulating tank heater) for jobs which use a whole lot of 
hot water during brief periods. 

@ Can supply both 180° and 140° water when equipped 
with a mixing valve. 

® Installed as single unit or in multiples (connected with 
factory-made Uniflo manifolds). 

@ Lined with rust-proof Armored Jetglas, perfect for 
high-volume high-temperature applications. 

©@ Five-year warranty —complete heater replacement in 
case of tank failure. No charge the first two years, pro-rated 
the next three years. 


© Jetglas JIB heaters are available in four sizes—the 65/420, 
the 75/300, the 40/135, and the 23/80. ~ 


DAY & NIGHT Manufacturing Company 


855 Anaheim-Puente Road, La Puente, California » 4551 South Racine Avenue, Chicago 9, lilinois 
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Five personal and clothing services are available in this coin-op supermarket. 
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Coin-op supermarket boasts fijs' 


Each operation of the super service center hothe 


BR csidents of Atlanta, Ga., who 
go to the Sayve Service Center coin- 
op there can do the following while 
waiting for their laundry to be fin- 
ished. 

@ Wash their hair 

@® Wash their car 

@ Get clothes drycleaned 

@ Dry their hair 

@ Have a hamburger. 

“The beauty of this type of set- 
up,” says Thomas King, manager of 
the Center, “is that each operation 
feeds the other, and profits are up 
all the way around.” To illustrate 
the point, King pointed out that 
prior to the addition of the car wash, 
hair wash and dry, food shop and 
valet cabinet, the coin-op laundry 
was doing a volume of $200 a week. 
With the introduction of these serv- 
ices, laundry volume has jumped to 
$350 a week, with a profit of nearly 
25 per cent over operating expenses. 
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all the way around, says Thomas King, gta 


tive services offered are laundry, car andh an 


The drycleaning operation, a locker 
system and over the counter opera- 
tion, brings in $600 weekly, with a 
net profit of 25 per cent, according 
to King. 

The car wash, which has been 
opened less than a year, is yielding 
between $200 and $250 weekly, 
with a profit of about 30 per cent. 
The car wash is presently attended, 
with a hand operated machine in 
use. The manager says this facility 
will be entirely self-service when an 
electric car-washing machine is 
added. Customers wanting to clean 
their car interiors have free access 
to a vacuum cleaner. “The attend- 
ant at the car wash,” added King, 
“also serves as a janitor, so we get 
a two for the price of one service on 
at least part of the hired help.” 

Within the coin laundry itself, 
there are 36 top loading washers, 
12 dryers, a coin-operated ironing 


by ERNEST LANG J 


machine, a soft water shampoo unit, 
hair dryers in vibrator chairs, and 
coin-vended hair washing and set- 
ting equipment. 


Shampoo Area 


The shampoo area is a small re- 
cess, with a stool, basin and mirror. 
Privacy is afforded by a louvered 
door. The price for the coin-oper- 
ated shampoo (with soft water) is 
10 cents for 15 minutes. Once the 
lady has finished her shampoo, she 
repairs to the combination vibrator 
chair-dryers, which operate for 30 
minutes at 25 cents. A vending 
machine dispenses such supplies 4 
curlers, shampoo, and other wash- 
ing and setting equipment at 2 
cents each. 

Because the center is such a spec 
tacular operation, King feels that its 
promotion should be equally spec 
tacular. A direct mail campaigt, 
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Louvered doors at the shampoo area affords privacy to the customers. 
Price of the coin-op soft water shampoo is 10 cents for 15 minutes. 
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over-size signs and banners and 
bogus coins that serve as 25 cent 
tokens are the backbone of the pro- 
motion. The coins are distributed 
for use anywhere within the Center. 
The token, for example, allows a 
new customer half-price on a 50 
cent car wash; it can be used to give 
a new customer a free 12-pound 
wash at the coin laundry, and is 
also figured toward the purchase of 
a platter at the Big Chief Eating 
Post, a pre-fabricated restaurant 
that is also part of the center. 
Mounted on coupon sheets, these 
coins are being distributed from 
house to house. Manager King adds 
that the Center has received a re- 
tum of 10 per cent on the initial 
campaign. 

Mechanical signs come into play 
in promoting the car wash. A 
mechano-man beckons customers to 
the car wash area, and ‘signs point 
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the way to the vacuum cleaner for 
car interiors. “Speaking of cars,” 
said King, “we have plenty of park- 
ing facilities for customers, all of 
them within the confines of the Cen- 
ter, so there is no chance for park- 
ing tickets.” 


Milk Vending 


Even though the Center offers an 
ample variety of services, there are 
plans in progress for a vending op- 
eration to sell self-service milk, 
bread and other staple goods in a 
one-stop center for after-hours 
needs. 

“We like to think of this center 
as a real family affair,” said King, 
“and we find that it’s this line of 
thinking that’s really paying off for 
us. The usual pattern here is for the 
wife to take care of the laundry, 
while her husband has the car 
washed and tends tothecleaning.” © 
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Combo vibrator chair-hair dryer is available 
to customer for a quarter. 





Free car vacuum is an extra given to patrons 
of the car washing unit. 





loading _ units, 
12 dryers and coin-operated ironers. 


Laundry features 36 top 
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Distributors Association 


Eleven equipment distributors in 
greater New York City and New 
Jersey have formed the Eastern Dry- 
cleaning & Laundry Machinery Dis- 
tributors Association, with head- 
quarters in New York City. The 
objectives of the association, accord- 
ing to counsel Harry Grossman, are: 

© To establish ethical standards 
for the sale, exchange and distribu- 
tion of machinery, parts, acces- 
sories and service 

e To stimulate honest advertising 
to build the public’s confidence 

e To encourage the use of sell- 
ing methods that avoid high pres- 
sure and false claims 

e To promote the concept of 
dealer performance, under which 
each distributor can fulfill his ob- 
ligations 

e To cooperate with all public 
and private agencies working for 
safety in the use of machinery 

e To refrain from reflecting un- 
fairly on competitor products, serv- 
ices or business practices 

e To develop a set of pro- 
cedures and practices which will 
satisfactorily handle and settle cus- 
tomer complaints. 

The eleven charter members of 
the Association are: Kenston Corp., 
Hoffman Machinery Distributors of 
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New York, Metropolitan Dry Clean- 
ing and Laundry Machinery Co., 
Panak- Gannon Drycleaning Ma- 
chinery Co., Prosperay Distribu- 
tors, Bronx Pressing Machine Co., 
Hoffman Machinery Distributors of 
New Jersey, Co-Apco Cleaners 
Equipment Corp., Pinnacle Prod- 
ucts Corp., Allied Steam Corp., and 
Irving Hoppen Corp. 

Officers of the newly incorpo- 
rated group are: Mac Fine, presi- 
dent; Harry W. Herman, vice presi- 
dent; Morey Silverman, secretary; 
Lawrence W. Baff, treasurer. 


A.|.L. Appoints 


The American Institute of Laun- 
dering has appointed Richard E. 
Bramblett manager of the Depart- 
ment of Public Relations and Sales, 





Bramblett Boekhoff 


a newly created post, and George 
Boekhoff has been appointed to the 
Membership Department as a spe- 
cial representative. Both announce- 
ments were made by general man- 
ager George Isaacson. 


AALF Conference 


The American Automatic Laun- 
dry Foundation will hold a combi- 
nation dinner-dance-convention at 
the Hotel Commodore in New York 
City on October 29 and 30, with 
about 800 guests expected. Officers 
of associations in other parts of the 
country are expected to attend, be- 
sides AALF members and wives. 
Two additional ballrooms have been 
leased for the display of merchan- 
dise and equipment in the coin-op 








field. Preparatory to the conven. 
tion-exhibit, the Foundation made 
plans in a joint meeting with allied 
tradesmen in September. 


Connecticut Vending Ruling 


Local municipalities in the state | 


of Connecticut have no authority to 
regulate or license vending ma- 
chines, says a formal ruling by the 
Nutmeg State’s attorney general, 
Richard W. Funk, National Auto- 
matic Merchandising Association 
legislative counsel, said the attorney 
general made the ruling after two 
municipalities asked whether they 
had the right to continue enforcing 
local vending machine operations, 


Detroit Proposing Ordinance 


The Coin-Operated Self-Service 
Laundry Owners Association, based 
in Detroit, Mich., has drafted an 
ordinance, to be presented to the 
Detroit Common Council, to license 
self-service laundries and to regulate 
the installation, equipment and 
maintenance of coin-ops. The 
license fee suggested by the pro- 
posal is $25 for each installation, 
with separate licenses being issued 
for each store. The $25 fee, the 
proposal adds, is an annual one. A 
license would not be issued, how- 
ever, until approval by the fire de- 
partment, board of health, depart- 
ment of buildings and safety engi- 
neering and the police department. 
Nine conditions must be met, mostly 
concerning safety, before a store 
would warrant approval by these 
agencies, the ordinance _ states. 
COIN-OPerators doing business with- 
out a license will be subject to fines 
up to $500 and/or 90 days in jail. 
Violators of the ordinance, of 
licensees found to have been cot 
victed of a felony involving moral 
turpitude, will have their licenses 
revoked. 

The foregoing stipulations, it 
must be emphasized, emanate only 
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from a draft of the proposed or- 
dinance, not any one that is now 


in effect. 


insurance Facts 

coIN-oPerators in Massachusetts 
were shown, in black and white, by 
the Massachusetts Laundryowners’ 
Association that the group’s pack- 
age insurance program would save 
them money on premiums. By way 
of a table, the presentation showed 
how annual savings amounted to 
from $107 to $220 on coin-ops 
ranging in value from $15,000 to 
$20,000. Bob Byford, association 
executive, adds, however, that this 
plan, and the savings built into it, 
are available only to members. 


Eleventh Hour in Chicago 


The Midwest Association of Au- 
tomatic Laundry Stores in a bulletin 
to members stressed the importance 
of fighting “ordinances completely 
changing your operation which are 
presently pending before the city 
council.” The ordinance referred to 
would require attendants, thus rais- 
ing, the bulletin points out, over- 
head $350 a month, minimum. A 
further report from the Association 
states that the coin-op drycleaning 
in Chicago is in a “state of flux.” 


Association's Ad Agency 


Plans for the Detroit group’s ad- 
vertising Cooperative program have 
been virtually completed. The E. A. 
Oppenheim Co. has been retained 
as the association’s exclusive adver- 
tising agency for the initial three- 
month trial program. By the de- 
cision of the over-whelming major- 
ity of the members present at the 
February meeting, the assessment 
for the advertising program was 
taised to $10 per store per month, 
reported Don Paquette, executive 
secretary. This was necessary to 
get the monthly budget that was 
recommended as a minimum by the 
advertising agencies consulted. 


Business As Usual 


Canadian coIn-oPerators in many 
parts of the dominion are carry- 
ing on “Business as Usual” in the 
face of a law passed by no less a 
body than the Supreme Court of 
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Canada that coin-ops be closed on 
Sunday. According to reports from 
north of the border, the law has not 
led operators to close down, and, 
what is more, many police depart- 
ments are closing one eye to the 
openings. Some areas where the 
Sunday closing law has fallen on 
deaf ears include Toronto; Halifax, 
Nova Scotia; sections of British Co- 
lumbia and Saskatchewan; Prince 
Edward and St. John, New Bruns- 
wick. In fact, a spokesman for the 
St. John association pointed out 
that the laundries that stay open on 
Sundays have been a blessing to 
tourists and young working couples 
who cannot use them at other times. 


WHY PEOPLE EVERYWHERE 


iota 


Such popularity must be deserved . . 


Vending Anniversary 


The 75th anniversary of auto- 
matic vending in the U.S., and 
the 25th anniversary of the Na- 
tional Automatic Merchandising 
Association will be celebrated in 
a year-long series of events and 
activities which began this past 
October, according to Thomas B. 
Donahue, NAMA president and 
national chairman of the anni- 
versary program. The 12-month 
anniversary activities will be car- 
ried out at the national level as 
well as through local events in 
every city where NAMA has op- 
erating company members. 
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THE ORIGINAL 
A COIN-OP 
DRY CLEANER 





. its acceptance throughout 


the country for more than two years is proof positive that Standard 


Twin-Ette is tops in performance . . . economy . . . maintenance! 


Standard Twin-Ette is the only coin-op with 30 years’ experience 


manufacturing dry-cleaning machinery. 


It is completely self- 


contained in one package. If you want the finest, you MUST 


have Standard. 
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VAMCO (Vending Appliance Mfg. 
Corp.), a public company, whose 
stock is traded on the over the 
counter market, has been formed. 
The company specializes in building 
and designing equipment solely for 
the coin-operated laundry and dry- 





Brandwein 


Kowitt 


cleaning industry. It now has 14 
exclusive distributors in key market- 
ing areas and is negotiating for a 
number of others. Officers of the 


IVIries 


organization have been engaged in 
engineering commercial laundry and 
drycleaning equipment for 25 
years. The officers of the company 
are Max Kowitt, president; John 
Horvath, vice president-engineering 
and development; Jules Alexandre, 
vice president-sales; Gus Arvan, 
vice president-Arvan Filter division; 
and Irving W. Brandwein, sec.-treas. 


Coin-op equipment and supplies 
will be a feature of the huge Rich- 
mond, Va., launderers and cleaners 
trade show, November 17-19, at the 
Richmond Arena. The show, spon- 
sored by members of the Southern 
Distributors Council, will have more 
than 200 booths. Virginia and Caro- 
lina members of SDC are: W. P. 
Ballard & Co.; Boggs & Co.; Hav- 


Peter Judice, Associate Editor 








naer Supply Co., Inc.; Laundry & 
Dry Cleaner Suppliers, Div. g 
Phipps & Bird, Inc.; Morris & Be. 
kels,. Inc.; Rhodes & Jordan, Diy, of 
Sterling Supply Corp.; F. H. Rog 
& Co.; and Virginia-Carolina Laup. 
dry Supply Corp. 


S& O° &° eos 


The new position of operations 
Corp.'s 


manager for Whirlpool 
Commercial Laun- 
dry and Dryclean- 
ing Equipment 
Div., has been filled 
by Sheldon B. Lee. 
Lee’s responsibili- 
ties will include 
personnel and liai- 
son with groups developing new 
products for sale by the CLAD divi- 
sion. He is a graduate of MSU. 























NEWHOUSE HANGING SCALE 4 COUNTERACTS |, 
MODEL NO. 300 
Introduces Keep Cleaned Clothes I‘ 
4 8 LB. DIAL 
Off The Counter. se 
TWO NEW Attaches to any table Prevent Wrinkles— se 
or. counter Build Good Will K 
COIN-OP Scale and Basket 1. Floor Model. Polished alumi- I! 
Only $29.75 num extends to floor—attaches 
- to end of counter .. $4.95 
SCALE c — 2. Counter Model. Polished alu ti 
minum . $4.50 
BASKETS Only $39.75 oo. me 3. Counter Model Chrome plated, a 
* Breaks down to ship by 1 2 3 Large capacity hook ....$5.75 at 
Parcel Post, Ship. wt. 16 Ibs. A 
Attractive DELUXE » Cc 
0 
Accurate WATER SPRAY GUN . 
Durable brass, nickel ea 
0 to 8 Ibs.—SAFE LOAD plated, non-corrosive. Fi 
. DIAL Over 8 Ibs.—overLoaD !Mproved no-drip th 
spray. Simple, trouble- C 
free design and con- 
‘ Eee ee, 100 struction. Attaches di- or 
. rect to water line or 
88 " ° or 
7" x 14" x 18" Steel Wire Basket with steam condenser. ; 
le h lastic liner. 
removable heavy Pe Only $24.95 Only $8.50 
Not Illustrated . an 
Repl t h with 
MODEL NO. 200, 16 LB. DIAL succension spring mi 
14" x 24" x II" basket with removable Only $2.25 fo 
heavy plastic liner. pe 
Only $29.95 Ci 
Sold Through Drycleaning and Laundry Jobbers Throughout the World. co 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif.) a 
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The newly-created post of direc- 
tor of marketing of Lestoil Products, 

Inc., has gone to 
Edward J. Freder- 
icks, according to 
Daniel E. Hogan, 
Jr., president. 
Fredericks will take 
charge of domestic, 
international and 
industrial sales, and will head the 
company’s expanded group of brand 


managers. 


Kenneth Bucher, assistant service 
manager of Speed Queen, has been 
named to succeed Joseph Groshans 
as commercial sales manager. Gro- 
shans will retire Dec. 31. Bucher 





Groshans 


Bucher 


has been with Speed Queen since 
1953, when he joined as a field 
service engineer. Taking over the 
service department will be James 
Kuehn, a field service engineer since 
1953. 


The acquisition of Clesco Na- 
tional Products, Inc., by Tenax, Inc., 
a publicly owned, diversified oper- 
ating company, has been announced. 
According to Tenax president, Leon 
C. Hirsch, the move into the coin- 
operating vending field is expected 
to enable Tenax to double both its 
earnings and sales in 1962. Alan 
Foster, Clesco president, reported 
that Tenax has taken steps to triple 
Clesco’s production facilities. Pri- 
ority will be given to filling backlog 
orders, reported to be $2,500,000. 


Several distributorships have been 


‘anounced by Ivan Ingersoll, com- 


mercial laundry sales coordinator 
for The Maytag Co. In the metro- 
politan Chicago area, William Zitko 
Co., Inc., of Lyons, Ill., will sell 
coin-op equipment. Selling in North 
and South Carolina will be the Asso- 
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ciated Sales Enterprises, Inc., of 
Kings Mountain, N.C. F. Scarr 
Morrison is president. Sales in Los 
Angeles will be made by Stanton 
Sales president. Sales in southern 
California and southwestern Nevada 
will be made by Stanton Sales Corp., 
of Los Angeles, and Allied Equip- 
ment Co., San Diego. 


Exclusive distributor for the New 
York Pressing Machinery Corp., has 
been announced for the southern 


Eliminate 
Costly 


Maintenance 
Forever! 


California area. The company, Sam 
Gerber and Co. will carry a com- 
plete line of parts and supplies and 
offer factory-trained service. 


A new force in coin-op financing 
has emerged in the person of the 
SFC Acceptance Corp., specialists 
in industrial time sales and lease 
financing to the coin-op industry. 
Formerly the Industrial Time Sales 
Department of the Standard Finan- 
cial Corporation, the company is 








UniMac costs less to operate and maintain. !+ was the first equipment ever 
designed for self-service laundries. In hundreds of installations original UniMac 
equipment is still operating profitably after almost 20 years. It is built to 
withstand the continual hard use of coin operation without costly breakdowns 


and expensive maintenance. 


Get all the facts on the most profitable coin laundry equipment you 


can buy. 


Write Today for FREE Célor Brochure DEPT. CO-101 


UniMac Company 


802 Miami Circle, N. E. ¢ Atlanta 5, Georgia 
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headed by Arnold Harlem, execu- 
tive vice president and general 
manager. 


The general manager of Arvan 
Products, Inc., has been named. He 
is Jack Fisher and will coordinate 
sales and administration for the 
company among American and 
foreign distributors. He has been 
associated with the drycleaning in- 
dustry for the past 25 years. 

The Arvan Products, Inc., is a 
wholly owned subsidiary of VAMCO. 
It supplies filters for YVAMCO’s 
drycleaning equipment. 


FOR MORE PRODUCT 
INFORMATION, CHECK THE 
READERS SERVICE CARD 


A seven-state franchise for the 
distribution of German-made Per- 
mac commercial and Permette II 
coin-op drycleaning equipment has 
been awarded to 20¢ Wash Corp., a 
subsidiary of Eagle Wash Corp. of 
Minneapolis. Distribution _ rights, 





according to 20¢ Wash Corp. presi- 
dent Thomas L. Warner, were 
granted by Pinnacle Products, a 
midwestern drycleaning importer. 


Western Canada Coin-Washer 
Co., Ltd., of Vancouver, British 
Columbia, has named as its sales 
manager John M. Fairty. The ap- 
pointment, announced by president 
Douglas W. Keough, brings Fairty 
from a background in investment 
sales, sales management and work 
in the appliance field. 


Selection of locations for coin-op 
laundry and drycleaning centers is 
being undertaken 
by a new depart- 
ment at Whirlpool 
Corporation’s Com- 
mercial Laundry 
and Drycleaning 
, Equipment _ Divi- 

Challenger sion. Division gen- 
eral manager, John Crouse, said em- 
phasis will be placed on locating 
new or proposed shopping center 


Immediate Delivery To Distributors 


EASY DRI-CLEANETTE 


Self Service Dry Cleaning Machines 


Mi Designed to permit quick change-over for all 
future shorter cycles [J A proven performer in 
the field {§J Built for rugged commercial use. 


EASY DRI-CLEANETTE is “tomorrow’s machine today” . 


. engineered and 


built so it won’t be obsolete when shorter cycles are possible. 


¢ Fully self-contained 

© No separate filtering 
system or tanks 

© 39-minute cycle 
10-Ib load capacities 


¢ Features stainless steel where it counts: 
* 26-in baskets 
* Recovery system * Water separators 

© Occupies less than I7 sq. ft. floor space 

© Lighted instruction panels to match decor 


¢ Exterior panels 


Exclusive 


Distributorships Open 


Phone, Wire or Write Today 


AUTOMATION PRODUCTS Inc. 


a division of 
Consolidated Engineering 
Service, Inc. 


807 13th Avenue, South 
Minneapolis 4, Minnesota 


FEderal 3-4209 
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developments as potential sites for 
the self-service drycleaning stores 
Involved in the department’s Oper- 
ation, the division head added, wil} 
be investigation of suitable real es. 
tate, purchase or lease arrangements 
for property and buildings, design 
and construction of new structures, 
equipment installation and opera. 
tions administration. James E. Chal. 
lenger has been named _ national 
manager for the new department. 
His background lies in the legal and 
real estate fields, according to 
Crouse. 


Two new service branches have 
been opened by Coin Accepters, 
Inc., according to company presi- 
dent Claud Trieman. Located in San 
Francisco and Boston, the new loca- 


a 





Marsden Wells 


tions will be the company’s ninth 
and tenth service stops. Managing 
the San Francisco office will be Ed 
Wells, formerly of the company’s 
Los Angeles office. The Boston fa- 
cility will be headed by Marsden. 


More than 100 coIN-oPerators 
from the New York City area met 
recently at the Concourse Plaza 
Hotel in the Bronx for a formal 
introduction to Speed Queen’s new 
double load washer and the Cissell 


« ‘s : 








William Leck 


compact coin-op dryer, now being 
distributed by Speed Queen Atlantic 
in that area. Heading the session 
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were William Leck, Speed Queen 
president, Jerry Otis and Don Eck- 
stein, Speed Queen sales managers, 
and Red Harper, Cissell vice-presi- 
dent. Following a dinner, demon- 
strations of the new units were given 


close attention by the COIN-oPera- 
tors. 


National Laundry Equipment Co. 
has named John Oliverio general 
sales manager for the Pennsylvania, 
West Virginia and Maryland terri- 
tories. Lee Wallace, formerly of 
Maytag in Newton, Iowa, has been 
elected to the post of vice president. 
National Laundry Equipment Co. is 
exclusive distributor for Maytag and 
Standard, Inc., in the Pittsburgh 
area. 


Two sales posts were filled re- 
cently by Whirlpool Corp., by way 
of replacing C. Edward Reiner, re- 
cently resigned manager of the com- 
pany’s Detroit sales division. Ches- 
ter F. Worthington, formerly re- 
gional sales manager for the east 
central area, will assume the role of 
Detroit sales manager. Worthington 
in turn will be succeeded by Charles 
A. Reinbolt, a former sales man- 
ager in an another area of the cor- 
poration. 


Maytag Company recently opened 
a new 140,000 square foot head- 
quarters building. in Newton, Iowa. 
Under construction since 1958, the 
building houses 500 employees. The 
three-story building, according to 
company spokesmen, is “an ad- 
vanced concept of office design.” 


Ajax Pressing Machine Co. plant 
manager, John L. Strike, has been 
appointed to the 
University of Utah 
Board of Regents. 
He began his four 
year term July 1. 
Strike is a gradu- 
ate of the univer- 
sity and since 1950 
has been an instructor in the Uni- 
versity of Utah College of Business. 
He also holds a master’s degree 
from Northwestern University and 
i currently completing a disserta- 
tion for a doctorate. 
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The purchase of Apex Co., Laun- 
dry and Dry Cleaner supplier in 
Memphis, by Thompson-Hayward 
Chemical Co., of Kansas City, has 
been announced. 

Harry Bridges and E. B. O’Neill, 
formerly of Apex, have joined 
Thompson-Hayard as _representa- 
tives. 


More than 800 units of the Na- 
tional Clean Mart Corp. Cleanarama 
coin-operated drycleaning unit, to 
be installed in some 40 locations 
has been reported sold by the com- 
pany. The company now has branch 
offices in 20 cities in 10 states. The 
main office and design and devel- 
opment department is in Denver. O 


The Ford Motor Co. and the 
Philco Corp. are merging in an ex- 
change of stock involving $100,- 
000,000, making Philco a wholly- 
owned subsidiary of Ford. The 
move, according to sources, would 
make Ford competitive with Gen- 
eral Motors Corp. (who makes 
Frigidaire appliances) in the field 
of coin-op laundering and dry- 
cleaning equipment. The agreement 
was signed by James M. Skinner Jr., 
president of Philco, and Henry 
Ford II, chairman of the automobile 
company. At this writing, Philco 
commercial and home appliances 
will continue to carry the Philco 
name. 
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Sure you are if your present heating sys- 
tem has no provision for make-up air. 
What happens is that the air exhausted 
by your fans is replaced by cold, dirty air 
rushing in through windows and door 
openings. This causes drafts and dirt you 
could do without. 

Many dry cleaners have solved this 
problem by having a Reznor make-up 
air system installed. This replaces exhaust 
air with clean, heated air, eliminates 








REZNOR Send me more information on make-up 
air systems for dry-cleaning plants. 
3 name_ ee 
i TG i cana attain 
EATE RS address__ ese 


+" are you 


— exhaust air 


— cold, 


drafts, keeps your plant cleaner than ever 
before. Reznor make-up air systems are 
simple, and the cost quite reasonable. 

For a free estimate, and the name of 
your nearest authorized dealer, call your 
Reznor distributor now. He’s listed in the 
Yellow Pages under “Heaters-Unit”. Or 
clip and send the coupon below for 
more information. 

Reznor Heaters—The World’s Largest 
Selling Gas-Fired Heaters. * 

Penn ae nes SE a ese a 

| Mfg. Co., Dept. 10, Mercer, Pa. 











city state 
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Br A PR@BLEM? 


by RUBIN BRAUN, Technical Editor 


Q. Can I replace the door hinges of 
the washing machine soap chutes? 
Many have rusted and corroded 
away. 


A. Most manufacturers provide 
door hinge kits which contain shafts, 
springs, screws, nuts and washers. 
In addition, complete directions are 
included. In order to prolong the 
life of these soap chutes, it is a good 
idea to clean and wipe the hinges 
dry daily. 


Q. Could you explain what hap- 
pens in the washer during a com- 
plete cycle? How does dirt removal 
take place? 


A. Yes. Dirt removal is the 
prime reason for washing clothes 
and this is how it occurs in the 
washer. 


1. Water at 140° F. penetrates 
and “opens” the cotton fibers. 

2. Soap and detergent or alkali 
contain chemicals which help pene- 
trate and loosen soil or grease from 
the fibres. 

3. Agitation or tumbling is pro- 
vided to help this process. 

4. Soap suds surround the soil 
particles preventing return to cloth- 
ing and carrying them down the 
drain when dumped. 

5. Bleach in the wash cycle 
whitens and removes stains. 

6. Water containing soiled suds 
is drained out or “dumped”. 

7. Successive rinses with fresh 
water and spins remove remaining 
dirty suds, alkali and bleach. 

8. The final rinse may be used 
for a “blue” bath to impart a bright- 
ness to whites. 


9. Final spin removes most of 
moisture. 


Q. What percentage of the gross 
goes towards utilities? My electric, 
gas and water bills seem to eat up 
about 30 per cent. 


A. Your utilities can vary greatly 
according to cost rates in different 
areas for which we have no ayajl- 
able figures. However, 25 per cent 
of gross income should be the ayer. 
age. A greater amount of dryer 
working continually would greatly 
boost the percentage of utility cost, 
You might effect some utility say. 
ings by checking the efficiency of 
your dryers regarding air exhaust 
and gas burning. In addition, the 
majority of small loads in 50-pound 
dryers would cost more in gas con- 
sumption for the same period of 
running time as compared to 30- 
pound units. In order to determine 
the dryer(s) you should install, you 
must first know the type of trade 
your store caters to. O 








Make that unused space pay dividends. 


LAZZZZ2Z2ZY 
IS YOUR COIN-OP LAZY? 


Give your store a lift and your profits a boost. 


Install one or more of the world’s most beautiful 
coin-op hair dryers in your store and note the re- 
action. 

Women love this added service. And, being women, 
they talk to other women about it. And that, Mr. 
Operator, is how business grows. 

Your take is 98 percent profit. The dryer head 
carries a 3-year warranty on both parts and service. 
It is UL approved and liability insurance is carried 
Installation is a matter of minutes. 

Black with gold flecks is the most popular color, but 
grey, beige, toast and turquoise are also available. 
Ten cents for 20 minutes is the most popular meter. 


The price is $171.50, F. O. B. Chicago. 


LAUNDERETTE EQUIPMENT COMPANY 


313 WEST NORTH AVENUE 


Whitehall 3-3505 
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One of the first users of a Whirlpool coin-operated drycleaner in- 
stalled in Fred Cramer's Wintergarden Coin-op, near Elgin, Ill., was 
Mrs. H. L. Sperling. Store is located in all-year ice skating rink. 
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Visual aids with circuit diagrams are provided by the A. O. Smith 
Corp., as part of their product-training course. Comprehensive 
schedule for sales, service and operating people is conducted. 


Principal officers of Ling-Tempco-Vought, 
James J. Ling (left) chairman of the execu- 
tive committee; Robert McCulloch, chairman 
of the board; Gifford K. Johnson, president; 
and Clyde Skeen, executive vice president; 
visit an environmental testing laboratory. 












Luther M. Fambro (right) checks packettes of Sta-Puff Rinse, 
packaged in the new Bartelt packaging machine at C & C Mfg's. 
& Dist. plant in Dallas. The new building is a block long. 


First 1.M.C. drycleaning unit in Alaska, bought by Les R. Wilken 
(right) of Fairbanks. At left is Dick Schroeder, western representative 
for International Marketing Corp. Upon purchase at a San Fran- 
cisco exhibit, Wilken bought a truck, loaded the unit, headed home. 





TABLECLOTH WASHED WITH RAD 


Become a RAD Franchised Dealer and enjoy: 
* FREE use of a big, new Vender 
* FREE premium promotions 


* Growing repeat sales of highest quality RAD 
detergent, b.each, bluing and ammonia in 
boxes, cellophane wrapped for fresh, full 
strength—NO LEAKERS! 


* Exclusive... RAD Laundry Supplies sold*® 
ONLY in coin-ops. 


WANTED—coin-op owners with spare time 
who can use extra income by servicing other 
coin-ops in area as a Franchised RAD Dis- 
tributor. For complete details: 


RAD, 375 Park Ave., New York 22, N. Y. 


FOR COIN-OP 
DRY CLEANERS 


vt 


from, write fer 


your free folder - 


RB 
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COMPANY 
5326 ATLANTIC BLVD. 
MAYWOOD, CALIFORNIA 


NEW @ 
OPENINGS 


— EAST — 


A 14-single, two-double loader Speed 
Queen store, also featuring two 25-pound 
Pellerin-Milnor washers was opened in 
Millerton, N. Y., by Mrs. Alice Hanlon. 


Four Whirlpool coin-op cleaners and 
14 Speed Queen washers are part of the 
equipment in Pride Cleaners, Hyde Park, 
N. Y., coin-op center. Four 25-pound 
Pellerin-Milnor washers complete the 
laundry set-up. 


Ralph A. Singer of Hawley, Pa., 
opened an eight Speed Queen washer 
store in that town. 


Cedarville, N. J., now has a 16-unit 
Speed Queen installation. It was opened 
by Julian Hymson. 


Eighteen Speed Queen washers and 
seven dryers are part of the equipment 
in the Altom Merrick store in Camden, 
N. J. 


One Stop Cleaners, owned by Jack 
Ostrer, Highlands, Mass., features 24 
Speed Queen washers and 10 dryers. 


Anthony Terzino, Easton, Pa., opened 
an 18 washer seven dryer installation. 
Equipment is Speed Queen. 


Camden, N. J., is the home of Albert 
Bailine’s 16 Speed Queen washer store. 
Five dryers complete the laundry equip- 
ment. 


A Norge Drycleaning Village was 
opened in Roosevelt, N. Y., by William 
and H. M. Plander. They plan another 
installation in Freeport, N. Y. 


Helen and Webster Briggs opened a 
Norge Laundry & Cleaning Village on 
Locust St., Mount Vernon, N. Y. 


John O. Pelkey, Fairhaven, Vt., 
opened a Speed Queen installation fea- 
turing 16 single load and four 25-pound 
washers. Nine 50-pound dryers round 
out the equipment. 


— SOUTH — 


A 20-unit Speed Queen _ installation 
was opened by Albert Taylor in Lexing- 
ton, Mo. 


Otis Sawn, North Naples, Fla., opened 
a 20 and 7 store. Equipment is Speed 
Queen. 


Two 25-pound washer-extractors are 
part of the equipment in Lee Silverbach’s 


Sky Lake, Orlando, Fla., coin-op. The 
store has 24 Speed Queen washers. 


Ten washers, 6 dryers, and a 25-pound | 


Speed Queen washer-extractor store was 
opened in Emporia, Va., by Aaron Mey. 
ers, Jr., and Joseph Steinberg. 


Frank Domingoes and Francis Beck. 
ett have opened an 18-unit Speed Queen 
store in Arlington, Va. It also has , 
25-pound washer. 


The Scenic Highway, Baton Rouge 
La., is the scene of a 16-unit Speed 
Queen coin-op. It’s owned by Robey 
Dilworth. 


Marrero, La., is the home of R. }, 
Sahlke’s 16-Speed Queen washer COIN-op, 


Thirty Speed Queen washers and }) 
dryers have been installed in Kenneth 
Potter’s coin-op in Grandview, Mo. 


R. G. Hulett opened a 20 and 8 coip. 
op, using Speed Queen equipment, jp 
Slater, Mo. 


Glover drycleaning equipment and 24 
Speed Queen washers are part of the 
equipment in Clifton Smith’s, Kansy 
City, Mo., coin-op. Other equipment in. 
cludes a 25-pound Cook washer. 


Seat Pleasant, Md., is the site of 
Joseph A. DeMichele’s 16-washer Speed 
Queen equipped coin-op. 


Charles King opened his 14-unit coin- 
op in Rockville, Md. The store also 
features four dryers. 


Thirty Speed Queen washers in two 
pre-fabricated buildings have been it- 
stalled by Richard B. Young. Called 
the Crystal Drive-In, in LaVale, Md, 
the stores also feature 14 dryers anda 
25-pound washer. 


Mr. and Mrs. Minch opened their 10- 
unit Speed-Wash store in Englewood, 
Fla. 


— MIDWEST — 


Wendale Gray, Middletown, Iowa, 
opened an 11 washer, four dryer Speed: 
Wash. 


Two Glover 25-pound washer extra 
tors, a Bock extractor and 30 Speed 
Queen washers were installed in Piqua 
Ohio. Called the Wayne-Wood Speeé 
wash, it will soon have coin-op diy 
cleaning. 


— WEST — 


Robert Garibay opened his 421 
Speed-Wash in Waco, Tex. 


Twenty washers and eight dryers we 
installed in Walter Smith’s Speed-Wasb 
in N. Richland Hills, Tex. 
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Lancaster, Tex., is the site of H. L. 


Reames 20 and 6 Speed-Wash. 
Big-D, Dallas, Tex., is the home of 
Morris Fowler's 40 Speed Queen wash- 


ers. He also installed 16 washers in his 


coin-op. 


A Speed Queen drycleaning unit will 
be installed in Larry Mills new coin-op 
gs soon as it’s available. Mills’, 52 washer 
13 dryer installation in Tahlequah, Okla., 
has six double load units. 


Coin-op cleaning came to Greeley, 
Colo., when Marsh Anderson of that 
city opened his Cleanarama Coin-Oper- 
ated Drycleaning store. The store fea- 
tures eight drycleaning machines, eight 
steam-air cabinets, 12 20-pound wash- 
ing machines, eight 10-pounders, and six 
dryers. 


The first coin-operated drycleaning 
units in Tyler, Texas, were installed in 
the store owned by D. B. Keeling. 


Norge coin-op cleaning machines were 
installed in The Fabric Care Coin-Op 
Center in San Antonio, Texas, reports 
Al Kroft, the manager. 


Arlin Yeager and Boyd Middleton, 
partners, Opened their Laundromat at 
the rear of a service station in Port 
Aransas, Texas. 


washer, 
coin-op in 


Herb Wolden opened a 12 
five dryer Speed Queen 
Rainier, Ore. 


A 20 and 8 Speed-Wash, with a Troy 
Big Boy washer was opened by Roy 
Holidy in Santi, Calif. 


John and Mildred Nokes of Hadlock, 
Wash., opened a 10 washer, four dryer 
Speed Queen installation. 


Jerry's Speed-Wash, owned by J. John- 
son, Prosser, Wash., has 12 Speed Queen 
washers and 5 dryers. 


Yakima, Wash., has a new 12 washer, 
eight dryer Speed-Wash. It’s owned by 
Theodore Pettyjohn. 


A hair dryer, 16 Speed Queen wash- 
es and six dryers equip Richard Lee’s 
San Francisco, Calif., coin-op. 


Larry Wilson opened an eight washer 
four dryer Speed Queen store in Steven- 
son, Wash. 


Bob Prolevia of Yuba City, Calif., 
opened an 18-unit Speed-Wash. 


Partners A. E. McCoy and Ken Fergu- 
Soh Opened a Speed-Wash having 30 
Washers, eight dryers, a 25-pound wash- 
extractor, and two hair dryers. 
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ATTEND 


First Annual Convention-Exhibit 


of the 


American Automatic Laundry Foundation 


at the 


Hotel Commodore, New York City 


October 29, 1961 


EXHIBITS @ WORKSHOPS 


DINNER e 


DANCING 





Protect your dry cleaning 


equipment against overloading 
WITH THE NEW CHATILLON LOAD-CHECKER 


Here’s the fastest ... easiest ... most ac- 
curate way to be sure your customers 
enjoy thorough cleaning with every load 
while you get profitable operation with 
minimum maintenance. 

The new Chatillon Load-Checker tells 
at a glance whether or not a load is within 
safe weight limits. It is the reliable, ac- 
curate means of protection your coin-op 
equipment demands. 

Underwriters Laboratories recommends 
such safeguards...so do coin-op manu- 
facturers. And...they recommend a pre- 
cision instrument—not an inaccurate 


gimmick. Now John Chatillon & Sons, 
leading manufacturers of precision scales 
since 1835, have developed the Load- 
Checker to protect your equipment... 
protect your investment. 

There’s a Chatillon Load-Checker 
scaled to your needs. The model illustra- 
ted lists for $152. Your distributor will give 
you the complete details. Check with him 
today. If he doesn’t have full information 
yet (the Chatillon Load-Checker is very 
new) write John Chatillon & Sons, 85 Cliff 
Street, New York 38, N. Y. or call 
BEekman 3-2552 (Area Code 212). 


BEULUCLD THE FoRcE IN FORCE MEASUREMENT 
Roa. hey — 


Manufacturers of 


SINCE 1835 | 


scales, force measuring instruments and precision springs 
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SOMETHING NEW! 





DEFY ABUSE 


MINIMUM 
MAINTENANCE 


Will not chip or crack. Maximum 
strength with light weight. Plastic- 
impregnated fiber glass seats wipe 
clean with damp cloth. Permanently 
locked-in decorator colors. Rugged, 
all-welded tubular steel wall-saver 
frame. Safe seating with client- 
appeal. Inhibits vandalism, theft. 


DISTRIBUTORS WANTED 
Write for complete data: 
METRO INDUSTRIES, INC. 


5244 W. Adams Blvd., Los Angeles 16, Cal. 
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Adjust-o-truck 


$57.50 


* Base adjusts to slab height 

* Arm adjusts to washer depth 

* Kick stand allows tilt for easy 
servicing 








Ship one Adjust-o-truck F.0.B. factory to 


COCO Oe eee 


TOP eee eee eee eee eee eee eee eee) 


[] Check enclosed [] Send C.O.D. 


] Send more information 


ADJUST-0-TRUCK COMPANY 
P. O. Box 97 Dexter, Mich. 
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What’s New 


continued from page 8 


use of centrifical force to recover up 
to 75 per cent of solvent from drained 
muck during a 15-minute extracting 
cycle without the use of heat, the 
company says. 

CIRCLE READERS SERVICE CARD No. 69 


COIN-OP DRYCLEANER 
A coin-operated drycleaning ma- 
chine, designated the Dry-Clenomat, 
has been introduced by Vending Ap- 


pliance Mfg. Corp. Equipped with 
stainless steel cylinders and heavy 
duty roller chain drives, the machine 
is available in batteries of two or 
more units, and can be expanded to 
eight units with the same filter. Lit- 
erature is also available. 

CIRCLE READERS SERVICE CARD No. 70 


COIN-OP MOVIES 


A coin-operated, automatic, sound 
motion picture unit for showing a 
selection of 40 films, each five minutes 
long, has been announced by Don 
Twomey Associates, sole United 





States distributor for Societa’ Interna- 
zionale Fonovisione. Available on a 
lease basis only, films will be rotated 
from a supply of more than 5,000 
titles. 

CIRCLE READERS SERVICE CARD No. 71 


PRESS IRONER 


Free ironing can be an inducement 
to a COIN-OPerator’s customers with a 
portable 24-pound press-ironer, manu- 
factured by Hurley Products Co. The 
ironer is 27” long, 21” wide and 7” 
high, operates on 120 volts AC. A 
tubular heating element is cast in an 


























aluminum shoe. Heat is thermostat. 
ically controlled with settings for gj 
fabrics. 

CIRCLE READERS SERVICE CARD No, 77 


DETERGENT PACKAGE 


Lever Brothers has introduced ; 
new 10 cent All detergent box dé 
signed to fit cigarette-type Vending 
machines. All is also available in § 
pound bags, in 5 cent, two ounce 
packages and in two sizes of foy 
ounce, 10 cent boxes. 

CIRCLE READERS SERVICE CARD No, }} 


PROMOTION KIT 


Free wrist watches for Econ-(. 
Wash customers and a chance for the 






RPT . 
COIN-OPerator to win a watch for him 
self have been announced as part of 
the Small Equipment Sales trafic 
building promotion. Offered to frat 
chise holders, the kit contains poste, 
streamers, 1,000 handbills, 100 post 
cards, ad mat, prize-box sign, al 
other material. 

CIRCLE READERS SERVICE CARD No, 74 


REFINING SYSTEM 


National Clean Mart Corp. is offer 
ing a filtration and solvent refining 


coin-op  drycleanit 


system, for 
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rc after removal of solids, color 
and fatty acids. Called the “Refina- 
lator,” each unit serves four dryclean- 
ing machines. The company adds 
that it will deliver a minimum of 600 
drycleaning cycles without service. 
The Refinalator fits a space measuring 


30” x 40” x 36”. 
CIRCLE READERS SERVICE CARD No. 75 








¥rmostat. 
\Z 
or all COIN CHANGER 
D No, 7} A coin changer that stresses se- 
curity is offered by Model Packaging 

duced q ws = 
box de te "= 

; . § yt 
vendig! 6 ee La 
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changer 


D No. 3} 





MODEL D105-E 
$129.00 





Frt. Prepaid 
‘ a MODEL a any of 
. R a products below. 
Econ-0- Corp. Model coin changers feature FSB210-E 
2 forte an MODEL DB210-E $229.00. 
pry-proof door mountings, double $229.00 Frt. Prepaid 
locks, built-in burglar alarm, vault- ro pen ee ee 


type construction (with %4” thick 
door), and registered keys and locks. 
A built-in leveling indicator, the com- 


s a 
pany says, assures perfect installation Givin Ol the PROFIT Ol fleserve 
and accurate coin acceptance with 
maximum slug rejection. 


CIRCLE READERS SERVICE CARD No, 76 and your customers the VALUE they want ! 
COIN-OP DRYER te * * 


Dryer speed automatically adjusted 








EE rere ena ean ——— al 


: : . ; . . 
ae according to the weight of the load is And a com lete line of Bulk Su lies 
for him a feature of the Westport II Model 
5 part of — ay SOLUPAK DETERGENT: A combination of spray SOLUPAK BORAX: Made by the country’s 
: ill dried low and high, suing detergents to give largest Borax rocewor. Boosts the cleansing 
bulk for customer satisfaction. Completely rinses action of detergents. Helps loosen dirt and 
to fran out. $8.50 per 50 Ibs. stains, cuts grease. Freshens laundry outdoors 
SOLUPAK BLEACH: A ne iuct le with sweet. $7.50 per 50 lbs. 
S posters, DUPONT’s OXONE. oetel os <aiesin "as 
100 post: bleach yet safe for all fabrics and colors. No 
: objectionable odors or corrosive features, $8.00 SOLUPAK STARCH: An instant starch ready 
ign, and par > Be, to use with cold water. Vended in place of 
SOLUPAK FABRIC SOFTENER: Makes all wash- BORAX or FABRIC SOFTENER. Machine 
ables softer and_ fluffier, Far fewer wrinkles. reamed etiate Unedite a 00 
RD No, 74 Speeds ironing, Eliminates annoying static cling, | ScTeemed accordingly. Specify on order. $6. 
: $8.00 per 50 lbs. per 50 Ibs. 
. 0 . . 
All above products yield 50 to 70% profit depending on use with top or front 
is offer loading washers and softness of water. 
t refining ‘ ‘ : 
Packed in easy-to-handle 50 Ib cartons with polyethylene bag type liner. Two 
cartons fit in base of floor model venders. 
dryer, by Hoyt Mfg. Co. The dryer : F 
handles loads from nine to 52 pounds 300 Ibs. or more shipped FREIGHT PREPAID. 3 to 6 day delivery. 
at speeds from 31 to 40 rpm. Speeds Terms: 3% discount or '/, book GOLD BOND STAMPS check with order or C.O.D. 
are continually adjusted as the load Open account |-10-30 to D & B rated accounts. 
1 ‘ : ‘“ ” 3 COLLECT WESTERN UNION NITE LETTER ORDERS — 
dries to assure the right “drop” in the $2.00 PARTS CERTIFICATE WITH EACH OR 


tumbling action. 
CIRCLE READERS SERVICE CARD No. 


ak 5727 WEST 36TH STREET 
VENDING DIRECTORY COM PAN Y MINNEAPOLIS 16, MINN. 

A complete directory of the firms 
ycleanilg {gaged in the manufacture of vend- 


‘ 
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ing machines and the products (from 
candy bars to toiletries) vended in 
the units. Published by the National 
Automatic Merchandising  Associa- 
tion, this Blue Book of Automatic 
Merchandising is an ideal reference 


source. 
CIRCLE READER SERVICE CARD No. 78 


FOOD VENDOR 


A redesigned, 10-column shelf-type 
candy, cracker-cookie and hot bever- 
age vending machine is being marketed 





by Lehigh, Inc. Replacing the com- 
pany’s gravity-feed machine, the 
“Snack Center” is front-loading, with 





3 DAYS AND YOU'RE 
IN BUSINESS WITH 


PORTA-BUILD 
i 


COIN OPERATED LAUNDRY 








COIN-OPERATED LAUNDRY 


You furnish land, foundation and utility 


connections we set your fully- 

equipped laundry in place, ready to go! Factory Priced $ Only 

¢ Automatic coin * Soap dispenser : 40 
changer ¢ All-aluminum Direct To You F.0.B. Dallas 

¢ 18 agitator exterior % Sturdy Lifetime Steel Frame with Extended Rear 
washers ¢ Fiberglass Legs that End Wall Scratching. 

* 6 50-pound dryers insulated % 4 Beautiful Fiberglass Seats in Your Choice of 

© Gas hot-water ¢ 17 louvered Blue, White, Coral, or Charcoal. 
heater windows Order Now—Enclose check or money order in 


Write Dept. B for literature 


PORTA-BUILD, 


CROSSVILLE, 
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adjustable, flexible shelf-spacing. A 
single column vends its contents in a 
variety of sizes, and there is a special 
column to hold 90 seven ounce cups. 
Beverages, candy, cookies and crack- 
ers all vend at 10 cents. 

CIRCLE READER SERVICE CARD No. 79 


POSTER KIT 


A new poster kit, specifically de- 
signed to stimulate fall sales and store 
traffic, has been designed by ALD, 
Inc., for its Westinghouse-equipped 
coin-ops. The kit consists of four 
large, brightly decorated posters and a 
bulletin. A supply of cellophane tape 
is included. 

CIRCLE READER SERVICE CARD No. 80 


PRODUCT BOOKLET 


International Duplex Corp. has re- 
leased an eight-page brochure on the 
company’s Cleanway coin-op dry- 
cleaner. The brochure discusses op- 
erational costs, safety features, dimen- 
sions, service and parts. The product 
described has a 10-pound capacity 
and drives with 110 volts, 60 cycles, 
using 220 volts to operate the con- 
denser. 

CIRCLE READER SERVICE CARD No, 8 
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TENNESSEE 


CIRCLE NO. 32 ON POST CARD 


COIN-OP SPECIAL 
Beautiful 4-Seat 
Fiberglass Chair Bench 


full—Specify Colors ; 


FORD COMMERCIAL SALES 


200 W. Jefferson 


CIRCLE NO. 14 ON POST CARD 






FIBERGLASS SEATS 


Lightweight, easy-to-clean fiberglass 
bucket seats have been announced by 
Wilchrome Mfg. Co., Inc. The seats 
available in several colors, may be 


simply circle the corre- 


Service Card, detach and drop in the mail. 


rticular item, 















product and free literature item in this issue is 











6 
53 
§ 8 
$e 
bee 
used inside or outside the store and | © §* 
have withstood severe endurance tests 4€5 
without getting nicked, dented, f° . 
scratched, burned, bent, broken, or $54 
spongy, the company says. < E£ 
CIRCLE READERS SERVICE CARD No, 89 $5 o 
bet 
ao 
vo 
PLASTIC TANKS aes 
Polyethylene tanks, equipped with Js t 





spigots, has been developed by the 
Redmanson Corp., to hold and dis 
pense liquids and free-flowing granu-j 
lar solids. In 20, 32, and 55 gallon) 
sizes, the tanks are equipped with % 
or two-inch spigots. The chemical! 
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COIN-OP | 






Dallas 8, Texas 





"ss 


in the mail. 


3 


is 


circle the corre- 


Keader 


After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we're at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


ply 
Card, detach and drop 


lar item, sim 


free literature item in th 


articu 
ice 


Each advertisement, new product and 
ding number on the Readers Serv 


keyed. For more information on a p 


spon 


The Editors 


FIRST CLASS 
33285 
New York, N. Y. 


Permit No. 


MAIL 


REPLY 
No Postage Stamp Necessary If Mailed in The United States 
Postage will be paid by: 
READER SERVICE DEPARTMENT 


BUSINESS 


New York 16, New York 


10 East 40 Street 





A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 


postage-free card below and mail 
it to us today. 


If you know of other CoIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


Vv 
v 


PLEASE SEND A FREE COPY OF COIN-OP TO: 


Name .... 


Company 
Address .. 


City .. ; Zone ...State 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
C] Owner of ATTENDED Coin-Op C) Manufacturer 
] Owner of UNATTENDED Coin-Op (] Distributor 


"saddeim 


so Ado> siuy uo poieedde 4: se Ajpopxa sseippe pjo 
SO-UlOD GIGNALLV 4° 48UMO 


AO-UlSD GIGNALLYNN $° 40uUMH [) 


quid 10 jutudu jiouejs ssouppe snoA yoejjye 0; eoeds 
siyy esn eseejd ‘ebuey> e si saoge ous 4) -YNWLYOdNW/ 


soynqisysig [) 


Jeungoejnuew [) 
*$GYOOSY NONLVINOYID YOd XOG BIVOMddY YOIHD ISVIid 





t (iayad esvoid) SMOTIOI SV SANSSI AUNLAA SSIUGGY ASVAld 


chute models in denominations from 
5 cents to fifty cents. 
CIRCLE READERS SERVICE CARD No. 84 


FILTER SYSTEM 
A filter system that features a re- 
serve reservoir tank of clean solvent 


inertness of polyethylene makes it pos- 
) sible for tanks to hold laundry 


bleaches. a 
CIRCLE READERS SERVICE CARD N 


COIN-OP WASHER 


Hotpoint is marketing a 10 lb all 
porcelain automatic washer, with an 
eye toward convenient customer op- 
eration. Designated the model LW- 
100, the machine has three signal 
lights to indicate to the user when the 


machine is in operation, when it is in 


is being marketed by Vending Appli- 
ance Mfg. Corp. It is reported to 
completely eliminate close-down time 


the spin cycle, and when there is an 
unbalanced load. A heavy duty coin 
box is available in one or two coin 


when pre-coating or renewing filter 
aids. 
CIRCLE READERS SERVICE CARD No. 85 


HAIR DRYER 


An upholstered, coin-operated hair 
drying chair, that is easy to operate 
and Underwriters Laboratory ap- 
proved, is available from The Laun- 
derette Equipment Co. The manufac- 
turer claims that installation is made 
in 10 minutes with no extra materials 


needed, and the cost in electricity is 
about three-eighths of a cent per 30- 
minute cycle. Standard upholstery 
colors are black, tan and gray, all 
flecked with gold. Other colors are 
available. 

CIRCLE READERS SERVICE CARD No. 86 


RAS 


VIRTUALLY ELIMINATED! 


TAKE YOUR CHOICE 
OF AMERICA’S FINEST 


5c PACKETTES 
AND 10¢ BOXES 


We ALL e DASH e AD 
e TIDE e SMOOTHIE 
e BEADS* O° BLEACH 

e STALEY 
STARCH | Etc. 


. MOTION is NEW—created expressly for coin- 
ia @erated laundries and vending machines. MOTION frees stick- 
ing coin slides, pull bars — keeps them operating smoothly! 
Makes all coin changers work better! MOTION is a lubricant 
rust-preventive with a special moisture-displacing agent that 
out solenoids and motors. Seals surfaces with molecular 
i One treatment lasts up to 3 months. Never becomes dry 
ow hard! FREE extension spray tip included. GUARANTEED 
; factory or your money back! 
Ss: ORDER BY MAIL! (We pay postage!) 
2 o7, $1.00 6 oz. $1.69 12 oz. $2.25 


Product Research & Develop. Corp.., 
C-10, Blue Bell, Pa. 


CIRCLE NO. 35 ON POST CARD 


9 100,000 DRE 
CIN Te) a Ce ag 


~ 


WATER SPRAY GUN 
FOR DRYCLEANING 


Preferred by COIN-OP Customers & Owners Everywhere! 
@ NO AIR PRESSURE NEEDED 


Fr operates on regular water pressure 
(4 





@ ADJUSTABLE SPRAY to volume desired 
bef 490 @ NOZZLE CLOGGING PREVENTED 
with easily accessible strainer 


VENDORS Available To Senne Any. Product 


Check Our Deals, Write Today for Complete Information 
B70-1F Bishop-Dryco Pre-Spotting Gun, complete 


cum __ with 5 A: hose, coupling, valve and suspension spring. ABSO-CLEA N CHEMI CAL ¢ « & 


ro BISHOP FREEMAN co. EVANSTON, ILL 17325 LAMONT °« DETROIT 12. MICH. 
Pr. FROM YOUR JOBBER 
CIRCLE NO, 8 ON POST CARD 
OBER, 1961 


CIRCLE NO. 1 ON POST CARD 
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MIDWEST 


HUGHES EQUIPMENT CO. 


§853 W. Division St. MA 6-8403 
CHICAGO, ILL. 


Coming Soon! 
FRIGIDAIRE 
LOW COST 
5 loads per Hour 
Fz 
Drycleaning Unit 
SALES ¢ SERVICE + PARTS 
FRIGIDAIRE LAUNDRY STORES 
Specializing in 
Unimatie Transmissions 


Repair 
or Replacement 


SERVING CHICAGO & MIDWEST 





SPEED WASH 


SPEED |i "| QUEEN 





COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Iilinols and Indiana 
Department C 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 





COIN-OP® 


Registered Trade Mark in Arizona and used 
continuously since 1946 by 


JOHN P. COWDEN CO. 
2345 N. 10th St., AL 4-5021 
Phoenix 6, Arizona 


Distributor for 


PHILCO-BENDIX 


Commercial Laundry and Dry Cleaning 
Equipment for Arizono—Southern New Mexico 
and Texas, west of the Pecos River 





DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous ese Profit Opportunities 
has been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authonzed Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


IN DRY — OUT DRY 


iv MINUTES 


COMPLETE CYCLE 
vic 


COIN CLEANING MACHINE 
AR Ea 


DUPONTS 


VALCLENE SOLVENT 


NEBRASKA—IOWA 
SO. DAK.—KANSAS 
WESTERN MISSOURI 


SAXE-FREEMAN COMPANY 
MCLs eee | 
220 NEW YORK — DES MOINES 


B & J LAUNDERETTE C0. 


Phone 242 
HINCKLEY, MINN. 


GE. 
FILTER-FLO 


12 Ib. 





WASHER 


25 Ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 


DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 




























Your Headquarters for 


MILNOR » HUEBSCH + Clssey 
WEBEN and KISCO EQUIPMENT 


Your Local Distributor for 
EASY VELAPOWER WASHERS 


in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 


BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY 
EQUIPMENT 
COIN OPERATED 
DRYCLEANING 


Covering All Illinois Except 
Chicago Area 


ELLIOTT DISTRIBUTING COMPANY 
519 SO. PROMENADE ST, 


HAVANA, ILLINOIS 
PHONE 543-3926 




















5608 Delmar, St. Louis 

12, Mo., FO 1-1463 and 

3130 Main St., Buffalo, 
N.Y., TF 7-3311 


FRIGIDAIR 


18-minute Cycle 
Coin Washer 
© Most liberal financing in the Ar | 
© Complete Layout Engineering * 
© Installation Assistance © Training | 
at Frigidaire Center. 






















| 


| 
AMERICA'S LEADING | 
| 





LAUNDRY APPLIANCE 








Exclusively Distributed by | 


LAUNDERERS 
EXCHANGE 
INC. 


1724 So. MacArthur | 
SPRINGFIELD, ILL. 












com OcTope 
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A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 
IN 3-8720 


a BE LEADING COIN-OP BUILDERS 


(46) Complete layout, 


ut) ras: ns 
Nie a: SERVICE 
VA Ue UN aky : district of ilincls 


and Vi e CO IN 7 p including Chicago 


MIDWEST 


| YOU HAVE BEEN LOOKING FOR TH | 





“TILTER TOOL” 


$8.95 net (Prepaid if remittance is 
enclosed with order) 


Makes it easy for one man (or your wife) to 


move that washer from the wall. Puts “it back 
just as easy. 


DRY easy JER Tia) COIN-OP SUPPLIES te for ALL makes of ‘“‘domestic type’ coin-op 
si ° laundry equipment. Specializing in MAYTAG, 
14 minute cycle using “’Valclene” Complete “i for Louadry & NORGE, — SP EED-« QUEEN,  PHILCO-BENDIX. 
AS G E 


CT Ls Somes Laundry Items Bulk Laundry Items 


Dash All 

All opm Comme MarCone aprruiance parts co. 

L & M Detergent, -O- 911 Franklin Ave., St. Louis 1, Mo 
Bleach & Starch i Tel.—314-CE1-7141 


Smoothie Products Orvus Hytemp Gran. 


Drycleaning items 
Darco, Premium Dow-Per 
Hyflo Super Cel Hysweet 
Offering a complete program 
of Financing, Plant Design and 
Promotion. 


Ta a 


8615 Puritan, Detroit 38 
UN. 4-6334 


Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 


Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC. 
Cineinnati Columbus Louisville 
3025 Exen Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 HI. 3-7629 EM. 6-1406 


also distributors for 


Huebsch, Bock, Smith-Burkay, Milnor, Glover, 
QT ee ee Ce ee ae le ee 














UPPER 


IT’S HERE 
The Fabulous 


Ri 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Write, Wire or Phone 







12 Ib. Commercial 


Coin-Operated Washers PHILCO=/ AN} 


Ta heal | 





WASHERS + DRYERS 
DRY CLEANERS 


XS 
PARTS @ SALES @ SERVICE 


LAUNDRY STORE SALES, INC. 


FRIGIDAIRE 22-minute cycle 
Coin-Operated Drycleaners 


EXCELSIOR MACHINERY CO. 

































































ing * 5700 West 36th Street 

ving | | FLYNN EQUIPMENT CO. 6175 VERMONT ST... DETROIT 8, MICH. Minneapolis 16, Minnesota 
SALES OFFICE 

——S} | 3928 Lindell OL 2-7300 C ‘al 

Eins ena tan 1.0086 OE Ea Laseont oct-00Y eumanne 

ANCE as, p BEADS O° BLEACH Etc. for MACHINERY SALES 


St. Louis, Mo. bulk or package dispensers 


PROSPERITY LAUNDRY & DRY 
CLEANING EQUIPMENT 


523 CAMPBELL HA 1-5205 
KANSAS CITY, MO. 


For Information on 
The Fabulous 


7 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 























CENTRAL SOAP COMPANY 


689 Hampden Ave., 
St. Paul 14, Minnesota 








DUDS IN SUDS, INC. 
1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 














Laundry & Dry Cleaning 






en Call or Write Us Now! 
thur ree eee We Serve the Entire 
iLL. B&G Machinery Co., Inc. Western Missouri and 





Eastern Kansas Area 





1049 E. Michigan St., Indianapolis, Ind. 








. KENTUCKY ¢ W. VIRGINIA 
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MIDWEST 


PARTS 


TO FIT 


ALL MAKES 
OF 


COIN-OP 
WASHERS 


Prompt Service 


MINNESOTA 


APPLIANCE PARTS CO. 
191 W. 7th ST. 
ST. PAUL 2, MINN. 


For Complete Stores 
Machinery or Supplies 
Phone, Wire or Write 


BLACK HILLS CHEMICAL CO. 
P.O. Box 1407 Fi 2-0788 
Rapid City, South Dakota 


FILL ALL YOUR SUPPLY NEEDS 


Bulk Soap and Bleach & 5c Packettes— 
10c Boxes Ad — All — Beads-O-Bleach — 
Dash, 30 S Qwite—Lestare—Nu—Fabric 
Rinse—Sta-Puff—Twenty Mule Team Borax 
—Barcolene Bleach Tabs 

E-Z Roll Folding Laundry Cart. 

10c Plastic Bags (vendors loaned free). 
Speedi Snack Hot Drink Vendor. 

Vending Machines of Ali Types — Sell, 
Lease or Loan. 


No Freight Charge Anywhere in 
New England 


CRYSTAL CHEMICAL CO. 


61 Valley St. 
Dial 245-4159 


. more distributor 
announcements 


on next page 


Wakefield, Mass. 





SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 
BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 


( Putco =| ,}). 
aa 


PHILCO BENDIX 


SUNSHINE CENTERS 


Self Service Laundry and Dry Cleaning 
Equipment 
> 


Complete line of supplies for both 
delivered by our truck in Maine, New 
Hampshire and Vermont. 


NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 


NOW AVAILABLE 
TO COIN-OPS 


The Revolutionary 1961 


NA 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90°) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 


114 Montague Street, Brooklyn, N. Y. 
ULster 5-7658 








COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 
the New York-New Jersey-Conn, Area 


SPEED QUEEN 
Commercial Automatic Washers and Dryers 
and 25 lb. Washers 
Commercial lroners — 
Gas and Electric 
In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-724] 
SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 


34-18 Northern Bivd., L. |. City, N.Y, 


i 
Coin Operated Launder. | 
ettes, General Electric 
Jumbo 12 lb washers, 
Standard Coin Op Dry 8H. 


Cleaning, Sterling Dryers, Custom 
buildings. Realistic pricing, maxi- 
mum financing, bank rates. 


STERLING COIN-OPS 


5699 Rising Sun Ave., Phila. 20, Pa, 
Fidelity 2-7700 to 7712 


The OLDEST and the LARGEST firm 
selling Coin-Ops in this areal 


NEW ENGLAND 
Coin Laundry Equipment Dist. 


Est. 1935 


HOYT Dryers © NATCO Boilers WA! 
STANDARD Coin Changers 

COIN-OPERATED AUTO. DRY CLEANING 

BIG BOY 25-pound TROY Washer j p 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass, 
UN 4-9760 


ECON-O-WASH | 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 
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SOUTHEAST §SOUTHWEST 















NEED IN 
PMENT Ir GEORGIA-ALABAMA AUTOMATIC LAUNDRY COMPANY, INC. 
ae EASTERN — Coin Laundry Equipment Dist. ee Avenue wa ng 












Exclusive 
: ax Maytag Coin Laundries 
Hammond Coin-Op Dry Cleaning 


VENDOR B-5 
















FEN and utes Bache : 
5¢ BOXES COMPLETE LINE OF 
of COIN EQUIPMENT 





Call or Write Us Now 
SERVICE @ SALES 
FINANCING @ LOCATIONS 


Service — Sales — Financing 


ind Dryers ! 
THE RICHARD CO. 


ashers 


Nationally Advertised 
MOREX BLEACH 





































‘oners — 3521 - 3rd Ave. So. 706 Lee St. S.W. 
ric and Birmingham, Ala. — Atlanta 10, Ga. Let Us Upgrade Your Old Store 

. We Will Trade For Your Old Equipment 
6300 BEACON'S 
| 2-7241 DETERGENT BRANCH OFFICES: 
/ Dallas Fort Worth San Antonio 
0., INC. MID-SOUTH COIN-OPS! RI 8-4081 AT 45255 TA 4-11938 












for a Terrific Deal 
WRITE OR CALL 


BEACON SUPPLY CO. 





wee Corpus Christi Austin 
WA 3-4579 TU 4-4348 HI 2-63389 


Authorized Distributor 


Maytag and Hammond 
Coin Equipment 











WE STOCK 
Tide, Dash, All, Beads 'O Bleach, and com- 


plete supplies for dry cleaning coin-ops. 


ty, N.Y. 


































Laungu, | 00 Park Avonse. yt IDEAL CHEMICAL & SUPPLY CO. 

Electric P. O. Box 5597 Memphis 4, Tenn. 
washers, W 
Op Dy's H. SPINNEY COMPANY | a ao 
, Custom ie ac aii COIN-OP LAUNDRY SUPPLIES 
g, maxi. ||'5 Meinfleld St. it AD—ALL—TIDE, BEADS-O- 
tes, | Srila BLEACH and other laundry Before You 

x products 
-OPS he nienti ie BUY ANY LAUNDRY EQUIPMENT 
. With th hase of onl f plasti 
20, Pe. laundry wbags. you will receive a vendor ‘for SEE US! 
: : ags af no cos ou 
EST firm iNew England Distributor serving Con- Ask ee as tiaideaion offer of liquid COIN-OP 
area! necticut, Rhode Island, Western Mass. Sta Puff with vending machine. DRYCLEANING TOO! 
§ North Eastern New York. Write or phone for details. 

— Complete line of Coin-Op Laundry and Dry es 

D Speed Queen Laundry Stores ecanen EXCLUSIVE DISTRIBUTOR 
N ; Automatic Laundry Sales & Service Co. a 
ent Dist, Sales, Service, Parts. P. ©. Box 5168 Phone 524-3283 


Knoxville 18, Tennessee 





COMMERCIAL EQUIPMENT 


IN THE 
ROCKY MOUNTAIN EMPIRE 





COMPLETE COIN-OP 


Supplies and Equipment 


Vi; @@ e 
Urginia-( arolina 
LAUNDRY SUPPLY CORP. 


212 W. 7th Street — Richmond, Va. 
Phone BElmont 2-6703 


ALLEN and VICKERS 









| FOR COIN OPERATED 
ilers WASHERS & DRYERS 


CLEANING 
isher 


= UTE 


JCOLLINS WASHER PARTS CO. 


Everything for the coin laundry 
If it’s quality .. . We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 @ Phone: MeElrose 3-660! 




























| 100 MARKET STREET 495 Glen Iris Drive, N.E. KATZSON BROTHERS 

ASH Atlanta, Georgia 
PITTSBURGH 22, PA. hein as Shien, eaten one owe 860 Vallejo Street © Denver 4, Colo. 
x COurt 1-1055 a full line of laundry machinery “Complete coin-op supplies 
CE reno 1th WW Washinton, ae * pth cleaning and laundry 
Phone: Ho e 
>PLIES 
OIN-OP » +» more distributor REMBERT-MOORE 
EANING MACHINERY COMPANY ae — 
announcements é, 522 Devine Street sae te 

VA. IO Rie 2, | | VAN WATERS & ROGERS, INC. 
CORP. on next page \Wri0 1) ae cr re PORTLAND...” a 21721 
RGH 28 ae Headquarters VWE&R Sronane 2252: Set 7-483 
















SERVICE—SALES ATLANTIC CITY . .DA 8-1112 






— 


COIMPLIOBER, 1961 


FAR WEST 


WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-0-MATIC 
51392 Lankershim Bivd. 
North Hollywood, Calif. 

TR 7-3421 


COIN WASH EQUIPMENT CORP. 
1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 


SERVING@ALL THE NORTHWEST 
WITH THESE TOP LINES: 


VAMMOND oe or, Washer-Extractors 


cate a ‘Orycieantes 
CLESCO @ 20-lb. Stainless Steel. Washers 


Tumblers 
Coin Cashiers, Bucket Seats 


WASCOMAT @ 16-Ib., 25-lb. Washer-Extractors 
f COOK @ Washette @ Tumblette 
NATCO © Hot Water Makers 
WEBEN @ Hot Water Makers 


4 KIS 0 @ Water Softeners 


jy NORTHWEST 


ACHINERY CO. 
PORTLAND 33, ORE. 





WESTERN CANADA 


COIN WASHER CO., LTD. 
150 West ist Ave., Vancouver, Canada 
TRinity 2-257! 





**PINKY’' COIN LAUNDRIES 
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American Machine and Metals, Inc. 3 
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Beacon Supply Co. . 117 
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Commercial Laundry & Drycleaning 115 
Cook Machinery Co. . Se 27 
Cowden Co., John P. 114 
Crystal Chemical Co. . 116 
Day & Night Mfg. Co, 97 
Duds in Suds, Inc. .. ae 115 
Elliott Distr. Co. 114 
Excelsior Machinery Co. 115 
Flynn Equipment Co. 115 
Ford Commercial Sales 112 
Fox Chemicals Co. . 10 
Glover, Inc., Bill , | 
Gold Medal Products 6 
Heath Sales Co., Inc. 119 
Helpee-Selfee Coin Laundries 114 
Hotpoint ; 7 
Hoyt Mfg. Corp. ... 33 
Huebsch Manufacturing Co. 21 
Hughes Equipment Co. 114 
Ideal Chemical & Supply Co. 117 
International Dryer Corp. . Cover II 
International Duplex Corp. 36 & 37 


NATIONAL 


BULK 
Soap—Detergent—Bleach 


Blue—Starch—Softener 
(00-LB. BAGS 


SERVICE THROUGH 
CHEMISTRY 


DISTRIBUTORS TO THE LAUNDRY 
INDUSTRY SINCE 185! 


H. Kohnstamm & Co., Inc. 


New York 13, 161 Avenue of the Americas 

Chicago |!, i1-13 E. Ilinois St. 

Los Angeles, (P.O. Address) 2632 E. 54 St., 
Huntington Park, Calif. 









































INDEX k 
4 
Katzson Brothers lI7 4 : 
Kohnstamm & Company, H. lig) 4 
Kravetz & Co., M. ote 
Laundercoin, inc. . .. an : 
Launderers Exchange, Inc. . wee 
Launderette Equipment Co. ...__. 106 ; ” 
Laundry Store Sales oof men 
Lever Brothers Co. <n aaa 
Los Angeles Coin-O- Matic 
Laundries 3 . Wt — 
Machinex Equipment Co. os cn ; Stand 
Mac-Gray Co., Inc, ............. 11g | two dim 
Mar Cone Appliance Parts Co... Ig 
Marlyn Chemical Co, i ' 
Metro Industries, Inc. a 10k — 
McKesson & Robbins, Inc. ....._ Ws ae 
Minnesota Appliance Parts Co... {i orCTOR 
Mountain States Coin-Washer Inc, [j7) WRITE: | 
Newhouse Specialty Co. ccc. Igy | DEXTER, 
Northeast Laundercenter, Inc. ... |b} three ne 
Northwest Ldry. M'ch'y. Co. ..... {ig § coin ope 
Peterson Coin-Op Spec, 119 —. 
Philco Corp. 41 to 79 Soa. 
Porta-Build, Inc, iW 
Procter & Gamble Co., prion 
The Cover IV, 17 Brandt, Ir 
Product Research & Development _ {)} | — 
Rad, Inc. 1064 me 
R. B. Company 108 § 20—Used 
Rembert-Moore Machinery Co. i790; 
Reznor Mfg. Co. 105 8 mi 
Rich Laundry Mchy. Co. .» + TAB (Canteen) 
Richard Co., linc., The ........... am 
Saxe-Freeman Co. — 
Solupak Company _— 
Speed Queen Atlantic Co., Inc... [ip 
Speed Queen Dist. nn 
Speed Queen, Div. McGraw. 
Edison . BaD 
Spinney Company, B. H. ........ J 


Standard Change-Makers, Inc. . 
Standard, Inc. 

Sterling Coin-Op Machinery Comp, e 
Troy Laundry Machinery 

Unimac Company 

United Valve Service, Inc. ....... 9 
Vamco (Duplex Vending) .. 208 
Van Waters & Rogers, Inc. 
Vic Manufacturing Co, ... ; 
Virginia-Carolina Ldry. Supp. “Corp, | | 
Weben Industries, Inc, 
Western Canada Coin Washer Co. 
Whirlpool Corp, 2G 
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CLASSIFIED 
ADVERTISEMENTS 


HNN 


CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l5c 
per word. BOLD FACE CAPITALS— 
90¢ per word, 10% discount on 3 con- 
secutive repeat insertions. EXCEP- 
TIONS — SITUATIONS WANTED: 
Light face type—5c per word, BOLD 


MACHINERY FOR SALE 


itioned Ironrite lroners—$100.00 ea. 
Changers—New—50c into one quarter, 


Used & New Vendors of all types. 
Phenix Supply Company 
P. O. Box 1662, Atlanta |, Ga. 


10) SjARANTEED LOWEST PRICES ALL NEW COIN- 


115} Op LAUNDRY, 
116 oICTORY WARRANTY. 
WRITE: EQUIPMENT DISCOUNTERS 


fhe: UI? DEXTER, 


10 | 


116 | Three new Hoyt steam tumblers. 


DRY CLEANING EQUIPMENT. 
SHIP ANYWHERE FAST. 

P. O. BOX 97, 

MICHIGAN. BANK REFERENCES. 


Loadtrol device, 


Lg coin operated with 5c slots. Can be converted to 


manual © 


_. Alto 


Jina. 


peration by adding hand switch. 


IN Four Huebsch 36'' Gas Fired Dryer. Good Mechani- 


| Condi 
Brandl, Inc., North Gate, York, Pa, 


Cover IV, |] 
vent _ |i} 






20—Used 







(Canteen) 








































































ition, $150 each. Four for $500.00. Bargain. 


b-Hoyt 50% gas-fired Dryers, coin op, 10c—I0 min. 
@ $325; 20-Speed Queen Washers, 25c meters @ $60; 


123CM Maytag Washers, 25c meter @ 


9160; |—Forse Bantam Elec. Shirt Unit $1695; I— 
Forse Leager, elec. $495; 5—Dewey-Shepard Boilers 
35 & 440 gph, gas or oil $295 & $375; 2—Calusa 5c 


Soap Dispensers @ $50; 2—Solupak Bulk 


BLEACH, 
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Made and handled 
entirely in U.S.A 


Semin 
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d certified check 
money order to 


‘*ACE”’ keys. 





PETTERSON = in chucks at all times, 
hd = chucks interchanged in seconds. 
were oP = head included... makes 
IALTIES = tool for general coin-op maintenance. 
P.O. Box 397 = $8.75 ay 
tevan, Sask. = Canada), Spiral-Driver 
Canada 2 


$300.00 
119 each. Quick Way Laundry, Salisbury, North Caro- 


MARLYN MONEY-MAKERS 


for Coin-Ops 


Double packages vend for 10¢ 
each—give you a good mark-up. 


Luse’s Lo-Sups, the condensed- 
suds detergent; SAFE-WHITE 
safe for all 
fabrics; and Lumar, the original 
powdered fabric softener—these 
Marlyn packages are proven mon- 
ey-makers in coin-ops from coast 
to coast. They have two compart- 
ments, each containing enough for 
an average 9-Ilb. load. 


To fit your present machines or 
inquire about special Marlyn machines. 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 


CIRCLE NO. 27 ON POST CARD 


ANN 
COIN-OP OWNERS: 


SAVE TIME! 
SAVE MONEY! 
SAVE FINGERS! 


AUT UT 


This handy tool will collect a 40 unit store 
in (2-15 minutes easily—-pays for itself in one 
month by saving your valuable time. 
Two lifetime chucks included. 
Key chucks have key ring holes... 


(we pay postage in continental U.S. or 
















QUA 





FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 
of the month preceding issue. Payment 
must accompany order. 


Soap & Bleach 5c Dispensers @ $50; 2—Standard 
#521 Coin Changers @ $60: 15—Huebsch 36 x 30 
Dryers, not met. @ $90; I—Milnor semi-auto. 25 
Washer $495; I—Troy Laundrite semi-auto. 25+ 
Washer $495. M. G. Murray Supply Co., 348 Ninth 
Street South, St. Petersburg, Fla. 


MISCELLANEOUS 


BOTHERED BY RUSTY RED WATER? 
If your water supply is killing sales and causing 
stain claims investigate Calgon Micromet—keeps 
water sparkling clear at low cost. For free 
pamphlet write Southern Heater Co., Inc., 844 
Baronne St., New Orleans 1/2, La. 


Change Makers, Coin Counting, Wrapping Ma- 
chines. New and Used. Cola-Matic Products Co., 
656 Broadway, New York, N. Y. 


FREE CATALOG 





NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS — SUPPLIES—NECES- 
SITIES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR FREE CATALOG. 
ADCRAFT SALES PROMOTION COMPANY 
1631 E. GRAND BLVD. 
DETROIT 11, MICHIGAN 


washable 





WRITE TODAY. .. 


Fits all 


keys stay 
ready for use... 
Screwdriver 
this a valuable 
Price 


by Stanley Tools 
Pat. Pend. 


INMUNUUOVLUUULUULUAULALUULLULHLLUU ULLAL 
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570 POPLAR ST. P.O. BOX 1445 PHONE SH 5-016! 


ATTENTION! 


SEEKING DISTRIBUTORS 
Coin-op or Commercial 


for one of the world's finest and most market- 
able drycleaning units featuring twin self 
rotary filters on all models. Manu- 
factured by Giuseppi Romagnoli, Bologna, Italy. 


cleaning 


Write or Phone: 


PROCESS EQUIPMENT CO., INC. 


71 Forest St., Brockton, Mass. 
JU 7-2125 





SERVICES & SUPPLIES 


TTC A ACL AIC NT WERE AE eI 
CONSULTANT & MAINTENANCE SERViCE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353. 

CARTOON - POSTER PROMOTION for Coin-Ops. 
Copyrighted, unavailable elsewhere. Write for free 
samples, prices. Allan K, Jensen, Advertising, 
Audubon, lowa. 


COMPLETE PROMOTION PROGRAM SERVICE FOR 
COIN OPERATED LAUNDRY STORES. SPECIAL 
ARRANGEMENTS WITH DISTRIBUTORS AVAIL- 
ABLE. WRITE KLIC-KO, INC., 4615 OXFORD 
PLACE, HOPKINS, MINN. 





SALESMEN WANTED 


Opportunity to sell nationally advertised, Quality 
background music system. Has application in coin- 
ops, institutions, restaurants, etc. Excellent terri- 
tories still available. Reply Box 107, COIN-OP. 
10 East 40th St., New York. 


DONT SHOOT 
YOURSELF OVER 
SERVICE CALLS 


JOIN THE THOUSANDS OF SATISFIED USERS WHO 
HAVE SWITCHED TO HEATH COIN CHUTES 


ALL COIN DENOMINATIONS: 
5¢, 10¢, 15¢, 20¢, 25¢, 26¢, 306, 
35¢, 50¢ (DOUBLE QUARTER) 
60¢, 75¢, $1.00 (DOUBLE HALF) 


FOR FREE WHOLESALE PRICE SHEET’ 
ON CHUTES (FOR MOST) COIN METERS 


We Guarantee Heath Coin Chutes to Drostically 
Reduce Your Service Calls or Your Money Back. | 


HEATH SALES COMPANY, INC. 


MACON, GEORGIA 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


¢ ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


¢ ENJOY THE SATISFACTION of be- 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


e ENJOY THE BENEFIT OF exchang- 


ing actively identified with other lems. 
leaders in promoting the well-being 


the coin-operated laundry and 


drycleaning business. 


ing opinion on mutual business prob- 


e ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P. O. Box 5304 
Columbus, Georgia 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
Ilinois Coin-Op Laundry 


Store Owners Association 


1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service 
Laundry Association 
1027 John Street 
Anderson, Indiana 


KANSAS 


William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 

G. L. Rayner, Manager 

Coin-Op Laundry 
Division 

Massachuset#s Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 

Hyman Bravin, 
General Counsel 

American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 


John T, Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


Lehigh Valley Coin-Op 
Dealers Assoc. 

Samuel Lichtman, 
President 

934 Arch St. 


Allentown, Pa. 


TEXAS 


Robert K. Eason, President 


South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 

San Antonio, Texas 









Letters | 


continued from Page 6 





may submit Both Sides of the Coin | 
questions. We also invite yoy | 
answer questions that have beep 
written about in previous issues, 


| The idea of the feature is to eet 


reader reaction to industry Prob. | 
lems.—Ed. 
i 


Winners Write : 


Thank you for your recent letter 
regarding the good news of being| 
one of the National award winnen 
in your Coin-Op Beautiful Conteg.; 

We appreciate the opportunity’ 
which you have presented us, ‘| 

Eagle Wash Corp. 
Thomas L. Warner, pres, 
Minneapolis, Minn. 


We are very proud to have ha(| 
our store selected as a winner ig 

your recent contest. We do fed Th 

that we have a beautiful Village.” 0} 
It is an almost exact duplication o| 
the “Village” featured by Norge in} 
the May 19th issue of Life mag 
zine. Again may we express our ap! 

preciation for this splendid honor, | 

Krueger-Mercier Cor, 

L. A. Mercier, pres. | 

H. A. Krueger, sec’y, 

Jefferson City, Mo. 

iT 


We're as proud as you are 
your having won national awardsi| 
our Coin-Op Beautiful Contes 
Your stores deserved every hon ; 
accorded it on our pages and it 
your own communities. 





Aid To Association 

We know of the close ties jw 
maintain with associations acts 
the nation, and were wonderitg! 
you could help us inform oti 
groups of the American Autom 


| Laundry Foundation’s exhibit | 


dinner-dance. The event is slat 


| for October 29 at the Hotel Ct 


modore, New York City. 


Hyman Bravin, general cout 
American Automatic Laundt 
Foundation, New York, N.!. | 


We’re happy to oblige. As 
ations, take notice of the date—b 
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» have had 


wwe'®) The Finest Commercial Coin 


“Villag’} Operated Automatic Ironer 


plication of 
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cent letter 
Of being 





ry Norge in 
Life maga 
ress our 4 
did honor. 
one Leading Coin-Operators everywhere are discovering that 
or, sec'y, EREE PROMOTION investing in customer satisfaction is bringing in big dividends! 
ty, Mo. ar ue Hens | With Coin-Op competition keen and customers expecting 
you are ¢ A complete promotion kit, all-round convenience, you'll find the new Ajax Iron-A- 
al awardsi with instructions and | Matic a big asset! It is the only automatic ironer developed 
ul Contes suggestions for best results exclusively for your Coin-Op business! Your customers will 
every hon in getting traffic and profits | find it easy to use, safe, and completely automatic. They will 
ages and it is furnished FREE when appreciate the quality finishing it provides... and without 
you install your new Ajax _ any previous, lengthy instruction! 
Iron-A-Matic. Customer satisfaction is your best advertisement. With an 


Ajax Iron-A-Matic you offer complete service! 


ose ties Ji Potential customers who prefer to finish their wash-day 






tions acti DECIDE NOW to see your tasks at the Coin-Op will be coming to your Coin-Op. 

wondering ! Ajax Representative Present customers will turn their idle time into “ironing time’”’ 
nform. ole He'll give you the latest ... Increasing your profits! Customers will leave your 

in Automat information on the Ajax Coin-Op with clothing clean and ironed ... you can be sure 
exhibit 2; Iron-A-Matic today; or they'll tell their friends! 

ent is sh write to: Best of all, profits will climb! Spare time, spare change and 
Hotel (ie repeat clientele will keep the boost in your business... . 

ty. with an Ajax Iron-A-Matic. 

we < ‘ 

i u 

ork, N. \ Coie oom 

ie“ AJAX PRESSES | sce 22. 7a habe Dege’ 

; 
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Today, Dash fits nickel machines! Your 
customers want Dash because Dash gives 
the best cleaning possible in automatics. 
And your washers are protected because 
Dash keeps a safe suds level to prevent 
oversudsing machine failures. Now you 
can sell the leading low-sudser .. . in 
either the popular ten-cent or the new 
five-cent size. 


For full information, mail in coupon. 


T. J. WROCKLAGE, Bulk Soap Sales Dept.co-ll 
Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please rush me full information on (check one or bola 
| New five-cent Coin-Vended Dash 
Ten-cent Coin-Vended Dash 


NI icin sccicinisnssisatesi i teem nace 
POG rccecccrrtserctieeerecennntnnnmnnnn 


City Stato 


Telephone Number_______L_________ es 


Dcintiseseninnistaiesuiepemenmemennenemmmenniel 
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